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CNS  DOESN'T  COST  YOU  MONEY 
IT  SAVES  YOU  MONEY! 

That’s  right,  Copley  News  Service  is  the  only  supplemen¬ 
tal  service  that  doesn’t  cost  you  money  ...  it  saves  you 
money  every  day  of  the  year.  It  saves  vital  dollars  in  the 
newsroom,  in  the  composing  room,  in  the  photo  lab.  Our 
client  growth  proves  our  point.  CNS  is  the  best  buy  in 
the  business  —  1,300  editors  can’t  be  wrong! 

Whether  you’re  offset  or  letterpress,  large  or  small,  CNS 
has  a  package  tailored  to  your  needs.  It’s  all  quality  copy. 
Scanner-ready  and  camera-ready  copy  that  is  headlined 
and  ready  to  shoot  and  print. 

Don’t  take  our  word  for  it.  Write,  wire  or  call  for  samples 
and  see  for  yourself:  P.O.  Box  190,  San  Diego,  California 
92112/Cable  COPNEWS  San  Diego/Phone  714-299-7000/ 

Telex  695041. 


Dan  wllKens 
helps  our  puhlishers 
manage  change. 


Complex  is  the  only  word  for  the  Urban  Group  of  newspapers 
that  serve  the  metropolitan  area  of  San  Diego. 

Six  separate  newspapers.  Twenty-one  different  mastheads. 

Weekly  and  semi-weekly  publications  with 
a  total  circulation  of  303,000. 

The  Urban  Group,  which  became  part  of  Harte-Hanks 
in  late  1973,  requires  careful  logistical  coordination. 

Overall  management  is  the  responsibility  of  six  publishers 
and  a  general  manager  for  the  central  printing  plant. 

Working  closely  with  these  men 
as  division  planning  coordinator  is  Dan  Wilkens. 

By  coordinating  strategic  planning,  budgeting,  market  research, 
capital  investments  and  ether  important  administrative  functions, 
Dan  gives  publishers  more  time  to  spend 
on  the  informational  needs  of  their  various  markets. 


At  28,  Dan  is  in  his  fourth  year  with  Harte-Hanks. 
He  started  as  a  part-time  writer  while  at 
Trinity  University  Journalism  School  in  San  Antonio. 
What  he  writes  now  doesn’t  get  by  lines. 

But  he  helps  us  look  good  in  print. 
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guarantees  yon  the 
year’s  most  serious, 
involved  audience 


for  your  advertising 


CONVENTION 

ISSUES 


APRIL  20  CONVENTION  ISSUE 

Convention-packed  editorial  content  includes 
complete  program  of  events,  calendar  of  so¬ 
cial  activities  and  meetings,  names  and  hotel 
addresses  of  everyone  attending  ANPA.  Dis¬ 
tributed,  of  course,  to  everyone  attending  the 
convention,  as  well  as  regular  E&P  subscribers 
back  home.  Also  must  reading  for  your  best 
advertisers  and  the  advertising  agencies  that 
place  most  of  the  newspaper  linage  in  the  U.S. 
and  Canada. 

I  Plus — coverage  and  distribution  at  the  52nd 

Convention  of  the  American  Society  of  News¬ 
paper  Editors;  Atlanta,  April  16-19,  1974. 

I  Deadline  for  space  reservations — April  8 

Copy  deadline — April  11 

APRIL  27  POST-CONVENTION  ISSUE 

Up  to  the  minute  reports  of  ANPA  convention 
proceedings,  with  comprehensive  coverage  of 
sessions,  texts  of  speeches,  keen  reporting  of 
behind-the-scenes  activity.  E&P  presents  conven¬ 
tion  highlights  and  social  sidelights,  profiles  of 
the  delegates  and  how  they  make  newspaper 
news.  Presents  the  on-the-spot  newspaper  story, 

,  as  it  happens,  for  the  influential  and  interested 

newspaper,  advertising  and  agency  executives 
;  you’ll  want  to  reach.  Special  distribution  of 

'  ‘bulldog’  edition  at  the  ANPA  Convention. 

Deadline  for  space  reservations — April  16 
I  Copy  Deadline — April  18 

i  Make  your  space  reservation  now,  to  take  advantage  of 
I  the  timing  provided  by  these  ANPA  editions. 

Editor  &  Pnblisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 
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27- 29 — Illinois  Daily  Newspaper  Markets  Management  Seminar,  Holiday 
Inn  South,  Joliet,  III. 

28- 30 — PNPA — Interstate  Advertising  Managers  Association  Display- Adver¬ 
tising  Conference.  Host  Inn  Harrisburg.  Harrisburg.  Pa. 

28- 30 — National  Newspaper  Association  Government  Affairs  Conference. 
L'Enfant  Plaza  Hotel.  Washington,  D.C. 

29- 30 — Alabama  Women's  Press  Association,  All  American  Inn.  Auburn. 
Ala. 

29-30 — Women  in  Communications.  Inc.  North  Central  Region  Meeting. 
Holiday  Inn  Central.  Milwaukee.  Wis. 

29- 31 — Women  in  Communications.  Inc.  Northeast  Region  Meeting.  Shera- 
ton-Copley  Hotel,  Boston,  Mass. 

30 —  Editor  &  Publisher  Color  Issue. 

30- 31 — Women  in  Communications.  Inc.  Great  Lakes  Region  Meeting,  U.  of 
Michigan,  Ann  Arbor.  Mich. 

31- April  3 — SNPA  Foundation  Seminar.  Planning  and  Zoning  for  Land  Use, 
U.  of  Tulsa,  Tulsa,  Okla. 

31-April  12  — API  Women's  Page  Editors  Seminar.  Columbia  University 
N.Y.C. 

APRIL 

1- 5 — KNIT  Seminar,  Effective  Newspaper  Promotion  Management,  Miami, 
Fla. 

2- 5 — The  Washington  Journalism  Center  seminar  on  "The  Urban  Crisis: 
Growth,  Zoning  and  Land  Use."  Washington.  D.  C. 

3- 5 — Color  Seminar  for  Pressmen.  Graphic  Arts  Research  Center,  Rochester 
Institute  of  Technology.  Rochester,  NY. 

3- 6 — Inter  American  Press  Association  Midyear  Meeting.  Americana  Hotel, 
Bal  Harbour.  Fla. 

4- 6 — Illinois  Press  Association  Spring  Convention,  Ramada  Inn  Convention 
Center,  Champaign,  III. 

4-6 — Southern  Circulation  Managers'  Association  Spring  Conference,  Hilton 
Hotel,  Tallahassee.  FI. 

6- 7 — Oregon  Press  Women  Spring  Conference.  Valley  River  Inn.  Eugene, 
Ore. 

7- 9 — New  York  State  Society  of  Newspaper  Editors  Annual  Conference. 
Sheraton-East,  Buffalo,  N.Y. 

7-1  I — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Seminar 
Penn  Harris  Motor  Inn.  Harrisburg,  Pa. 

16-19 — American  Society  of  Newspaper  Editors  convention.  Regency  Hyatt 
House,  Atlanta,  Ga. 

18-19 — Panhandle  Press  Association  Meeting,  Amarillo,  Tex. 

18-20 — Gulf  Coast  Press  Association  Meeting,  Conroe,  Tex. 

20-21 — Women  in  Communications.  Inc.  Northwest  Region  Meeting,  Wash¬ 
ington  State  U..  Pullman,  Wash. 

20- 23 — Inter-State  Circulation  Managers  Association  spring  meeting,  Hilton 
Inn,  Annapolis.  Md. 

21 —  American  Council  on  Education  for  Journalism  Annual  Meeting.  Wal¬ 
dorf-Astoria  Hotel,  N.Y.C. 

21-25 — American  Newspaper  Publishers  Association  convention,  Waldorf- 
Astoria,  New  York  City. 

21- 26 — API  Business  and  Financial  Editors  Seminar,  Columbia  U.,  N.Y.C. 

22- 26 — KNIT  Seminar  on  Financial  Management  for  Non-Financlal  Mana¬ 
gers,  Miami,  Fla. 

23- 26 — Catholic  Press  Association-Associated  Church  Press  Joint  National 
Convention,  Brown  Palace  Hotel,  Denver,  Col. 

26-27 — Louisiana  Press  Association  Annual  Convention.  Monteleone  Hotel, 
New  Orleans,  La. 

26-28 — N.J.  Press  Association  Annual  Advertising  Conference,  Tamiment 
Resort  and  Country  Club,  Bushkill,  Pa. 

28— 30— Oh  lo  Circulation  Managers  Association.  Cleveland  Plaza.  Cleveland 
Ohio 

29 —  Canadian  Press  Spring  Meeting  of  the  Board.  Toronto. 

30 —  Canadian  Press  Annual  Meeting,  Toronto. 

Vol.  107,  No.  12,  March  23,  1974.  Editor  &  Publisher.  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  A  Publisher  Co.  Editorial  and  business 
offices  at  860  T^lrd  Ave..  New  York,  N.Y.  10022.  Cable  address  “Edpub,  New 
York."  Second  class  postage  paid  at  New  York,  NY  and  additional  mailing 
offices.  Titles  patented  and  Registered  and  contents  copyrighted  ©  1974  by 
Iklitor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $10.00 
in  United  States  and  possessions,  and  in  ^nada.  All  other  countries,  $25.00. 

Postmaster:  If  undelivered,  please  send  form  3679  to  Editor  &  Publisher  Co., 
850  Third  Ave.,  New  York,  N.Y.  10022. 

EDITOR  &  PUBLISHER  for  March  23,  1974 


2 


“Little  Orphan  Annie”  when  she  was  great! 


Le^\pir<'  LIZARDS,  THAT  WAS  A 
CLOSE  one!... they  TRIED  TO 
MODERNIZE  OUR  COMIC  WHEN 

Actually  folks  were  pinjng 

FOR  THE  6p0b  THINQS  OF  THE  PAST... 
NOW  folks  can  SEE  US  AT  OUR  BEST? 


“Little  Orphan  Annie”  was  a  national  heroine 
through  the  ’30s,  as  she  single-handedly  fought  the 
depression  and  a  succession  of  foul  villains.  (Folks 
danced  to  the  big  bands  of  Glenn  Miller  and  Benny 
Goodman  .  .  .  drove  gas-saving  Model  A’s  .  .  .  saw 
star-studded  movies  for  a  quarter  .  .  .  followed 
Annie’s  adventures  every  day  in  the  paper.) 

After  40  years  of  creating  great  stories  for 
Annie,  Harold  Gray  died  in  1968.  The  syndicate 
did  what  all  syndicates  try  to  do:  save  the  billing. 
New  artists,  new  writers.  Imitate  Harold  Gray — no 
luck.  Give  Annie  a  modern  look— it  just  wasn’t  the 
same,  h^ditors  shook  their  heads,  and  readers  asked, 
“What  have  they  done  to  our  Annie?” 

Our  Annie !  (People  in  1974throng’30s- 
style  movies  like  “The  Godfather,”  “The  Sting” 
and  “Paper  Moon”  .  .  .  buy  tapes  of  the  ’30s 
bands  .  .  .  turn  from  gas-guzzling  cars  to  compacts 
.  .  .  re-e.xamine  old  values  which  had  been  left 
for  dead.) 

The  syndicate  got  the  message,  shipped  vol¬ 
umes  of  vintage  Orphan  Annie  to  a  comics-wise 
editor  with  the  plea— just  read  FIVE  YEARS  or 
so,  and  help  us  select!  Incidentally,  this  guy  had 


cancelled  Orphan  Annie  about  the  same  time  he 
dumped  Walter  Winchell. 

“Pm  amazed,”  he  reported.  “The  story  line  is 
strong  and  clear.  The  characters  are  sharply  identi¬ 
fied  by  appearance  and  by  name.  The  only  four- 
letter  words  are  words  like  work  and  love  and  hope 
and  fear.  The  good  guys  are  good  guys,  and  the  bad 
guys  are  really  evil.  And  best  of  all,  Gray  doesn’t 
tease  me  for  days  while  I  wait  for  a  development: 
his  stories  more  than  move — they  gallop.” 

What’s  new  is  that  vintage  Orphan  Annie  is 
coming  back— the  best  of  “our”  Annie  when  her 
fortunes  were  under  the  guiding  genius  of  Harold 
Gray.  Your  memory  is  right:  these  are  ripsnorters! 
Let  a  new  generation  have  the  fun  of  discovery. 
This  is  a  golden  treasury  of  rousing  yarns  made  to 
order  for  today’s  nostalgia-minded,  escape-minded, 
inflation-battered  citizens. 

The  new  “Little  Orphan  Annie”  opens  in  1936 
when  Annie  and  Sandy,  like  many  others  in  that 
depression  year,  are  on  the  road,  heading  toward 
the  finely-plotted  story  of  J ack  Boot  and  the  nemesis 
that  stalked  him  .  .  .  Take  up  the  rousing  story  on 
April  22  in 


The  New  “LITTLE  ORPHAN  ANNIE”  By  Harold  Gray 
Daily — 4  columns  •  Sunday — Half,  third  and  quarter  page  standard,  full  page  tab 


C*T*N'y*N'S 


CHICAGO  TRIBUNE -NEW  YORK  NEWS  SYNDICATE,  INC. 


220  EAST  42ND  ST.,  NEW  YORK,  N.  Y.  10017  •  212  MU  2-1234 


CA  TCH-lines 


Bonds  are  for 
cashing  in 


By  Lenora  Williamson 

RUB-A-DUB,  DUB  .  .  .  REPORTER  IN  A  TUB— Tom  Allan, 
Omaha  World-Herald  staff  writer,  went  with  notebook  and 
came,  to  visit  the  second  grade  class  at  the  Stoddard  Ele¬ 
mentary  School  in  Beatrice,  Nebraska,  and  ended  up  in  an 
orange  bath  tub  with  Becky  Hamm.  Becky,  described  by  Tom 
as  the  cutest  girl  ever  to  grace  a  tub,  is  all  of  7 — and  the  bath 
tub  is  an  innovative  piece  of  classroom  equipment  brought  in 
by  Mrs.  Barbara  McCallum,  teacher,  and  her  husband  Doug 
of  the  University  of  Nebraska.  The  bath  tub  has  become  many 
things  (and  that’s  no  soap,  punned  the  writer) — a  seat  of 
honor,  a  throne  of  excellence,  a  wishing  well  and  a  haven  de¬ 
scribed  by  the  little  ones  as  “the  quiet  place.” 

And  it’s  also  the  “hot  seat”  for  class  visitors.  Tom  was  in¬ 
terviewed  and  pumped  dry  especially  by  Bryon  Carter,  age  8, 
who  wanted  to  know  all  about  the  camera.  In  fact,  Bryon  took 
the  4-column  photo  that  illustrated  the  reporter’s  visit,  no  dull 
lineup  shot  either.  There  was  Tom  Allan  and  Becky  in  the  tub 
and  teacher  and  students  actively  grouped  to  the  side  and 
background. 


on  an  education 


COMMUNICATIONS  GAP — A  young  student  reporter  was 
describing  to  the  copy  desk  how  a  female  streaker  had  had  her 
clothes  ripped  off.  “You  mean  they  stripped  her?”  queried  the 
startled  San  Francisco  UPI  deskman. 

“No,  no.  She  ran  around  the  campus  nude  but  when  she 
returned  to  where  she  started,  her  clothes  had  been  taken — you 
know — ripped  off.” 

The  explanation  made  for  a  UPI  wire  brightener  in  the  midst 
of  all  that  pictorial  coverage  of  the  streaking  fad. 


FOR  YEARS  OUT  IN  PAWHUSKA,  OKLAHOMA  around 
press  run  time,  Abner  Selby  has  walked  into  the  office  of  the 
Daily  Journal-Capital  to  pick  up  his  newspaper.  The  other  day 
when  he  appeared,  the  staff  was  ready.  Abner’s  copy  of  the 
Journal-Capital  was  tied  with  a  bright  red  “Happy  Birthday” 
ribbon,  in  celebration  of  his  83rd  anniversary. 


THE  SPEED  GRAPHIC  was  “not  only  better  than  a  press 
card  for  getting  into  places,  it  was  used  by  many  photographers 
as  a  weapon  of  defense  in  those  days  and  for  getting  out  of 
places,”  comments  Art  Hough,  photo  editor  of  the  Cedar  Rapids 
(Iowa)  Gazette.  Art  started  in  news  pictures  around  the  time 
the  flash  bulb  was  new  and  the  Speed  Graphic  was  the  “height 
of  something  or  other.”  Then,  photographers  carried  around 
30  pounds  of  equipment,  mostly  camera,  recalls  Art.  “Now  we 
carry  about  the  same  weight,  but  it’s  mostly  in  lens  equipment 
for  the  3.S  mm.”  The  Iowa  photographer  and  editor  has  re¬ 
ceived  a  1974  Burt  Williams  Award  from  the  National  Press 
Photographers  Association  citing  40  years  in  press  photography. 


It  takes  more  than  brains  to  get  an 
education.  It  takes  money,  too.  And 
that’s  where  U.S.  Savings  Bonds 
come  in  handy.  For 
a  lot  of  people, 

Bonds  can  make 
the  difference 
between  going  to 
college  or  going 
to  work.  U.S. 

Savings  Bonds. 

See . . .  you’re 
learning  already. 


BELIEVE  IT  OR  NOT,  reports  Ripley’s  illustrated  panel 
feature,  “Bill  Copeland  of  the  Sarasota  (Fla.)  Journal,  has 
created  and  published  a  different  weather  rhyme  for  page 
one  for  20  years.” 


.  stodc  7 
ui^yfnenca. 


EVERY  ONE  KNOWS  WHEN  A  READER  rushes  into  a 
newsroom,  tear  sheet  in  hand  and  demands,  “Who  wrote  this?”, 
there’s  probably  trouble  ahead.  So  out  in  Findlay,  Ohio  at 
the  Republican-Courier  on  such  a  recent  occasion,  staffers  all 
pointed  toward  telegraph  editor  Vernon  Ball  sitting  over  under 
the  air  conditioner.  The  lady  marched  across  to  Vernon  and 
asked,  “Did  you  author  this?” 

Vernon  admitted  he  had  indeed — the  feature  in  question 
being  a  collection  of  good  news  dispatches  gleaned  from  all 
the  otherwise  grim  stuff  coming  across  his  desk. 

“Fine!”  announced  the  visitor.  “I  want  to  shake  the  hand 
of  someone  who  can  see  a  little  good  in  this  world  of  ours 
and  isn’t  afraid  to  tell  the  rest  of  the  world  about  it.  Keep 
up  the  good  work.” 

Silence  spread  across  the  editorial  room  as  the  visitor  strode 
off  to  the  stairs  leading  to  the  street. 
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Nearly  two  and  one  half  years  before  you 
waited  on  your  first  gasoline  line  the  Star- 
Ledger  started  its  first-page  energy  crisis  series 
with  a  prophetic  quote,  "the  energy  outlook 
for  the  70’s  is  bleak”.  Back  in  July,  1971— in  April, 
1972  and  again  in  May,  1973— sixteen  in-depth 
studies  of  the  imminent  power  shortage— its 
causes— its  effects— and  its  possible  remedies 
were  presented  to  the  public. 

The  extent  of  shortage  was  presented— its  "time 


table”— the  blocking  impact  of  ecology  pro¬ 
testors  was  evaluated  — new  power  sources 
such  as  hydrogen  fission  and  nuclear  plants— 
the  ocean’s  resources  were  all  explored  and 
comprehensively  reported,  thru  quotes  from 
key  PUC  and  Federal  energy  experts. 

As  a  service  to  its  readers  and  all  New  Jersey, 
the  Star-Ledger  sounded  the  alarm  and  pub¬ 
lished  steps  needed  to  assure  permanent 
solving  of  the  energy  crisis  by  the  I980’s. 


This  is  relevance. 


ENERGY  CRISIS 

Shortages  loom  in  gas,  electricity 


B>  GORDON  BISHOP 

N>»  Jersey  is  facing  an  energy  crisis  of  unprece¬ 
dented  proportions  with  wide-ranging  shortages  expected 
in  gas.  electricity  and  low-sulphur  oil  supplies 

In  fact,  one  utility.  New  Jersey  Natural  Gas  Co  , 
which  serves  Monmouth,  Morris  and  Ocean  counties,  has 
already  served  notice  that  it  can  no  longer  accept  addi¬ 
tional  industrial  and  commercial  customers  an  that  it 


STAR-LEDGER  SPECIAL  REPORT 


First  of  a  sorics 


must  greatly  curtail  the  number  of  new  housing  develop¬ 
ments  seeking  gas  heat  facilities 

And  the  state's  other  three  major  utilities  are  not 
tar  behind  in  sounding  the  energy  crisis  warmngs. 
They're  also  cutting  down  on  the  number  of  new  com¬ 
mercial  and  industrial  customers  they  can  carry  over 
during  the  coming  energy  crisis. 


The  statewide  slowdown  is  the  result  of  several 
suddenly-emerging  factors;  The  demand  for  low-sulphur, 
clean  burning  fuels  to  comply  with  lough,  new  state 
environmental  air  quality  stanlards;  the  influence  o< 
political  and  oil  interests,  and  increasing  foreign  pres- 
sores  on  fuel  markets. 

The  stage  is  already  set  for  New  Jersey's  first  major 
energy  showdown. 

The  deadline  for  the  latest  low-sulphur  oil  regulation 
is  Oct.  I.  By  then,  all  ml  consumers  in  the  state  will  be 
ordered  to  bum  oil  that  contains  no  more  than  .03  per 
cent  sulphur 

The  Stale  Department  of  Environmental  Protection 
has  assured  industries,  utilities  and  apartment  hou.se 
owners  that  there  will  be  an  adequate  supply  of  .03  ml. 
but  many  companies  —  and  utilities  —  feel  they  won't 
be  able  to  get  enough  low-sulphur  oil  during  the  crucial 
winter  months. 

"We  ll  just  have  to  bum  whatever  oil  we  can  eel  if 
there's  no  03  available."  an  executive  of  a  major  indus¬ 
try  in  Central  Jersey  disclosed  "We’ll  be  in  violation  of 
the  new  air  pollution  standards.  We'll  be  forced  to  be 

(Please  turn  to  Page  20) 
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James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Our  90th  milestone 

Editor  8:  Pubi.isher  is  quietly  observing  its  birthday  this  week  re¬ 
dedicating  itself  to  the  newspajjer  business  it  has  served  for  90  years. 

Only  14  weekly  business  publications,  among  the  2,399  listed  in  SRDS, 
are  older  than  we  are. 

.Although  it  may  he  chronologically  old,  ER:1*  has  tried  through  the 
years  to  he  as  young  and  vigorous  as  the  newspaper  business  it  has 
sought  to  represent.  We  have  done  our  best  to  provide  the  only  weekly 
chronicle  of  developments  in  the  field  whether  it  he  in  the  publisher’s 
office,  the  news  and  editorial  or  ad  department,  or  the  "hack  shop.” 

.As  an  unofficial  spokesman  for  newspapers  we  have  tried  to  lead  rather 
than  follow  in  our  defense  of  the  nation’s  most  priceless  heritage — the 
First  .Amendment. 

E&P  is  read  by  the  most  demanding  and  critical  audience,  also  the 
most  influential,  of  any  publication.  Our  performance  has  been  “on 
the  record”  every  week  and  our  occasional  lapses  due  to  the  vagaries 
of  typography  and  human  frailty  are  spotted  quickly.  We  hope  that 
our  longevity  is  attributable  to  a  consistently  high  batting  average. 

It  was  90  years  ago  this  Saturday — March  22,  1884 — The  Journalist 
was  launched,  the  first  weekly  news  magazine  about  the  newspaper 
business.  Xeu'spaperdom  appeared  in  1892.  The  Fourth  Estate  began 
in  1894.  Editor  fk  Publisher  started  June  29,  1901.  Advertising  ap¬ 
peared  in  1925.  All  these  publications  were  combined  under  the  egis  ' 

of  Editor  &  Publisher.  ! 

I'here  were  981  daily  newspapers  with  a  combined  circulation  of  j 

4,000,000  in  1884.  It  was  a  burgeoning  free  press  in  a  Republic  of  38  i 

states  boasting  a  population  of  approximately  .50,000,000. 

Today  there  are  1,774  dailies  publishing  63.1  million  copies  per 
day  for  a  population  of  215  million. 

E&P's  history  has  been  one  of  constantly  promoting  worthwhile 
ilevelopments  and  organizations  for  the  nation’s  newspapers  as  well 
as  providing  new  services  for  them.  ElkP  was  active  in  the  formation 
of  the  Bureau  of  .Advertising,  the  Audit  Bureau  of  Circulations,  the 
International  Newspaper  Promotion  Association  and  many  of  the 
other  associations  in  the  newspaper  editorial,  circulation  and  adver¬ 
tising  fields,  nationally  as  well  as  internationally. 

The  E&:P  International  Year  Book  appeared  in  1921 — its  .54th  edi¬ 
tion  will  soon  be  published.  The  first  tabulation  of  newspaper  adver¬ 
tising  linage  began  in  1922  as  well  as  the  listing  of  newspaper  me¬ 
chanical  requirements  now  included  in  the  A'ear  Book.  The  first  an¬ 
nual  Syndicate  Directory  appeared  in  1924.  The  annual  Market  Guide  | 

with  its  census  of  retail  outlets  was  launched  that  year. 

The  annual  Newspaper  Promotion  .Awards  were  started  in  1933, 

ESfcP’s  C'.olor  .Awards  in  1956.  These  are  but  a  few  of  the  things  E&rP 

has  done  and  is  doing  every  month  during  the  year  better  to  serve  ! 

its  field. 

E8cP  has  Ijeen  privileged  to  enjoy  a  close  relationship  with  its 
readers  and  advertisers  over  the  years.  AVe  have  been  proud  to  be 
considered  a  part  of  the  business  we  serve  rather  than  a  mere  outside 
observer.  On  our  90th  birthday  w'e  express  the  ho|>e  that  our  future 
performance  will  continue  to  merit  the  respect  and  sup|K)rt  of  the 
people  and  the  business  we  serve. 
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letters 

‘GOOD  IDEA’ 

Congratulations  on  the  90th  hirthday  of 
E  &  P! 

The  responsibilities  of  the  media  you 
represent  so  well  have  not  changed  over 
these  years,  but  how  the  science  of  com¬ 
munications  has  altered  during  this  period. 

Our  publication,  Grit,  now  in  its  92nd 
year  has  this  similar  period  of  years  in 
common  with  yours. 

At  least  we  have  proof  that  the  founders 
of  both  Editor  &  Publisher  and  Grit  must 
have  had  a  good  idea. 

Ralph  R.  Cranmer 

(Cranmer  is  president  and  general  manager 
of  Grit,  Williamsport,  Pa.) 

*  *  * 

RETRACTION 

Your  February  2,  1974,  edition  of  Editor 
&  Publisher  contained  an  article  entitled 
“TV  Telecast  Examines  Pressures  on  the 
Press”.  The  third  paragraph  of  the  article 
contained  the  following  statement; 

(Far  from  being  an  ecological  paradise, 
this  community’s  system  of  canals  has  de¬ 
teriorated  so  dramatically  that  they  are  now 
open  cesspools.) 

This  false  statement  originally  appeared 
in  the  WNET  “Behind  the  Lines”  press 
release  dated  January  21,  1974.  On  January 
31,  1974,  WNET,  by  Robert  I.  Freedman, 
General  Counsel,  issued  a  subsequent  re¬ 
lease  stating  that  the  quoted  sentence  “is 
erroneous”.  Freedman  has  advised  this  of¬ 
fice  that  all  recipients  of  the  January  21 
press  release  were  .sent  telegrams  in  this 
regard. 

Mitchell  A.  Gordon 
(Gordon  is  an  attorney  representing  ITT 
Community  Development  Corp.) 

(E&P  regrets  it  did  not  receive  the  tele¬ 
gram  from  Freedman  in  time  to  correct  the 
erroneous  statement.— Ed.) 

*  *  * 

TWO  AT  ONE  TIME 

Your  editorial  Postal  Service  and  Rates 
(E&P  3/2/74)  hit  the  nail  right  on  the 
head. 

Today  (March  14)  I  received  my  copies 
of  Editor  &  Publisher  dated  March  2nd 
and  March  9th.  Before  the  postal  increase 
they  would  ordinarily  have  been  received 
on  March  4th  and  11th. 

Last  Saturday  I  received  copies  of  New 
Yorker  dated  March  4th  and  11th.  The  is¬ 
sue  of  the  4th  was  just  one  week  late. 

We  have  long  received  complaints  from 
mail  subscribers  of  the  paper  arriving  in 
hunches  or  three  or  four  at  a  time.  Now  it 
appears  that  The  Postal  Service  has  in¬ 
stituted  every  other  week  delivery  of  weekly 
magazines.  Perhaps  this  will  save  them  so 
much  money  that  they  won’t  have  to  raise 
rates  again. 

Richard  K.  Warren 
(Warren  is  editor  and  publisher  of  the 
Bangor  (Me.)  Daily  News.) 

*  *  * 

EQUAL  TIME? 

Wonder  how  much  trouble  the  news  me¬ 
dia  would  go  to  (“Newsmen  wait  patiently 
for  word  on  Patty,”  E&P,  March  2)  if  the 
missing  girl  was  my  Sally  Jones? 

Arthur  Jones 

Baton  Rouge,  La. 


WIDESPREAD  PROBLEM 

Jim  Scott’s  March  9  piece  about  the 
Police-Press  Seminar  in  San  Francisco 
leaves  the  impression  that  relations  between 
tmlice  and  press  in  Montana  are  worse 
than  elsewhere. 

I  don’t  believe  that  is  true,  and  my  ex¬ 
perience  at  the  seminar  confirmed  my  be¬ 
lief.  Mistrust  and  hostility  between  the  me¬ 
dia  and  the  police  are  widespread  in  most 
major  American  cities  and  in  hundreds  of 
smaller  ones. 

That  the  Montana  Crime  Control  Com¬ 
mission  sent  three  people  to  a  seminar  to 
try  to  learn  more  about  the  problem  is  not 
evidence  that  Montana’s  situation  is  worse 
than  in  other  states,  but  that  the  state  has 
recognized  and  is  trying  to  do  something 
about  a  problem  that  exists  virtually  every¬ 
where  in  America. 

Charles  E.  Hood  Jr. 
(Hood  is  assistant  professor.  School  of 
Journalism,  University  of  Montana.) 

*  *  * 

ADS  DON’T  COUNT 

Your  editorial,  “Postal  service  and 
rates,”  (March  2)  ought  to  gain  you  many 
brownie  points  among  the  publishers  of 
newspapers. 

You  cite  the  reasons  for  the  second-class 
rate  “the  widest  possible  dissemination  of 
news  and  information  to  the  American  peo¬ 
ple  at  the  lowest  rate.” 

Those  are  indeed  valid  reasons  for  the 
special  rate,  but  the  implication  is  that 
news  and  information  are  the  only  things 


publishers  are  trying  to  move  through  the 
postal  system. 

When  the  altruistic,  news-and-informa- 
tion-spreading  publishers  strip  their  news¬ 
papers  of  advertising  for  second-class  mail¬ 
ings  you  will  be  justified  in  pointing  your 
fingers  of  alarm  at  a  “derelict  Congress.” 

Please  doii’t  respond  by  saying  that  ad¬ 
vertising  is  information.  It  surely  is  to 
those  who  live  in  the  market  served  by  the 
newspaper,  but  its  message  is  lost  to  those 
living  outside  the  market. 

Donald  L.  Murray 

I.A>udunviIle,  N.Y. 

*  *  * 

FOR  THE  RECORD 

In  the  interests  of  accuracy,  (reference 
your  March  7,  1974,  issue,  page  35),  the 
Reno  Evening  Gazette  and  the  Nevada  State 
Journal  do  not  possess  the  first  four  page 
wide  press  converted  100  percent  to  direct 
lithography.  The  newspaper  with  that  honor 
is  the  Trentonian  in  Trenton.  N.J.  (circ. 
58.8.59  ABC  September  30,  1972). 

They  have  a  three  unit  Hoe  Colormatic 
with  one  color  half-deck  equipped  with  a 
Harris-Cottrell  DiLitho  system  (registered 
mark  of  ANPA)  and  have  been  on  edition 
continuously  since  July  1,  1973. 

You  recently  ran  an  item  about  the  New 
London  Day  who  are  in  process  of  convert¬ 
ing  their  seven  unit  Hoe  Colormatic  to  this 
DiLitho  system. 

David  L.  Deibel 
(Deibel  is  director-product  'management. 
The  Cottrell  Company.) 
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Harpefe 


THE  WALL  STREET  JOURNAL. 


She  ^'ettl  j|oijk  Simes  iBagaiint 


Which  of  these  publications  has 
the  highest  percentage  of 
college  graduate  male  readers? 


^VUr  jlork  ^ime0  Blasasine 

One  more  reason  it  belongs  on  any  magazine  schedule. 
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STRIKERS — Members  of  the  Wire  Service  Guild  picket  outside  of  the 
New  York  News  Building,  headquarters  of  UPl.  The  strike  is  over  a  new 
contract  for  more  than  900  domestic  editorial  and  other  employes. 


March  23.  1974 


Every  Saturday  Since  1 884 


ON-THE-JOB — Management  and  non-striking  personnel  continue  to 
deliver  a  basic  news  service  to  UPl  clients  despite  a  strike.  Directing 
the  operation  in  New  York  is  editor  H.  L.  Stevenson. 


Wire  Service  Guild  strikes  UPl 

Issues  are  wages  and  automation 


Wire  Service  Guild,  representing  929 
news,  newspicture,  broadcast  news  service 
personnel  walked  off  their  jobs  in  an  un¬ 
precedented  strike  against  United  Press 
International. 

The  strike  occurred  at  8  a.m.  March  18 
thirty  minutes  after  all-night  negotiations 
broke  off  without  a  new  contract  agree¬ 
ment  to  replace  the  two  year  contract  that 
expired  at  midnight,  March  15. 

Negotiators  for  UPl  and  the  Guild  re¬ 
opened  negotiations  at  9  a.m.,  March  19,  at 
New  York  City’s  Beverly  Hotel,  25  hours 
after  the  union  struck  domestic  operations 
of  the  news  agency.  Foreign  operations 
were  unaffected. 

Key  issues 

Key  issues  were  salaries,  policy  on  the 
use  of  computerized  editing  equipment,  a 
Guild  demand  for  an  agency  shop  in 
which  both  members  and  nonmembers 
would  pay  dues  to  the  Guild,  and  a  uni¬ 
form  37%  hour  work  week  for  all  UPl 
employes  nationwide. 

UPl  had  offered  a  5.67  percent  raise  in 
each  year  of  a  two-year  contract.  This 
would  have  increased  the  top  minumum 
for  reporters  and  photographers  from 
$300  to  $317  a  week  in  the  first  year  and 
to  $335  in  the  second  year.  Present  pay 
scales  range  from  $174  to  $300  a  week 
after  five  years,  a  company  spokesman 
said. 

The  Guild  asked  for  a  10  percent  across- 
the-board  increase  in  each  year  of  the 
two-year  agreement  to  put  top  minimum 
salary  at  $330  the  first  year  and  $363  the 
second. 

UPI’s  offer  of  5.67  percent  matched  the 
approved  5.67  percent  settlement  between 
the  Guild  and  Associated  Press  on  Janu¬ 
ary  1,  which  provides  $335  top  scale  minu¬ 
mum  for  1975. 

Originally,  the  Guild  was  seeking  a  50 


percent  top  salary  increase  with  a  $450  a 
week  minumum  for  top-experience  jour¬ 
nalists,  photographers,  artists,  (E  &  P, 
February  23),  at  strategy  meetings  before 
the  contract  expried. 

Central  issue :  VT  usage 

.According  to  a  striking  UPl  reporter, 
the  “really  central  issue”  in  the  strike  is 
UPI’s  installation  of  a  new  automation 
system  (E  &  P,  March  16). 

The  reporter  said  language  in  the  con¬ 
tract  states  that  “journalists  have  a  right 
to  use  either  conventional  typewriters  or 
the  VT  (video  typewriter),”  but  as  of  late 
supervisors  have  given  warnings  that  re¬ 
porters  had  better  start  using  the  VT’s. 

The  VT  typewriter  is  a  smaller  version 
of  the  Video  Display  Terminals.  Ironical¬ 
ly,  UPl  pioneered  the  use  of  on-line  video 
display  terminals  for  editing.  The  port¬ 
able  units  pennit  the  reporter  to  file  a 
story  directly  into  the  computer  for  edit¬ 
ing  and  dissemination. 

Frank  Tremaine,  UPI’s  senior  vicepres¬ 
ident,  appeared  before  the  Guild  negotiat¬ 
ing  team,  before  the  strike,  March  14,  to 
confirm  the  company’s  position  and  an¬ 
swer  questions  on  VDT  language,  pay 
demands  and  union  security  proposals. 

Tremaine  told  the  Guild,  VDTs  and  VTs 
are  basically  editing  and  writing  tools.  He 
emphasized  the  company  does  not  want 
staffers  turned  into  operators  or  stenogra¬ 
phers. 

Tremaine  said  the  whole  thrust  of  the 
use  of  VDTs  is  to  enable  reporters  to  spend 
more  time  reporting  and  less  time  hand¬ 
ling  copy.  “The  use  of  the  typewriter 
evolved  over  the  years  and  so  we  expect 
the  use  of  VDTs  and  VTs  to  evolve,”  he 
said. 

Tremaine  said  his  remarks  concerning 
VDTs  were  sent  to  all  bureaus  over  his 
signature  to  reassure  all  Unipressers. 


He  added  that  if  the  company  were  to 
have  avoided  development  of  its  massive 
electronic  communications  systems,  there 
might  be  no  jobs  in  several  years.  He  said 
the  fact  the  company  has  done  so,  demon¬ 
strates  that  “UPl  management  is  deter¬ 
mined  to  return  the  company  to  a  profita¬ 
ble  position.” 

Roderick  W.  Beaton,  president  of  UPl, 
said  in  a  statement  that  “The  main  issue 
in  this  negotiation  has  been  whether  UPl 
is  to  be  put  in  an  unfavorable  competitive 
position  in  salaries,  fringe  benefits,  gener¬ 
al  working  conditions  and  management 
flexibility.” 

While  a  news  blackout  has  been  imposed 
on  the  talks,  which  were  being  held  under 
the  auspieces  of  a  Federal  mediator,  UPl 
issued  bulletins  on  the  strike  via  pre¬ 
recorded  telephone  messages.  The  number 
to  dial  is  212-682-0586. 

“Guild  negotiators  will  be  available  24 
hours  a  day  for  continued  talks  in  hopes 
of  an  early  settlement  of  this  strike,” 
Drew  Von  Bergen,  Washington,  chairman 
of  the  Guild’s  Negotiating  Committee 
said.  He  explained  that  the  Guild’s  mem¬ 
bership  has  given  the  negotiating  commit¬ 
tee  an  overwhelming  mandate  to  break  the 
pattern  of  the  recent  .AP  agreement. 

A  survey  of  UPl  bureaus  showed  that 
only  17  out  of  a  total  of  91  were  not  op¬ 
erating  due  to  the  strike.  Two  staffers 
in  Jefferson  City,  Missouri  Capital  bureau 
returned  to  their  desks  on  Wednesday  to 
reopen  that  office.  The  hardest  hit  areas 
appeared  to  be  in  the  Southern  Region 
where  6  of  the  15  bureaus  were  closed. 

UPl  management  received  some  unex¬ 
pected  good  news  late  Wednesday  when 
the  United  Telegraph  Workers’  executive 
committee  ordered  its  29  members  back 
to  work.  The  local  unit  of  UTW  in  New 
York  had  earlier  voted  28  to  1  to  continue 
(Continued  on  page  10) 
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UPI  strike 

{Continued  from  page  9) 


working.  These  workers  operate  and  main¬ 
tain  telegraph  and  other  transmission 
equipment. 

UPI  management  and  non-union  em¬ 
ployes  were  pressed  into  other  jobs 
throughout  the  U.S.,  gathering,  reporting, 
and  delivering  domestic  news,  news  pic¬ 
ture  and  broadcast  coverage  for  the  serv¬ 
ice’s  1,145  newspaper  and  3,699  broad¬ 
cast  clients. 

Up  on  the  11th  floor  of  the  New  York 
Daily  News  building.  Dale  Johns,  UPI 
director  of  United  Press  International 
personnel,  and  his  assistant,  Fred  Fer- 
gusen  were  harried.  They’d  been  up  all 
night. 

Out  on  the  sidewalk  in  front  of  the  42nd 
Street  building  were  several  dozen  pickets 
pacing  the  sidewalks,  quite  orderly,  while 
New  York  City  policemen  watched  from 
their  squad  car. 

Some  Daily  News  executives  came  out 
Monday  morning  (March  11)  and  wanted 
to  know  “What  the  ...  is  going  on?"  They 
didn’t  want  the  public  to  think  their  news¬ 
paper  was  on  strike.  UPI  rents  space  on 
several  floors  in  their  building.  .After  the 
first  day,  the  strikers  were  asked  to  form 
their  picket  lines  on  2nd  Avenue,  a  side 
entrance  used  by  UPI  employes. 

Editorial  employes  were  talking  among 
themselves,  as  they  walked  with  their 
front-and-back  pickets,  about  how  they 
hoped  vital  news  coverage  would  be  cut 
off  and  “hit”  the  company. 

UPI  sports  writer  Joe  Carnicelli,  acting 
as  a  “trouble  shooter”  with  his  clipboard 
in  hand,  said  his  department  is  going  to 
call  the  NCAA  to  inform  them  that  UPI 
is  not  going  to  cover  the  big  basketball 
tournament  Saturday  and  Sunday  in 
Greensboro,  North  Carolina.  “That  ought 
to  make  a  dent,”  he  said. 

His  UPI  sports  writer  buddy  next  to 
him  was  Ira  Miller,  co-chairman  of  the 
local  22  chapter  of  the  strike  co-ordinating 
committee  of  the  Newspaper  Guild. 

i  Prominent  Journaliitls 

Some  prominent  journalists,  and  some 
who  weren’t  expected,  attended  the  UPI 
strike’s  first  day  in  New  York.  For  exam¬ 
ple,  .Allan  Bruce,  New  York  UPI  city 
editor  was  one  of  the  first  out  picketing  in 
the  near-freezing  temperatures. 

Well-known  court  reporter  “Doc” 
Quigg,  UPI  senior  editor,  who  has  been 
assigned  to  the  Mitchell-Stans  trial 
■  showed  up  and  put  in  his  near-three 
hours,  before  leaving  for  lunch.  In  his 
long-time  association  with  UPI  it  was  his 
“first  experience  with  participating  in  a 
.  demonstration.”  He  was  called — like  the 
rest  of  UPI’s  editorial  staff — and  told  not 
to  go  to  work. 

Gay  Pauley,  UPI  women’s  editor,  said 
she  doesn’t  feel  the  strike  would  affect  her 
department  much.  “Of  course,  I  won’t  be 
writing  my  columns  until  this  thing  is 
over.  But  I  don’t  expect  it  to  last  long,” 
she  said.  She  said  the  company  has  a  big 
back-log  of  her  columns  built  up. 

“Firsl-class”  joumalisis 
Pat  McCormack,  UPI  family  editor, 
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who  was  also  marching  with  her  signs 
beside  Pauley,  voiced  her  opinion:  “We 
are  first-class  journalists  who  are  re¬ 
quired  to  do  first-class  work,  and  com¬ 
pared  to  other  first-class  journalists  in 
New  York  City,  we  are  paid  bargain- 
basement  rates.  And  that’s  what  it’s  all 
about.”  (She  pens  the  “Woman-to- 
Woman”  and  “Woman’s  World”  columns.) 

She  added  that  she  “loves”  her  work, 
despite  her  protests  about  the  pay.  “We’re 
like  the  Salvation  Army  in  our  dedication. 

I  like  my  work,  and  I’m  anxious  for  the 
strike  to  be  over,  so  I  can  write  my  story 
about  my  feature  on  a  40-mile  hike  I  took 
over  the  weekend  in  Connecticut,”  said 
McCormack. 

“I  don’t  want  to  look  like  Bella  .Abzug,” 
she  said,  “but  I  would  like  to  get  some 
visuals  into  the  line.  Maybe  I’ll  wear  a 
big,  floppy  hat,”  she  said. 

McCormack  and  UPI  local  desk  report¬ 
er  Barbara  Slavin,  a  recent  Harvard 
graduate  and  an  expert  in  Russian 
affairs,  who  had  been  active  in  demonstra¬ 
tions  in  college,  marched  alongside  each 
other.  The  two  raised  their  voices  in  re¬ 
peating,  “Fair  share  now,”  but  no  one  else 
picked  it  up.  The  rest  wanted  to  keep 
things  fairly  calm  as  they  walked. 

“It’s  not  going  to  be  much  of  a  social 
occasion  Friday  when  our  paychecks  don’t 
come,”  said  Joan  Hanauer,  UPI  assistant 
feature  editor,  who  had  finished  her  three 
hours  by  lunch  Monday,  and  was  warming 
up  her  fingers  in  a  local  pub. 

The  pickets  were  to  continue  through 
the  night  on  a  24-hour  basis,  with  all 
editorial  per.sonnel  taking  regular  shifts. 
The  local  Guild  will  be  paying  each  picket 
$35  to  $65  a  week,  depending  on  how  long 
the  strike — in  the  planning  for  the  past 
two  to  three  months — lasts,  and  or  how 
many  dependents  the  striker  has. 

Reporters  Dick  Sisk  and  Scott  Latham, 
UPI  city  reporter  and  Columbia  Universi¬ 
ty  graduate,  marched  with  the  rest  of 
them.  But  Latham  had  some  doubts  on  the 
ultimate  accomplishments  of  the  strike 
scene.  But  he  kept  walking,  bundling  up 
in  his  navy  pea  jacket,  muttering,  “1 
think  we’ll  lose  money  out  of  them  (man¬ 
agement).” 

Head  to  bridal  suite 

When  strikers  finish  their  shifts,  many 
head  to  strike  headquarters  at  the  Tudor 
Hotel.  In  Room  839,  which  is  actually  a 
bridal  suite,  they  gather  to  console  each 
other. 

Newsman  Bill  Smith  was  resting  his 
sore  feet.  In  the  45  years  he  said  he’s 
been  with  UPI,  this  is  a  precedent.  “I’ve 
never  marched  for  anything  before. 

“But  the  way  the  cost  of  living  is,  I  can 
hardly  pay  my  electricity  bills  the  way 
they’re  mounting!”  he  quipped,  and  every¬ 
one  laughed. 

Even  UPI  photographers  got  into  the 
act.  Joel  Landau,  photographer,  said,  “No¬ 
body  relishes  walking  in  a  picket  line,  but 
as  a  union  member  I’m  expected  to  .”  And 
chief  photographer  Harry  Leder  agreed. 
But  he  took  his  turn  too. 

Loves  her  work 

It  was  UPI  White  House  reporter  Hel¬ 
en  Thomas  who  had  said  in  a  cover  story 
in  Parade  Magazine,  recently,  that  she 
loves  her  work  so  much  that,  in  effect,  she 


would  pay  the  boss  to  have  the  front  row 
seat  she  has  in  history.  She  makes  $375  a 
week,  the  article  said. 

Supervisors  take  over 

Up  in  the  12th  floor  editoral  room  of 
UPI,  supervisors  and  executives  were 
doing  work  normally  done  by  reporters. 

Thomas  Cunningham,  manager  of  the 
New  York  metropolitan  unit  for  UPI, 
said,  “for  the  most  part  editors  and  su¬ 
pervisors  are  functioning  as  reporters, 
and  in  roles  they  ordinarily  wouldn’t  be 
doing.” 

Cunningham  said,  “Everything  is  going 
along  fine.  We’re  not  the  slightest  bit  con¬ 
cerned.  We’re  all  veteran  newsmen  and 
know  what  we’re  doing,  even  if  it’s  in  a 
different  capacity.” 

He  was  assisting  Mary  McGuire,  who, 
until  the  strike  broke,  was  a  secretary; 
now  she  is  a  reporter.  “Hope  it  doesn’t 
last  too  long,”  he  said. 

Supervisors  and  top  newsmen  function¬ 
ing  in  different  roles  in  the  New  York 
headquarters  were  Paul  Eberhart,  associ¬ 
ate  editor  of  UPI,  who  was  working  on  the 
foreign  cables;  Paul  R.  .Allerup,  news 
features  editor  of  UPI,  who  was  working 
on  the  cable  desk;  and  Phil  Newsom,  for¬ 
eign  news  analyst  and  columnist  who  was 
handling  the  national  news  radio  wire, 
and  Ken  Smith,  public  relations,  on  the 
city  desk. 

UPI  editor  H.  L.  Stevenson  told  E&P 
reporter:  “We  miss  our  reporters  great¬ 
ly.  Reporting  is  at  the  heart  of  our  busi¬ 
ness  and  the  reporters  are  the  ones  who 
have  the  contacts.  However,  we  in  man¬ 
agement  feel  very  strongly  about  our 
position.  We  will  not  give  in.  We  have  no 
intention  of  going  above  the  salary  rates 
currently  paid  by  the  .Associated  Pre.ss, 
our  competitors.  Furthermore,  1  can’t  un¬ 
derstand  why  the  editorial  personnel 
would  complain  alraut  the  VDT’s.  I  think 
the  use  of  computers  and  technology  will 
be  the  salvation  of  the  whole  indu.stry!” 

Stevenson  cited  Robert  Benjamin,  who 
is  normally  a  sales  executive  with  UPI, 
but  who  is  now  covering  Watergate  in 
Washington,  D.C.  Henry  Keyes,  who  is 
the  international  manager  for  UPI  in 
Washington  is  going  to  go  to  Texas  this 
week  to  follow  President  Nixon  and  cover 
the  White  House.  Keyes  is  having  the 
time  of  his  life,  doing  something  he  hadn’t 
had  the  chance  to  do  before.  And  James 
Buckner,  who  is  a  sales  executive  for  UPI 
on  the  West  Coast  in  San  Francisco  came 
east  to  a  convention,  and  since  he  just 
happened  to  be  around,  he  was  given  the 
opportunity  to  cover  the  Pentagon  as  a 
reporter,  Stevenson  said. 

• 

Texas  newspaper 
leases  a  gas  station 

The  Austin  (Tex.)  American-Stntesman 
has  leased  a  service  station  to  supply  the 
minimum  55,000  gallons  of  gasoline  re¬ 
quired  for  each  30  days  of  publication. 

Publisher  Richard  F.  Brown  said  the 
minimum  gasoline  requirement  does  not 
include  the  fuel  required  by  company  and 
personal  vehicles  used  on  the  job  by  re¬ 
porters,  photographers,  salesmen  and  su¬ 
pervisors. 
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Pennsylvania  editors  probe 
ways  to  build  public  trust 


By  Philly  Murtha 


How  credible  are  we?  Why  do  our  read¬ 
ers  lack  trust  in  us?  Why  don’t  readers 
know  what  we  are  as  an  institution?  Why 
is  our  image  one  of  transmitting  only  ‘had 
news’? 

The  Pennsylvania  Society  of  Newspaper 
Editors  in  coo{>eration  with  Pennsylvania 
Newspaper  Publishers’  Association,  tried 
to  unravel  and  answer  these  questions  at 
an  Editor’s  seminar  in  Harrisburg,  Pa.  on 
March  14-16. 

Hard  Look  at  Press  Ethics,  Credi¬ 
bility  and  Image,”  provided  100  editors  an 
opportunity  to  discuss  such  problems  as 
conflict  of  interests,  public  image,  and  the 
definition  of  a  newspaper  to  its  readers; 
newshole  selection  and  content;  and  read¬ 
er  sector  analysis. 

Killies  and  eredibilily 

Ethics  are  a  key  to  credibility.  .John  G. 
Craig,  Jr.,  vicejiresident  and  executive  ed¬ 
itor,  Wihnm(jto7i  (Del.)  Neics- Journal, 
came  up  with  a  solution  in  his  March  15 
speech  to  editors.  Craig  outlined  his  pa- 
jiers’  policy  code  to  counter  conflict  of 
interest  accusation. 

The  policy  entitled,  ‘‘Professionalism 
and  Ethics,”  was  drawn  up  in  1970-71  by 
a  committee  of  12  members  of  the  News- 
Journal’s  editorial  department.  Manage¬ 
ment  agreed  to  institute  whatever  policies 
the  committee  recommended,  according  to 
Craig.  He  said  the  code  has  been  self¬ 
policing,  and  has  been  in  operation  three 
years  with  no  new  problems. 

Sections  of  the  code  discuss  outside  em¬ 
ployment,  political  and  social  activism,  vi¬ 
olations  of  the  law,  favors  and  favoritism. 
Committee  members  decided:  that  new 
employe  should  be  involved  in  politics  or 
government;  or  exert  any  influence 
through  outside  employment  on  his  work 
for  the  News-Journal;  that  an  employee 
be  discouraged  to  accept  favors  of  all 
kinds  contrary  to  the  concept  of  profes¬ 
sional,  honest  image  and  objectivity. 

Public  image 

The  press  image  in  government  was 
addressed  by  Dr.  John  McLaughlin,  depu¬ 
ty  special  assistant  to  President  Nixon. 
McLaughlin  said,  the  White  House  and 
Media  have  reached  a  detente.  In  a  de¬ 
fense  of  the  Nixon  Administration, 
McLaughlin  said  the  press  has  ‘‘bloated 
the  situation  out  of  proportion.”  He  iter¬ 
ated  ‘‘You  don’t  print  hearsay  in  ad¬ 
vance,”  He  .said  the  press  is  a  principle 
in  ‘‘pejorative  pamphleteering”  against 
the  .Administration. 

The  White  House  spokesman  suggested 
that  the  press  is  persistent,  but  it  should 
be  more  objective  in  its  coverage. 

How  bad  is  the  newspaper  image  was 
also  discussed  by  Julius  Duscha,  director 
of  the  Washington  Journalism  Center,  a 
former  Washington  Post  writer.  He 


referred  to  a  recent  public  opinion  survey 
by  Louis  Harris  and  Associates  conducted 
for  the  Senate  Subcommittee  on  Intergov¬ 
ernmental  Relations.  ‘‘In  1973,  only  30  per 
cent  of  tbe  .American  people  had  confi¬ 
dence  in  the  press — up  from  18  per  cent 
in  1972  but  just  a  point  above  the  29  per 
cent  confidence  figure  of  1965,”  he  said. 

Duscha  said  the  major  crisis  of  credibil¬ 
ity  includes  all  institutions.  He  traces  the 
general  crisis  in  credibility  to  the  assas¬ 
sination  of  John  F.  Kennedy  in  1963.  ‘‘The 
press  is  in  trouble,  it  seems  to  me,  because 
it  is  perceived  by  too  many  Americans  as 
a  mere  lackey  of  other  American  Institu¬ 
tions — of  the  government  on  all  levels — 
local,  state  and  national,  and  of  major 
corporations,”  Duscha  reported. 

His  solutions  for  changing  newspaper 
credibility:  ‘‘Why  should  not  the  press  be 
spending  more  time  looking,  .say,  at  the 
underlying  trends  of  our  society  on  its 
own.”  His  plea  is  for  more  independence 
and  more  effort  to  interpret  and  explain 
rather  than  publishing  “man-said”  sto¬ 
ries. 

Duscha  said  more  coverage  should  be 
devoted  to  the  issues  of  energy  crisis,  the 
defense  budget,  consumer  matters. 

More  public  scrutiny 

“I  also  tbink  that  the  press  should  open 
itself  and  its  operations  to  more  scrutiny. 
The  development  of  newspaper  ombuds¬ 
man,  of  columns  about  the  media,  and  of 
hot  lines  for  readers  about  news  coverage 
complaints,”  Duscha  said. 

He  also  believes  newspapers  should 
open  their  financial  operations  to  readers. 
“If  in  fact  your  profits  are  indeed  modest, 
as  you  always  say  they  are,  it  would  seem 
to  me  to  be  useful  to  spread  out  the  facts 
of  your  economic  situations,  just  as  you 
seek  to  get  all  the  facts  on  the  rest  of  the 
community,  state  or  nation.” 

Image  was  also  discussed  by  a  panel  of 
member  editors:  Robert  W.  Boyer,  Al¬ 
toona  Mirror;  James  R.  Doran,  Harris¬ 
burg  Patriot-N eivs ;  Mary  Jane  Schneider, 
Boyertown  Times;  Vincent  J.  Quatrini, 
Latrobe  Bulletin;  Frank  Hawkins  Pitts¬ 
burgh  Post-Gazette;  DeWitt  H.  Scott, 
Easton  Express. 

The  editors  agreed  that  they  must  take 
a  broader  look  at  themselves  and  image. 
Most  of  them  believe  that  the  public 
wants  fantasy,  not  ‘bad  news’.  All  of  the 
editors  objected  to  advocacy  journalism 
and  said  they  were  in  favor  of  objective 
reporting  first.  Points  considered  for  solv¬ 
ing  the  credibility  gap  by  the  panel:  a 
broader  look  at  facts,  and  honest  treat¬ 
ment. 

More  Idlers,  correclions 

Hawkins  proposed  that  newspapers 
“cheerfully  correct  errors,  open  up  their 
daily  letter  columns  to  those  who  take 


issue  with  what  they  read  and  welcome 
articles  from  knowledgable  citizens  who 
can  throw  light  on  timely  subjects.” 

Hawkins  also  mentioned  approved  adop¬ 
tion  of  ethics  codes.  In  fact,  his  paper,  has 
recently  concluded  four  weeks  of  intensive 
soul-searching  on  a  statement  of  policy 
including  consideration  of  freebies,  use  of 
merchandise  or  products,  travel,  gratui¬ 
ties,  to  strengthen  the  Post-Gazette’s  repu¬ 
tation  for  integrity  and  high  journalistic 
standards. 

Scott  said  newspapers  should  consider 
readers  first.  He  feels  the  emphasis  in  the 
future  on  improvements  will  come  from 
quantitative  rather  than  qualitative  evalu¬ 
ations.  And  he  said  one  of  the  key  ques¬ 
tions  should  be :  how  many  columns  do  you 
devote  to  news.  He  reported  that  most 
editors  at  the  Workshop  reported  between 
40-110  columns.  “I  say  under  140  columns 
a  day  is  cheating  your  readers,”  he  sug¬ 
gested. 

Role  of  Wire  Services 

The  role  of  the  Wire  Services  as  a 
problem  or  solution  to  the  newspaper 
credibility  question  was  discussed  by  H. 
L.  Stevenson,  United  Press  International 
editor  and  Lou  Boccardi,  Associated  Press 
executive  editor. 

Stevenson  referred  to  Dr.  George  Gal¬ 
lup’s  poll  stating  that  the  public  under¬ 
stands  and  supports  the  so-called  “right  to 
know”  laws,  but  it  feels  newspapers  make 
innocent  persons  look  guilty  before  they 
are  tried  in  court. 

He  believes  the  key  to  the  credibility 
is.sue  is  reporting.  “Accuracy  is  our  first 
concern,  just  as  it  is  yours,”  he  said.  “We 
inaugurated  last  year  something  we  call 
the  mandatory  correction.  This  slugline 
and  the  information  in  the  correction 
make  it  clear  that  the  original  informa¬ 
tion  is  potentially  libelous  and  that  the 
story  should  not  be  published  without  the 
change  being  made.” 

He  also  said  that  the  best  judges  of 
UPI’s  accuracy  and  fairness  are  the  read¬ 
ers  and  its  own  editors.  But,  he  said  with 
formation  of  the  National  News  Council 
in  1972,  there  is  debate  over  “who  will 
judge  the  judges?”  “Thus  far,  we’ve  not 
heard  from  the  Council  which,  I’m  told, 
has  dismissed  most  of  the  complaints  it 
has  received,  either  because  those  bring¬ 
ing  them  failed  to  follow  the  required 
procedures  or  because  they  fell  outside  the 
Council’s  charters,”  he  added. 

Words  and  phrases  are  sometimes  trou¬ 
blemakers,  Stevenson  pointed  out.  He  said 
UPI  avoids  catch-all  terms  and  casually 
thrown-about  political  labels  such  as  the 
tags  of  “liberal,  moderate,  conservative.” 

Advisory  board 

Stevenson  also  said  UPI  will  soon  an¬ 
nounce  the  formation  of  a  nationwide  UPI 
Newspaper  Advisory  Board.  “Its  composi¬ 
tion  will  include  representatives  of  gener¬ 
al  management,  the  newsroom,  and  the 
backshop,  from  various  categories  of  cir¬ 
culation  and  representing  a  broad  geo¬ 
graphic  base.  We  see  this  group  as  an  in¬ 
valuable  source  of  feedback,  advice  and 
guidance  on  our  news  report  and  the  con¬ 
tinuing  technological  changes  in  the  news¬ 
paper  industry,”  Stevenson  reported. 

(Continued  on  page  29) 
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ANPA,  ASNE,  APME  caution 
on  proposed  ‘privacy’  bills 


By  Luther  A.  Huston 

Spokesmen  for  news  organizations 
warned  a  Senate  Subcommittee  on  Consti¬ 
tutional  Rights  that  pending  legislation  to 
restrict  access  to  computerized  criminal 
records  could  imperil  the  public’s  right  to 
know  and  might  eventuate  in  censorship 
abhorrent  to  concepts  of  press  freedom 
embodied  in  the  Constitution. 

The  spokesmen  were  Harold  W.  .\nder- 
sen  for  the  American  Newspaper  Publish¬ 
ers  Association,  Richard  M.  Schmidt  for 
the  American  Society  of  Newspaper  Edi¬ 
tors,  and  John  R.  Finnegan,  chairman  of 
the  Freedom  of  Information  Committee  of 
the  Associated  Press  Managing  Editors 
Association. 

They  joined  in  asking  the  Subcommit¬ 
tee,  of  which  Senator  Sam  J.  Ervin,  Jr.,  is 
chairman,  not  to  act  hastily  on  bills  under 
consideration  and  to  allow  them  more  time 
to  study  proposed  legislation. 

Andersen,  who  is  president  of  the  Oma¬ 
ha  World-Herald  and  vicechairman  of  the 
ANPA,  told  the  committee  he  was  in 
“whole  hearted  agreement  with  a  number 
of  the  basic  objectives  of  the  legislation” 
but  “seriously  concerned”  about  some 
features  of  it. 

Schmidt  said  that  the  bills  “no  doubt 
have  worthy  objectives”  but  that  they 
deserved  careful  study  “lest  they  become 
vehicles  of  censorship  and  the  creation  of 
a  highly-secret  governmental  network.” 

Two  bills  considered 

Two  bills  are  under  consideration  by  the 
Subcommittee.  One  is  entitled  the  “Crimi¬ 
nal  Justice  Information  Control  and  Pro¬ 
tection  of  Privacy  Act  of  1974.”  This  bill 
was  introduced  by  Senator  Ervin  with  10 
cosponsors.  The  second  measure,  entitled 
the  “Criminal  Justice  Information  Sys¬ 
tems  Act  of  1974,”  is  the  Nixon  Adminis¬ 
tration  bill,  drafted  by  the  Department  of 
Justice  and  introduced  by  Senator  Roman 
Hruska  of  Nebraska.  Senator  Ervin  is  a 
cosponsor  of  the  Hruska  bill. 

Schmidt  was  particularly  critical  of  the 
Ervin  bill.  “This  particular  bill  makes  the 
-Attorney  General  of  the  United  States  a 
czar  controlling  the  release,  or  keeping 
secret,  criminal  record  information,”  he 
said.  “This  bill,  in  effect,  makes  the  Attor¬ 
ney  General  the  ultimate  censor  of  all 
records  concerning  criminal  activities.” 

One  must  ask,  Schmidt  said,  “what 
would  happen  if  an  attorney  general  for 
one  reason  or  another  wished  to  cover  up 
criminal  activity?  There  is  no  system  of 
checks  and  balances  under  this  particular 
measure.” 

Press-bar  conflicts 

Schmidt  said  that  both  of  the  bills  ap¬ 
pear  to  be  in  conflict  with  voluntary 
press-bar  guidelines  which  the  American 
Bar  and  media  groups  “have  been  work¬ 
ing  to  adopt  throughout  the  United  States 
and  which  are  moving  toward  adoption  in 


a  majority  of  the  states.” 

Quoting  from  a  statement  made  by  an 
unidentified  West  Coast  editor,  Schmidt 
emphasized  opposition  to  restrictions  con¬ 
tained  in  the  pending  legi.slation  on  publi¬ 
cation  of  records  of  prior  arrests  and 
convictions  on  felony  charges. 

“Open  justice,  including  open  records  of 
arrest,  is  a  cornerstone  of  our  freedoms,” 
the  editor  said.  “Otherwise  our  situation 
would  be  as  that  which  prevails  in  the 
Soviet  Union.” 

Riglit-to-know  rcsiriclctl 

Andersen  expressed  apprehension  that 
what  are  now  public  records  would  become 
private  records  under  the  pending  bills. 

“In  the  matter  of  access  to  criminal 
justice  information — accurate,  complete 
information — we  have  a  very  serious  con¬ 
cern  that  the  various  proposals  may  go  to 
far  in  an  effort  to  convert  public  records 
into  what  is  in  effect  a  private  record,”  he 
said. 


secret  by  judge 

A  Philadelphia  Common  Pleas  judge 
has  temporarily  blocked  the  Philadelphia 
Inquirer  from  publishing  the  identities 
and  salaries  of  some  400  city  policemen 
that  were  named  as  corrupt  in  the  recent 
Pennsylvania  Crime  Commission  report. 

However,  Judge  Paul  Ribner  did  not 
comment  on  the  preliminary  ruling  Thurs¬ 
day  (March  14)  and  left  undecided  the 
basic  issue  of  whether  payroll  records 
which  would  identify  the  policemen  are 
open  for  inspection. 

The  Inquirer  filed  suit  Wednesday  in 
the  name  of  .\aron  Epstein,  a  City  Hall 
reporter,  seeking  the  information.  The 
commission  listed  more  than  400  officers 
but  identified  them  only  by  first  names, 
initials  and  badge  numbers. 

More  than  100  members  of  the  Police 
Wives  and  Interested  Citizens  for  .\ction 
picketed  the  Inquirer  Building  at  400  N. 
Broad  St.  on  Thursday,  but  their  ire  was 
aimed  at  the  Daily  Neu’s,  which  published 
the  first  names,  initials  and  badge  num¬ 
bers  from  the  report  on  Monday. 

The  Inquirer  and  Daily  News  are 
owned  by  Philadelphia  Newspapers  Inc., 
and  share  the  same  building. 

The  pickets,  which  included  children  of 
the  police  wives,  blocked  newspaper  deliv¬ 
ery  trucks  for  a  time  before  dispersing  at 
about  1:30  P.M.  Police  informed  them 
that  an  injunction  issued  in  November 
1971  when  they  picketed  the  Inquirer  w'as 
still  in  effect. 


“Crime  is  not  a  private  matter  between 
the  criminal  and  the  state.  I  would  urge 
the  various  legislative  and  administrative 
bodies  to  think  carefully  of  all  the  impli¬ 
cations  of  this  matter  before  they  attempt 
to  convert  public  record  into  private  rec¬ 
ord.  In  my  opinion  it  would  be  tragic  if, 
however  well  intentioned,  restrictions 
were  enacted  which  w'ould  have  the  effect 
of  keeping  from  the  public  information 
which  is  essential  for  the  public  to  under¬ 
stand  and  evaluate  the  workings  of  the 
criminal  justice  system. 

Willing  to  cooperate 

“Just  how  this  legi.slation  would  affect 
public  access — the  public’s  right  to  know — 
is  something  that  needs  further  careful, 
detailed  study.” 

.4nderson  said  it  was  the  intent  of 
ANPA  to  work  with  the  Senatorial  com¬ 
mittee  “in  improving  criminal  justice  in¬ 
formation  systems  but  not  to  close  those 
systems  to  all  public  access — not  to  turn 
public  records  into  private  records.” 

Finnegan  who  is  executive  editor  of  the 
St.  Paul  Pioneer  Presi<  and  Dispatch 
joined  Schmidt  in  fearing  that  both  the 
Ervin  and  the  Hru.ska  bills  would  result 
in  denying  acce.ss  to  criminal  justice  rec¬ 
ords  now  available  through  press-bar 
guidelines  that  have  been,  or  will  be 
adopted,  by  state  and  local  law  enforce¬ 
ment  agencies. 


That  order  was  issued  by  U.S.  District 
Judge  John  B.  11  annum  when  the  wives 
were  protesting  earlier  articles  about  po¬ 
lice  corruption.  It  restrains  pickets  from 
interfering  with  newspaper  employes. 

Judge  Ribner’s  decision  came  after  a 
90-minute  hearing  in  which  First  Deputy 
City  Solicitor  John  M.  McNaily  Jr.  con¬ 
tended  the  City  Charter  does  not  require 
that  all  records  be  open  for  Inspection. 

He  said  the  Finance  Department  would 
turn  over  the  salaries  of  all  police  ranks, 
but  not  for  specific  persons. 

Mrs.  Marie  Ann  Mackely,  president  of 
Police  Wives,  said  her  group  feels  that 
publishing  the  incomplete  information  was 
unfair  because  it  could  lead  to  erroneous 
speculation  about  those  named. 

• 

Access  to  welfare  roll 
denied  by  High  Court 

The  Philadelphia  Inquirer’s  appeal  to 
the  Supreme  Court  in  Washington  to  al¬ 
low  its  reporters  access  to  confidential 
public  w’elfare  rolls  was  dismissed  this 
week  by  the  high  court. 

The  court  unanimously  left  standing 
without  opinion  a  ruling  by  the  Pennsyl¬ 
vania  Supreme  Court  that  the  newspaper, 
its  executive  editor  and  an  urban  affairs 
reporter  did  not  have  proper  legal  stand¬ 
ing  to  sue  under  the  law  that  gives  an 
“adult  resident”  access  to  public  records 
of  any  state  agency. 

According  to  New  York  Times  reporter 
Warren  Weaver  Jr.,  the  decision  applies 
only  to  the  Pennsylvania  situation  and 
does  not  necessarily  bar  papers  else¬ 
where  from  obtaining  welfare  records.  “It 
suggests,  however,  how  the  Justices  might 
rule  in  comparable  cases  involving  other 
state  laws,”  Weaver  reported. 


Names  of  corrupt 
policemen  kept 
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Advertising  scene  D.„iei  l.  Uo„ei  FTC  wants  companies 

^  to  disclose  ad  costs 


MOBIL  EXTENDS  EDITORIAL  ADS  TO  18  PAPERS 


With  the  widely  talked  about  ‘op  ed’ 
advertisement  headed  “Musings  of  an  oil 
person”  which  appeared  in  the  New  York 
Thnes,  February  28,  Mobil  Oil  Corpora¬ 
tion  extended  its  use  of  the  ‘op  ed’  concept 
to  18  newspapers  7  of  which  have  agreed 
to  place  the  weekly  600  line  ads  in  the 
opposite  editorial  position  they  have  en¬ 
joyed  in  the  New  York  Times  since  the 
series  started  in  January  1972.  Most  of 
the  others  are  providing  “Letters-to-the- 
Editor”  page  position. 

Earlier  in  the  week,  Mobil  told  three 
major  tv  networks  it  was  willing  to  buy 
air  time  for  its  critics  if  the  networks 
televise  Mobil’s  commercials,  which  incor¬ 
porate  its  point  of  view  on  the  energy 
crisis,  uncensored. 

CBS,  NBC  and  .\BC  have  reportedly 
rejected  the  idea  as  a  dangerous 
precedent.  Under  the  FCC  fairness  doc¬ 
trine,  networks  must  provide  equal  time  to 
oil  company  critics. 

Herbert  Schmertz,  vicepresident  of  pub¬ 
lic  affairs,  announced  that  Mobil  was  step¬ 
ping  up  its  institutional  advertising  in 
newspapers  and  magazines  this  year. 

“It’s  not  unlikely  we’ll  expand  further,” 
Mobil’s  Gordon  Bowman  who  heads  up  the 
company’s  special  projects  division  and 
supervises  the  conception  and  placement 
of  all  ‘idea  and  public  affairs’  advertising 
told  this  reporter.  The  ‘op  ed’  ads,  though 
placed  by  Mobil’s  ad  agency,  Doyle,  Dane, 
Bernbach,  Inc.  are  written  by  a  member 
of  Bowman’s  department.  Underscoring 
the  decision  to  expand  the  use  of  what  he 
termed  “paid  editorials”  Bowman  said  the 
real  advantage  of  newspapers  is  that  “We 
can  say  what  we  have  to  say  in  newspa¬ 
pers;  we  can’t  in  tv.” 

‘Op  ed*  schedule 

Newspapers  which  are  placing  the  ads 
‘op  ed’  include,  in  addition  to  the  N.Y. 
Times,  Washington  (D.C.)  Star  News, 
Philadelphia  (Pa.)  Bulletin,  Detroit 
(Mich)  News,  Kansas  City  Star,  Atlanta 
(Ga.)  Journal  and  the  International  Her¬ 
ald  Tribune. 

Others  on  the  list  include  the  Washing¬ 
ton  (D.C.)  Post,  National  Observer,  the 
N.Y.  Daily  News,  L.I.  (N.Y.)  Newsday, 
Boston  Globe,  Wall  Street  Journal,  Chris¬ 
tian  Science  Monitor,  Los  Angeles  Times, 
Cleveland  Plain  Dealer,  San  Francisco 
Chronicle,  Chicago  Tribune,  Houston 
Post,  Houston  Chronicle,  Miami  Herald, 
Dallas  News,  Philadelphia  Inquirer. 

While  the  New  York  Times  which  insti¬ 
tuted  the  ‘op  ed’  advertising  position 
several  years  ago  charges  a  $1.00  per  line 
premium  for  this  position,  there  is  no 
uniformity  of  practice  in  this  regard. 
Some  of  the  papers  do  and  others  do  not 
charge.  What  is  significant  to  persons  in 
Bowman’s  position  is  the  ability  to  place 
an  ‘idea’  message  in  or  near  the  newspa¬ 
per’s  opinion  forum. 

This  is  what  the  New  York  Times  had 
in  mind  when  it  opened  up  a  quarter  page 
maximum  daily,  according  to  Franklin 


Whitehouse,  Times  P.R.  man. 

“It’s  basically  for  corporate  or  institu¬ 
tional  type  ads,”  he  said.  “Outside  of  a 
strict  prohibition  against  the  use  of  politi¬ 
cal  messages,  there  are  no  holds  barred.” 
Ads  are  not  slugged  ‘advertisement’  but 
type  faces  must  obviously  be  distinguisha¬ 
ble  from  the  newspaper’s  type  face. 

While  Mobil’s  February  28  op-ed  ad 
fumed  about  the  strictures  that  made  the 
use  of  tv  impossible  and  thus  hindered  its 
efforts  to  counteract  the  Cronkite,  Reason- 
er  and  Chancellor  version  of  the  oil  indus¬ 
try  story,  its  copy  approach  in  key  news¬ 
papers  and  in  formerly  sacred  positions  is 
considered  to  be  sending  out  strong  rip¬ 
ples  by  thought  leaders  who  read  these 
pages  that  may  well  have  the  same  if  not 
greater  ultimate  impact  than  tv. 

Certainly  the  headline  “How  We  Con¬ 
spired  To  Keep  You  Warm”  over  its 
March  14  ad  in  the  “idea  marketplace”  of 
some  of  the  nation’s  most  illustrious  news¬ 
papers  is  going  to  stimulate  many  to  take 
a  closer  look  at  Mobil’s  position. 

Institutional,  corporate  or  idea  advertis¬ 
ing  is,  of  course  not  new  to  newspapers  or 
to  other  media,  for  that  matter.  But  the 
broadening  of  the  op-ed  concept  provides 
an  answer  to  what  has  been  a  sore  point 
with  business — its  inability  to  find  a 
forum  to  give  its  point  of  view  in  the  face 
of  criticism  from  many  quarters  much  of 
which  lands  on  the  editorial  pages  and  in 
the  letters  columns. 


.411en  H.  Neuharth,  president  and  chief 
executive  of  Gannett  Co.,  Inc.,  urged  Fri¬ 
day  (March  15)  night  that  the  govern¬ 
ment’s  decision  to  free  the  newspaper  in¬ 
dustry  from  price  controls  be  extended  to 
lift  wage  controls  immediately  as  well. 

“For  months  Gannett  has  been  working 
actively  for  decontrol  of  both  wages  and 
prices.  We  welcome  the  government’s  long 
overdue  first  step  today,  but  that  solves 
only  half  the  problem.  Wages  must  be 
freed  as  well,”  Neuharth  said. 

“The  strength  of  the  newspaper  indus¬ 
try  of  this  country  is  its  working  men  and 
women.  All  of  us  need  a  completely  free 
economic  environment  to  assure  that  the 
free  press  can  function  as  a  free  enter¬ 
prise.” 

Neuharth’s  statement  was  issued  as  a 
message  to  the  publishers  and  employes  of 
the  51  Gannett  daily  newspapers  in  15 
states  and  Guam. 

The  government  lifted  w’age  and  price 
controls  from  the  printing  and  publishing, 
broadcasting,  advertising  and  other  com¬ 
munications  industries  except  for  wages 
of  newspaper  employees  on  March  15. 

The  Cost  of  Living  Council  said  the 
wage  exemption  for  newspaper  employees 
was  being  delayed  at  this  time  Wause 
“some  important  collective  bargaining 
agreements  are  in  process  of  negotiation.” 

Although  the  Cost  of  Living  Council  did 


The  Federal  Trade  Commission  is  con¬ 
sidering  a  regulation  which  would  require 
businesses  to  submit  itemized  reports  on 
costs  and  profits  according  to  product  line, 
rather  than  as  a  corporation. 

The  regulation,  called  the  Line  of  Busi¬ 
ness  Reporting  program,  would  thus  en¬ 
able  the  FTC  to  track  down  what  a  prod¬ 
uct  costs  to  make,  what  was  spent  to 
advertise  it  and  what  the  customer  ulti¬ 
mately  paid  for  it. 

The  program  which  is  still  under  con¬ 
sideration  by  the  five  member  FTC  board 
has  already  met  with  considerable  objec¬ 
tions  from  both  the  private  sector  and  the 
U.S.  Chamber  of  Commerce. 

However,  both  Engman  and  Commis¬ 
sioner  Paul  Rand  Dixon  predicted  the 
gathering  of  information  would  be  useful 
to  both  the  public  and  business.  Such  in¬ 
formation,  they  suggested,  would  be  valu¬ 
able  to  stockholders  looking  for  new  in¬ 
vestment  opportunities,  as  w’ell  as  provide 
clues  to  seeking  out  monopolistic  indus¬ 
tries. 

Another  spokesman  for  the  FTC  said 
consumers  should  know  how  much  of  a 
product’s  price  w’ill  pay  for  advertising 
and  merchandising.  The  price  is  muddled 
when  big  companies  diversify  into  many 
areas,  the  source  added. 

Under  the  FTC  plan,  the  nation’s 
largest  businesses — often  involved  in  sell¬ 
ing  many  diverse  products — “would 
provide  selling  expenses  by  product  cate¬ 
gory  for  the  first  time,”  the  source  ex¬ 
plained. 

If  implemented  the  information  gather¬ 
ing  would  be  conducted  via  a  questionnaire. 


not  enumerate  them,  newspapers  in 
Washington,  New  York  City  and  Balti¬ 
more  are  among  those  currently  involved 
in  labor  negotiations. 

The  Nixon  administration  has  told  Con¬ 
gress  that  it  wants  wage  and  price  con¬ 
trols  to  be  lifted  April  30,  except  for  the 
petroleum,  health  and  construction  indus¬ 
tries,  but  it  has  been  lifting  controls  on 
selected  industries  over  the  last  few 
months. 

Cost  of  Living  Council  Deputy  James 
W.  McLane  said  the  action  was  closely 
related  to  the  exemption  announced  the 
week  before  for  the  paper  industry  and 
recognized  that  paper  and  paper  products 
represent  a  significant  portion  of  produc¬ 
tion  costs  in  the  printing  and  publishing 
industries. 

He  said  such  cost  increases  should  have 
“only  a  modest  effect  on  prices  paid  by 
consumers,”  since  the  majority  of  media 
revenue  is  derived  from  advertising. 

“Price  increases  during  the  period  of 
controls  have  been  relatively  moderate,” 
McLane  w'ent  on.  “The  council  expects 
this  pattern  of  moderate  price  increases 
to  continue  after  decontrol.” 

In  addition  to  keeping  newspaper  em¬ 
ployees,  salaries  under  controls,  the  coun¬ 
cil  said  compensation  for  executives  also 
remains  subject  to  economic  stabilization 
program  regulations. 


Gov’t  keeps  control  on  papers’  wages 


EDITOR  ac  PUBLISHER  for  March  23,  1974 


13 


Pictures  of  Year  chosen  from  8,042  entries 


By  Leiiora  Williamson 


An  unusual  coincidence  marks  the 
31-year-old  Pictures  of  the  Year  awards 
announced  today  by  Dean  Roy  Fisher  of 
the  School  of  Journalism  at  the  Universi¬ 
ty  of  Missouri  in  Columbia. 

The  title  of  Newspaper  Photographer 
of  the  Year  goes  to  Ron  Smith,  director  of 
photography  for  the  Bloomington  (Ind.) 
Courier-Tribune,  which  ceased  publication 
last  December  27.  With  the  twist  of  fate, 
Smith — since  mid- January — has  been  on 
the  staff  of  the  newspaper  which  today 
wins  the  top  POY  award  for  “best  use  of 
photographs — newspaper,”  the  IPe.st  Palm 
Beach  (Fla.)  Post  and  Times. 

Ron  Smith’s  photography  during  the 
past  year  at  the  Indiana  paper  has  also 
won  for  him  the  title  of  Indiana  Photog¬ 
rapher  of  the  Year.  The  award  was 
made  recently  by  the  Indiana  News  Pho¬ 
tographers  Association,  which  Smith 
served  as  president.  Two  of  his  four  staff 
photographers  at  the  defunct  13,000  circu¬ 
lation  paper  were  honored  in  the  new 
POY  awards  list  also,  amid  a  total  of 
8,042  pictures  entered  from  37  states  and 
12  foreign  countries.  Two  of  the  West 
Palm  Beach  newspapers’  photo  staffers 
also  were  honored  in  the  individual, 
26-class  competition. 

Two  other  grand  prize  winners  in  addi¬ 
tion  to  Smith  are  Bruce  Dale,  National 
Geographic  Magazine,  named  Magazine 
Photographer  of  the  Year,  and  Giorgio 
Lotti  of  Epoca  Magazine,  Milan,  Italy, 
who  receives  the  World  Understanding 
Award.  Each  of  the  three  will  be  given 
$1,000,  a  trophy,  and  a  Nikon  camera,  in 
photography  day  ceremonies  .\pril  3  on 
the  Missouri  campus. 

The  $10,000  prize  competition  is  spon¬ 
sored  jointly  by  the  National  Press  Photo¬ 
graphers  .Association  and  the  Missouri 
School  of  Journalism  under  an  education¬ 
al  grant  from  Nikon,  Inc.,  and  Ehrenreich 
Photo  Optical  Industries,  Inc. 

The  Courier  Journal  and  Louisville 
Times,  which  lost  out  to  the  West  Palm 
Beach  papers  in  the  final  judging  of  “best 
use  of  photographs — newspaper”  catego¬ 
ry,  captured  “best  use  of  photographs — 
magazine”  title  for  its  Sunday  Magazine, 
and  Maurice  Tillman,  art  director  of  the 
Courier- Journal  and  Times,  made  it  four 
victories  during  the  last  five  years  as 
Newspaper  Sunday  Magazine  Picture  Edi¬ 
tor  of  The  Year. 

L.  Jean  Bennett,  Wilmington  News- 
Journal,  for  the  third  straight  year, 
won  the  Newspaper  Picture  Editor 
of  the  Year  title.  Steve  Thompson, 
Southfield  (Mich.)  Eccentric  and  Dick 
Sroda,  San  Bernardino  (Calif.)  Sun- 
Telegram,  were  given  honorable  mention. 

The  Magazine  Picture  Editor  of  the 
Year  award  goes  to  Robert  S.  Patton  of 
the  National  Geographic  for  the  second 
straight  year.  Runners-up  for  the  maga¬ 
zine  photographer  title  were  two  National 
Geographic  photographers,  George  Mobley 
and  Emory  Kristof. 

Second  and  third  place  in  the  Newspa- 


Above  — 

"BURST  OF  JOY"— The 
scene  at  Travis  Air  Force 
Base  as  the  family  of 
ROW  Lt.  Col.  Robert 
Stirm,  welcomes  him 
home,  photographed  by 
Sal  Veder,  Associated 
Press  —  San  Francisco, 
won  first  place  in  the 
general  news  category. 


Right  — 

"ARE  YOU  FOR  REAL?" 

— a  picture  story  excerpt 
from  the  newspaper  port¬ 
folio  which  won  for  Ron 
Smith  the  title  of  News¬ 
paper  Photographer  of 
the  Year.  The  photo  was 
made  while  Smith  was 
director  of  photography 
at  the  now  defunct 
Bloomington  Courier- 
Tribune  in  Indiana. 


EDITOR  ac  PUBLISHER  for  March  23,  1974 


"NOT  EVERY  FOUR-YEAR-OLD  GETS  TO  LEAD  THE 
PARADE" — This  newspaper  feature  category  winner  scored 
third  place  for  Tom  Whittington  of  the  Lorain  (Ohio)  Journal. 


■a  study  by  Frank  Johnston  of  the  Washington 
grapher  top  honor  in  the  newspaper  portrait 
personality  class. 


per  Photographer  of  the  Year  competition 
went  to  Jerry  Gay,  Seattle  Timee,  and 
Pedro  L.  Raota,  Kl  Heraldo,  Buenos 
.\ires,  respectively.  Roata  also  received  an 
honor  award  in  the  World  Understanding 
category.  The  major  award  to  Lotti  was 
for  a  portfolio  of  prints  on  his  travels  in 
the  Peoples’  Republic  of  China. 

Judges  who  spend  three  days  on  the 
Miiisouri  campus  looking  at  the  thousands 
of  photographs  and  recommending  candi¬ 
dates  for  the  World  Understanding 
.\ward  included:  George  Silk,  Time-Life 
Inc.,  a  four-time  winner  of  the  Magazine 
Photographer  of  the  Year  award;  Robert 
Gilka,  director  of  photography.  National 
Geographic  Magazine;  Don  Sturkey,  photo 
chief,  Charlotte  (N.C.)  Observer  \  Michael 
.\nderson,  photography  department, 

Boston  Herald- American;  and  James  A. 

Clendinen,  chairman,  editorial  board, 

Tampa  Tribune  and  Tampa  Times,  rep-  M 

resenting  the  .\merican  Society  of  News-  I 

paper  Editors.  Arthur  Rothstein,  former  3 

photo  director  of  Look  Magazine  and  now  I 

picture  editor  of  Parade,  judged  the  I 

World  award.  Professor  Clif  Edom  of  | 

Missouri,  presided  over  administration  of 
the  major  photography  event,  with  the 
a.ssistance  of  NPPA  vicepresident, 

William  Strode,  Louisville  Courier-  ] 

Journal  and  Times.  ] 

Many  of  the  prize  winning  photographs  da, 

will  become  part  of  the  annual  POY  ex-  “C 

hibition  which  tours  museums,  colleges,  ro; 

libraries,  and  newspaper  and  magazine  Tii 

offices  around  the  country.  Dr 
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'OLGA  TURNS  IT  ON" — an  excerpt  from  the  first  place  sports  picture  story  category 
for  newspapers  by  Lynn  Howell,  Milwaukee  Journal. 

spaper  category  winners  include:  neapolis  Tribune,  “Where’s  the  Sniper?’’; 

T  NEWS— First,  Vladimiro  Rosa-  honorable  mentions:  Boris  Yaro,  Los  An- 

l  Espectador,  Bogota,  Colombia,  -Tefe.s  Times,  “Capture”;  Max  Winter,  Du- 

iura  de  la  bota”;  second,  Nick  .4r-  buqne  (Iowa)  Telegraph-Herald,  “Mom 
IVest  Palm  Beach  (Fla.)  Post  and  Hurt”;  Jim  Messina,  Bloomington 

“She  Watched  Her  Brother  (Ind.)  Courier-Tribune,  “Drowning  Af- 
”;  third,  Richard  Olsenius,  Min-  (Continued  on  page  16) 


"TERRY" — The  magazine  portrait/personality  first  place  photograph  (original  in 
color)  by  Bruce  Dale,  National  Geographic.  Dale's  portfolio  won  for  him  the  title 
Magazine  Photographer  of  the  Year. 


Pictures  of  Year 

{Continued  from  page  15) 

termath”;  and  Elio  Vergati,  UPI,  “Hands 
High  Skyjack.”  In  show:  John  F.  Bard, 
Bloomington  (Ind.)  Courier-Tribune, 
“Family  Feels  Horror  of  Wreck  After- 
math”;  Wayne  Herdlicka,  West  Palm 
Beach  Post  and  Times,  “Please  Save  My 
Mommy”;  William  La  Force,  Baltimore 
Sun,  “Top  Sheared  Off”;  Ed  Molinari, 
\ew  York  Daily  News,  “He  Lived  to  Tell”; 
Bob  Coyle,  Dubuque  (Iowa)  Telegraph- 
Herald,  “Death  of  Pet”  and  Pat  Crowe, 
Wilmington  (Del.)  News-Journal. 

GENERAL  NEWS— First,  Sal  Veder, 
.\P,  New  York,  “Burst  of  Joy”;  second, 
Fred  Comegys,  Wilmington  (Del.)  News- 
Journal,  “Senator  Sam  Snorting”;  third, 
Lee  Payne,  Orange  Coast  Daily  Pilot, 
Costa  Mesa,  Calif.  “It’s  a  Badge,  Honey — 
You’re  Under  Arrest”;  honorable  men¬ 
tions,  George  Brich,  AP,  New  York,  “Joy¬ 
ful  Moment  for  POW”;  Brian  Lanker, 
Topeka  (Kans.)  Capital- Journal,  “Ele¬ 
mentary  Energy  Crisis”;  Todd  Crowell, 
San  Clemente  (Calif.)  Daily  Sun-Post, 
“Brezhnev  Meets  Jill  St.  John”;  Steve 
Pyle,  .\P,  New  York,  “Happy  Homecom¬ 
ing.”  In  show:  William  Kessler,  Topeka 
(Kan.)  Capital-Journal,  “Negotiations  at 
Wounded  Knee”;  John  Duricka,  AP, 
Washington,  “Pat  and  Dick”;  Ira  Rosen¬ 
berg,  Detroit  Free  Press,  “Tapes  and 
Ehrlichman”;  Ron  Smith,  Bloomington 
(Ind.)  Courier-Tribune,  “Are  You  for 
Real?”  and  John  Duricka,  AP,  Washing¬ 
ton,  “Nixon  and  Agnew.” 

NEW  PICTURE  STORY— First,  Barry 
Staver,  Denver  Post,  “A  Million  Holidays 
Rolled  into  One”;  second,  Robert  Coon, 
Detroit  News,  “A  Leap  for  a  Life”;  third, 
Tom  Hubbard,  Cincinnati  Enquirer, 
“Mitchell  Testifies”;  honorable  mention. 
Jay  Dickman,  Dallas  Times  Herald, 
“Story  of  Riot”;  Jim  Hubbard,  UPI,  St. 


Louis,  “Occupation — Wounded  Knee”  and 
Ron  Smith,  Bloomington  Courier-Tribune, 
“Tornado  Hits.” 

FEATURE  PICTURES— First,  Larry 
Armstrong,  San  Diego  Evening  Tribune, 
“Plain  People”;  second,  Steve  Murray, 
Raleigh  (N.Y.)  News  and  Observer, 
“Dog’s  Life”;  third,  Tom  Whittington,  Lo¬ 
rain  (Ohio)  Journal,  “Not  Every  Four 
Year  Old  Gets  to  Lead  the  Parade”;  hon¬ 
orable  mention,  John  Eggitt,  UPI,  “Heave 
Ho”;  Warren  R.  Roll,  Honolulu  Star- 
Bulletin,  “Double  Fish  Eye”;  Jack  Corn, 
Nashi'ille  Tennessean,  “Sudden  Summer 
Rain.”  In  show:  Tom  Whittington,  Lorain 
(Ohio)  Journal,  “How  to  Earn  Money  and 
Keep  Your  Cool”;  Jim  Messina,  Blooming¬ 
ton,  (Ind.)  Courier-Tribune,  “The  Net 
Man”;  Bob  Brown,  Richmond  (Va.) 
Neu'spapers,  “No  Title — Girl  of  Youth”; 
Barry  Staver,  Denver  Post,  “Gusto”; 
Richard  Hertzler,  Lancaster  (Pa.)  New 
Era,  “Say  Goodnite  Dick”;  Gary 
Friedman,  Southfield  (Mich.)  Eccentric, 
“The  Hand  of  Love”  and  Carl  J.  Skalak 
Jr.,  Berea  (Ohio)  Chronicle-Telegram. 

FEATURE  PICTURE  STORY— First, 
Paul  Schuhmann,  Louisville  Times,  “Un¬ 
wanted — Man’s  Best  Friend”;  second,  Pat 
Crowe,  Wilmington  (Del.)  News-Journal, 
“Biggs  Building — Home  of  the  Living 
Dead”;  third.  Dale  Stierman,  Dubuque 
(Iowa)  Telegraph  Herald,  “Fences”;  hon¬ 
orable  mention,  Richard  Olsenius,  Min¬ 
neapolis  Tribune,  “Basque”;  Hal  Stoelzle, 
San  Bernardino,  (Calif.)  Sun-Telegram, 
“Miss  Bare  State  Contest”;  and  Ray 
Wong,  Columbia  Missourian. 

SPORTS  PICTURES— First,  George 
Knoblock,  AP,  New  York,  “First  Lap  In¬ 
ferno”;  second,  Ron  Kuntz,  UPI,  Cleve¬ 
land,  Ohio,  “Come  to  Baby”;  third,  Carl 
Skalak  Jr.,  Elyria  (Ohio)  Chronicle- 
Telegram,  “Mr.  Clean”;  honorable  men¬ 
tion,  Frank  Hurley,  New  York  Daily 
News,  “Flying  Sorcerer?”;  Ray  Lustig, 
Washington  Star-News,  “Tilt”;  Charles 


Blagdon,  UPI,  “Willie’s  Lament”;  Lynn 
Howell,  Milwaukee  Journal,  “Olga — Beam 
Split”;  Ron  Edmonds,  Honolulu  Star- 
Bulletin,  “Whoops.”  In  show,  Mike  Clem- 
mer,  Raleigh  (N.C.)  News-Observer, 
“Surfing  Champion”;  Bob  Coyle,  Dubuque 
(Iowa)  Telegraph  Herald,  “The  Spill”; 
and  Jim  Richardson,  Topeka  Capital- 
Journal,  “Swimmer.” 

SPORTS  PICTURE  STORY— First, 
Lynn  Howell,  Milwaukee  Journal,  “Olga 
Turns  It  On”;  second,  Tom  Bennett,  St. 
Petersburg  Times,  “Up,  Up  and  Away”; 
third,  John  Metzger,  Rochester,  (N.Y.) 
Democrat  and  Chronicle,  “Opening  Day”; 
honorable  mention.  Lew  Stamp,  Ketter¬ 
ing,  (Ohio)  Times,  “Vanquished”  and 
Max  Winter,  Dubuque  (Iowa)  Telegraph- 
Herald,  “First  Win.” 

PICTORIAL — First,  Jerry  Gay,  Seattle 
Times,  “Cattle  Ranching”;  second, 
William  LaForce,  Baltimore  Sun,  “Peace 
Over  Troubled  Waters”;  third,  Ed  Lallo, 
Scottsbluff  (Neb.)  Star-Herald,  “Sandy”; 
honorable  mention,  Eric  R.  Hobb,  Tampa 
Tribune,  “Ducks”;  Ron  Edmonds,  Honolu¬ 
lu  Star-Bulletin,  “Time  to  Reflect”;  Gary 
Settle,  New  York  Times,  “First  Place  in 
the  Sled  Dog  Race”;  Ron  Smith,  Bloom¬ 
ington  (Ind.)  Courier-Tribune,  “Out  to 
Pasture.”  In  show.  Jack  Corn,  Nashville 
Tennessean,  “Black  Fence  During  a 
Heavy  Snow”;  Jerrold  Howard,  Pioneer 
Press,  Wilmette,  Ill.,  “Bleak”;  Bob  Moder- 
sohn,  Des  Moines  Register  and  Tribune, 
“Up  the  Down  Spillway  and  Dick  Sroda, 
San  Bernardino  (Calif.)  Sun-Telegram. 

PORTRAIT  /  PERSONALITY  PIC¬ 
TURES — First,  Frank  Johnston,  IVn.s/f- 
ington  Post,  “Mr.  Ehrlichman”;  second, 
Ray  Wong,  Columbia  Missourian,  “Old 
Glory”;  third,  Skeeter  Hagler,  Fort 
Worth  (Tex.)  Star-Telegram,  “Look  of 
Dignity”;  honorable  mention,  Ricardo  J. 
Ferro,  St.  Petersburg  Times,  “Shorty,  My 
Friend”;  Jerry  Gay,  Seattle  'Times, 
“George”;  Davis  Roy  Tinney,  Binghamton 
(N.Y.)  Sun-Bulletin,  “Gray  Panther  Pow¬ 
er.”  In  show,  Brian  Lanker,  Topeka  Capi¬ 
tal-Journal,  “Cellblock  Fantasy”;  Tom 
Clift,  III,  Rockford  (Ill.)  Netvspapers, 
“Stars  in  Her  Eyes”;  Raymond  F.  Stub- 
blebine,  AP,  New  York,  “Twilight  for  a 
God”  and  Bryan  Moss,  Louisville  Courier- 
Journal  and  Times,  “Firefighter.” 

HOME  AND  FAMILY  INTEREST— 
First,  Marshall  Marvelli,  “Luncheon 
Date”  and  second.  Bob  Coyle,  “Girl  and 
Dog,”  both  of  the  Dubuque  Telegraph- 
Herald;  third,  Michael  Pfleger,  San  Ber- 
nadino  (Calif.)  Sun-Telegram,  “I  Love 
You”;  honorable  mention,  M.  Leon  Lopez, 
Chicago  Daily  News,  “Math  Scholar,  Free 
School”;  Jodi  Cobb,  Wilmington  (Del.) 
News-Journal,  “Give  Us  This  Day”; 
Akira  Suwa,  St.  Petersburg  Times, 
“Eggs.”  In  show,  Jim  Richardson,  Topeka 
Capital-Journal. 

HOME  AND  FAMILY  INTEREST 
PICTURE  STORY— First,  Jon  Jackobsen, 
Dubuque  (Iowa)  Telegraph-Herald,  “She 
Shoes  Horses,  Doesn’t  She”;  second,  Rich¬ 
ard  Nugent,  Louisville  Courier-Journal 
and  Times  Magazine,  “Suddenly  Its 
Spring”;  third,  Nick  Arroyo,  Palm  Beach 
Post-Times,  “Portrait  of  Father  Perkins”; 
honorable  mention,  Fred  Comegys,  Wil¬ 
mington  (Del.)  News-Journal,  “He  Wad¬ 
dled  in  Just  Like  He  Belonged  Here.” 


16 


EDITOR  ac  PUBLISHER  for  March  23,  1974 


DECSET-8000 
SOFTmREMOST 
COMPLETE  EVER. 


provides  minute-by-minute  ac¬ 
countings  and  controls  of 
composing  room  activities. 

For  the  accounting  depart¬ 
ment  it  accumulates  and  stores 
data  for  later  use  in  billing, 
payroll,  circulation,  accounts 
payable  and  other  EDP  related 
functions. 

DECSET-SOOO  is  expand¬ 
able.  Buy  what  you  need  when 
you  need  it. 

As  with  all  other  Digital 
typesetting  products,  we  pro¬ 
vide  all  the  system  support  you 
need. 

To  find  out  more  about  the 
most  complete  typesetting  soft¬ 
ware  ever  developed,  write  or 
call  Typesetting,  Digital  Equip¬ 
ment  Corporation,  Maynard, 
Mass.  01754.  (617)  897-5111.  Euro¬ 
pean  headquarters:  81  route  de 
TAire,  1211  Geneva  26.  Tel: 
42  79  50.  Digital  Equipment  of 
Canada  Ltd.,  P.O.  Box  11500, 
Ottawa,  Ontario  K2H  8K8. 
(613)592-5111. 


is  pi09rammed 


but  paperDoy. 


DECSET-8000  is  more  than  DECSET-8000  software  lets 
just  a  PDP-8.  It's  a  very  sophisti-  you  run  several  different  tasks  at 
cated  production  system.  In  fact,  once.  According  to  your  own 
it  does  just  about  everything  but  specific  needs.  For  instance,  you 
deliver  the  paper.  can  input  from  paper  tape  and 

DECSET-8000  software  is  OCRwhileeditingonvideoter- 
integrated  so  you  can  store,  proc-  minals.  Or  you  can  output  dis- 
ess,  edit,  and  output  wire  service  play  to  photocomposition 
news  copy,  local  news,  classified  equipment  while  sorting  classi- 
and  display  ads  all  at  the  same  fied  and  editing  news, 
time.  Which  means  that  it  will  What's  more,  the  system 
save  you  editing  time.  Increase  responds  instantly  to  user  de- 
your  production  efficiency.  De-  fined  job  priorities, 
crease  your  text  handling  costs.  For  the  production  depart- 
And  save  in  paste  make-up.  ment  DECSET-8000  software 


DECSET-SOOO  does  everything  but  ride  a  bicyde. 


Media  Records’ 

AD  LINAGE  LEADERS 
YEAR-1973 

1973  1972 


Morning 

'  LOS  ANGELES  TIMES 
MIAMI  HERALD 
CHICAGO  TRIBUNE 
!  WASHINGTON  POST 
I  PHOENIX  REPUBLIC 
I  SAN  JOSE  MERCURY 
ST  PETERSBURG  TIMES 
HOUSTON  POST 
ORANGE  COUNTY  REGISTER 
DALLAS  NEWS 
ATLANTA  CONSTITUTION 
ORLANDO  SENTINEL  STAR 
i  TAMPA  TRIBUNE 
DENVER  ROCKY  MT  NEWS 
NEW  ORLEANS  TIMES  PICAYUNE 
,  NEW  YORK  TIMES 
'JACKSONVILLE  TIMES-UNION 
I  SAN  DIEGO  UNION 
CINCINNATI  ENQUIRER 
!  CHICAGO  SUN  TIMES 
i  CLEVELAND  PLAIN  DEALER 
;  WEST  PALM  BEACH  POST 
i  INDIANAPOLIS  STAR 
:  NEWARK  STAR  LEDGER 
I  HONOLULU  ADVERTISER 


77.224,883 

66,567,144 

62,948,403 

58.322,932 

53.822.681 

52,732.406 

52,188.153 

50,476,540 

48.566.598 

48.288,542 

45,911,187 

44,039,743 

43,720,639 


37,640,030 

37,099,684 

36,899,625 

36,700,291 

36.232,816 

36.174.627 

35,846,854 

34,171,259 

33,896,939 

32,217,656 


Morning 

LOS  ANGELES  TIMES . 

MIAMI  HERALD  . 

WASHINGTON  POST  . 

SAN  JOSE  MERCURY . 

PHOENIX  REPUBLIC  . 

HOUSTON  POST 
ORANGE  COUNTY  REGISTER 
DALLAS  NEWS 
ST.  PETERSBURG  TIMES 
ATLANTA  CONSTITUTION 
NEW  ORLEANS  TIMES  PICAYUNE 
DENVER  ROCKY  MT  NEWS 
TAMPA  TRIBUNE 

NEW  YORK  TIMES  . 

ORLANDO  SENTINEL 
JACKSONVILLE  TIMES-UNION 
CLEVELAND  PLAIN  DEALER 
CINCINNATI  ENQUIRER 
WEST  PALM  BEACH  POST 
SAN  DIEGO  UNION 
SALT  LAKE  CITY  TRIBUNE 
LONG  BEACH  INDEPENDENT 
INDIANAPOLIS  STAR 
CHARLOTTE  OBSERVER 

MEMPHIS  COMMERCIAL  APPEAL . 


Evening 

FORT  LAUDERDALE  NEWS  61,881,914 

.HOUSTON  CHRONICLE  55.988,317 

I  PHOENIX  GAZETTE  53.299,943 

ATLANTA  JOURNAL  51,297,556 

SAN  JOSE  NEWS  50,940.921 

ORANGE  COUNTY  REGISTER  48,566,598 

DENVER  POST  47,842,256 

DALLAS  TIMES  HERALD  45,417,850 

MILWAUKEE  JOURNAL  44,162,355 

SAN  DIEGO  TRIBUNE  44,141,826 

ORLANDO  SENTINEL  STAR  44,039,743 

DETROIT  NEWS  39,426,572 

BUFFALO  NEWS  39,100,867 

'LONG  ISLAND  NEWSDAY  38,952,746 

COLUMBUS  DISPATCH  38.824,595 

MINNEAPOLIS  STAR  37,241,776 

|SAN  ANTONIO  LIGHT  35,482,808 

'PHILADELPHIA  BULLETIN  34,649,232 

jFORT  WORTH  STAR-BULLETIN  34,323,953 

HONOLULU  STAR  BULLETIN  34,197,285 

lAKRON  BEACON  JOURNAL  34.172,392 

Camden  courier-post  33.572.753 

SACRAMENTO  BEE .  33,463,941 

bAYTON  NEWS  .  32,664.566 

jMIAMI  NEWS  .  32.657,204 

i  Sunday 

LOS  ANGELES  TIMES  45,332,496 

NEW  YORK  TIMES  .  42,021.381 

MIAMI  HERALD  32,696,629 

CHICAGO  TRIBUNE  32,168.252 

PHILADELPHIA  INQUIRER  27,549,019 

NEW  YORK  NEWS .  26,959,501 

BOSTON  GLOBE  26,670.366 

WASHINGTON  POST  .  26,404,932 

HOUSTON  CHRONICLE  26,348,554 

Milwaukee  journal  25,099,925 

ATLANTA  JOURNAL  &  CONSTITUTION  24,419,554 

MINNEAPOLIS  TRIBUNE  24,111,697 

COLUMBUS  DISPATCH  .  23,807,278 

NEWARK  STAR  LEDGER  22,101,816 

BALTIMORE  SUN  22,083,610 

CLEVELAND  PLAIN  DEALER  21,888,020 

DENVER  POST  21,381,777 

CINCINNATI  ENQUIRER  21,181,383 

PHOENIX  REPUBLIC  21.004,959 

ST  PETERSBURG  TIMES  20,703,313 

DALLAS  TIMES  HERALD  20,483,047 

DETROIT  NEWS  20,411,500 

INDIANAPOLIS  STAR  .  20,315.072 

CHICAGO  SUN-TIMES  19,291,548 

FORT  LAUDERDALE  NEWS .  18,993,158 


Evening 

FORT  LAUDERDALE  NEWS 
HOUSTON  CHRONICLE 
SAN  JOSE  NEWS 

ATLANTA  JOURNAL  . 

PHOENIX  GAZETTE 
ORANGE  COUNTY  REGISTER 
DENVER  POST 
DALLAS  TIMES  HERALD 
MILWAUKEE  JOURNAL 
SAN  DIEGO  TRIBUNE 

BUFFALO  NEWS  . 

MINNEAPOLIS  STAR 
LONG  ISLAND  NEWSDAY 
DETROIT  NEWS 
COLUMBUS  DISPATCH 
AKRON  BEACON  JOURNAL 
PHILADELPHIA  BULLETIN 
FORT  WORTH  STAR-TELEGRAM 
SAN  ANTONIO  LIGHT 
ORLANDO  STAR 
CLEVELAND  PRESS 
SALT  LAKE  CITY  DESERT  NEWS 
CAMDEN  COURIER  POST 
HONOLULU  STAR-BULLETIN 
LONG  BEACH  PRESS-TELEGRAM 

Sunday 

LOS  ANGELES  TIMES . 

NEW  YORK  TIMES 
MIAMI  HERALD 
PHILADELPHIA  INQUIRER 
NEW  YORK  NEWS 
BOSTON  GLOBE 

WASHINGTON  POST  . 

MILWAUKEE  JOURNAL  . 

HOUSTON  CHRONICLE 
MINNEAPOLIS  TRIBUNE 
COLUMBUS  DISPATCH 
ST  LOUIS  POST  DISPATCH 
ATLANTA  JOURNAL  &  CONSTITUTION 

CLEVELAND  PLAIN  DEALER  . 

BALTIMORE  SUN 
DETROIT  NEWS 

CINCINNATI  ENQUIRER  . 

DALLAS  TIMES  HERALD 
DENVER  POST 
NEWARK  STAR-LEDGER 

PHOENIX  REPUBLIC . 

INDIANAPOLIS  STAR 

PITTSBURGH  PRESS 

ST  PETERSBURG  TIMES 

DALLAS  NEWS  . 


I  Six  and  Seven-Day  Totals 

Los  ANGELES  TIMES 

MIAMI  HERALD 

CHICAGO  TRIBUNE 

WASHINGTON  POST 

HOUSTON  CHRONICLE 

FORT  LAUDERDALE  NEWS 

NEW  YORK  TIMES 

ATLANTA  JOURNAL 

PHOENIX  REPUBLIC 

ST  PETERSBURG  TIMES 

SAN  JOSE  MERCURY  &  MERCURY  NEWS 

MILWAUKEE  JOURNAL 

DENVER  POST 

HOUSTON  POST 

DALLAS  NEWS 

DALLAS  TIMES  HERALD 

ORANGE  COUNTY  REGISTER 

COLUMBUS  DISPATCH 

MINNEAPOLIS  STAR  &  TRIBUNE 

ORLANDO  SENTINEL  STAR 

NEW  ORLEANS  TIMES  PICAYUNE 

DETROIT  NEWS 

TAMPA  TRIBUNE 

CLEVELAND  PLAIN  DEALER 

CINCINNATI  ENQUIRER 


M/S  122,557,379 
M/S  99,263,773 
M/S  95,116,655 
M/S  84,727,864 
E/S  82,336,871 
E/S  80,875.072 
M/S  79,661.411 
E/S  75,717,110 
M/S  74,827,640 
M/S  72,891,466 
M/S  69,720.741 
E/S  69,262,280 
E/S  69,224,033 
M/S  68,753,743 
M/S  67,131,631 
E/S  65,900,897 
E/S  64,279,446 
E/S  62,631,873 
E/S  61,353,473 
M/S  61,074.670 
M/S  60,769,235 
E/S  59,838,072 
M/S  58,538,981 
M/S  58,062,647 
M/S  57,881,674 


Six  and  Seven-Day  Totals 

LOS  ANGELES  TIMES 
MIAMI  HERALD 
NEW  YORK  TIMES 
WASHINGTON  POST 
HOUSTON  CHRONICLE 
FORT  LAUDERDALE  NEWS 

ATLANTA  JOURNAL  &  JOURNAL  CONSTITUTION 
SAN  JOSE  MERCURY  &  MERCURY  NEWS 
PHOENIX  REPUBLIC 

MILWAUKEE  JOURNAL  . 

HOUSTON  POST  . 

DENVER  POST  . 

DALLAS  TIMES  HERALD . 

DALLAS  NEWS  . 

ST  PETERSBURG  TIMES . 

MINNEAPOLIS  STAR  &  TRIBUNE  . 

ORANGE  COUNTY  REGISTER . 

COLUMBUS  DISPATCH  . 

NEW  ORLEANS  TIMES  PICAYUNE . 

DETROIT  NEWS  . 

CLEVELAND  PLAIN  DEALER . 

NEW  YORK  NEWS 

CINCINNATI  ENQUIRER  . 

PHILADELPHIA  INQUIRER  . 

TAMPA  TRIBUNE . 


72,372,933 

65.419,257 

54,071,246 

51,689,874 

48,645,444 

47.376.677 
45.324,279 
44,899,274 
44,475,500 

43.457.678 
41,148.346 
39,839,021 
39,534,038 
38.240,473 
35,068,805 

34.566.653 
34,420,297 
34.340.484 
34.176,881 
33,224,361 

33.173.654 
31,756,795 
31,531.708 
31,398.700 
31,067,932 


54,822,136 

52,981,069 

49,720,320 

49,010.094 

48,364,509 

45,324,279 

44,259,780 

43,857,170 

42,230,055 

41.123,226 

38,548,382 

37.961,829 

37,831.519 

37,745.125 

37,219,930 

36,037,029 

35,098,668 

34.692.872 

34,681.522 

33,514,874 

33.176,494 

32,434,292 

31,920,820 

31.767.074 

31,756,795 


42,284,784 
41,019,908 
.  29,963,930 
27,695,838 

_  27,391,168 

.  .  25,034,191 

.  .  24,697,123 
.  24,305.850 

24.188.753 
23.221,387 
22,327,936 
21,890,583 
21,129,301 
21,102,861 
20,754,218 
20,257,767 
20.186,791 
19,682,854 
19,413,495 
19.204.450 
18,890,970 
.  .  ,  18,873,944 
.  18,486.468 

.  ,  .  17.833.387 
.  .  .  17,800,794 


I, 657,717 
).383.187 
>.260.381 

J. 768,369 
M69,822 
>.322,436 
).139.395 
r.859.094 
>.536,414 
5,535,905 
1.344.237 

5.673.275 
5.540.024 
?,700.068 
2,308,887 
1,183,216 
5,755,562 
5,547,866 
3,285,083 
3,002,892 
5.523,158 
5,335,910 

4.527.275 
3,283,711 
3,041.442 
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The  actual  issues  of  the 
San  Jose  Mercury— April 
13  and  14.  1973— that  won 
the  CNPA’s  General 
Excellence  award  for  1973. 


1973  California  Newspaper  Publishers  Association 
Better  Newspaper  Contest 

For  the  second  consecutive  year,  the  San 
Jose  Mercury  has  been  accorded  the  State’s 
highest  honor  in  judging  by  its  peers— FIRST 
PLACE  GENERAL  EXCELLENCE  for  large 
dailies. 

It’s  nothing  new  to  us— the  Mercury  has 
earned  this  recognition  an  unprecedented 
EIGHT  times. 


San  Jose  Mercury 

A  RIdder  Newspaper  and  member  of  Million  Market  Newspapers,  Inc. 


Urban  weeklies  urge  improved 
services  at  NYPA  convention 


By  Darrell  Leo 

Seminars  on  improving  mail,  carrier 
and  motor  route  delivery  have  no  rele¬ 
vance  to  urban  weeklies,  said  Herbert 
I  Rothman,  publisher  of  three  New  York- 
1  based  weeklies  owned  by  Herald  Commu- 
i  nications  Corp.  “I  mean,  mail  delivery 
I  would  be  too  expensive  for  us.  We  couldn’t 
j  send  a  newsboy  out  in  New  York.  He’d  be 
'  mugged  in  five  minutes.  As  for  motor 
i  routes,  where  would  we  put  the  tubes?  On 
j  parking  meters?” 

j  Behind  Rothman’s  example  is  a  problem 
i  of  growing  concern  to  the  New  York 
Press  .Association:  How  to  serve  the 
■  growing  number  of  urban  weeklies?  The 
association,  which  met  March  14-16  in  Sy- 
I  racuse,  N.Y.,  has  addressed  itself  to  that 
question,  although  no  solutions  have  yet 
been  forwarded. 

During  the  group’s  mid-winter  conven¬ 
tion  business  meeting,  Rothman  pointed 
up  the  need  for  the  association  to  provide 
1  its  “downstate”  members  with  seminars, 

,  newsletters  and  information  that  is  rele- 
i  vant  to  their  situation.  “What  we’re  doing 
in  a  city  is  entirely  different  from  most 
country  and  suburban  weeklies,”  said 
James  Farley  Jr.,  editor  of  the  Grammer- 
cy  Herald,  one  of  Rothman’s  three  neigh¬ 
borhood  weeklies. 

Ix:!>8  than  10 

Providing  the  only  storm  in  an  other- 


I  Jefferson  Pilot 
Broadcasting  Co. 

i  has  purchased  WQXI 
AM-FM  Atlanta,  and 
KIMN  Denver  from 

Pacific  and  Southern 
Broadcasting  Co. 

for  $15,000,000 

I  The  undersigned  assisted 

■  in  these  negotiations 

and  acted  as  agent  for 
Pacific  and  Southern 

R.a  CRISLER 
&  CO.,  INC. 

Cincinnati,  Ohio  •  Tucson,  Arizona 


wise  smooth-running,  fair-weather  con¬ 
vention,  both  Rothman  and  Farley  re¬ 
quested  the  NYPA  to  consider  establish¬ 
ing  some  outlet  for  dealing  with  the  urban 
weeklies.  “There  are  less  than  10  urban 
weeklies  that  belong  to  the  association, 
but  there  are  at  least  40  in  New  York 
City  that  are  good  newspapers  that  don’t 
belong.”  Farley  said. 

Part  of  the  problem,  he  said,  was  serv¬ 
ice.  “What  the  association  talks  about  at 
conventions  just  don’t  apply  to  us,”  he 
explained.  Rothman  added  that  of  some 
$800,000  in  advertising  which  has  gone 
through  NYPA,  his  newspapers  did  not 
receive  any  during  the  year. 

New  York  City  could  provide  the  cash 
bulk  in  membership  dues  to  the  associa¬ 
tion,  both  men  contended.  But  NYP.A 
suffers  from  a  “split  personality,”  roots  in 
country  weekly  journalism  but  potential 
membership  in  urban  newspapers, 
Rothamn  expalined. 

“I  don’t  want  to  be  misunderstood,”  he 
explained.  “We’re  glad  we  joined  NYPA. 
Even  though  some  of  the  members  retain  a 
certain  small  town  mentality,  we’re  happy 
with  the  association.”  But  he  added,  urban 
papers  desparately  need  better  service. 

Action  soon 

The  time  for  such  service  is  not  too  far 
from  fruition,  according  to  Walter  W. 
Grunfeld,  editor  and  publisher  of  the 
Marathon  (N.Y.)  Independent.  As  a 
former  NYPA  presidnt  and  now  vicepres¬ 
ident  of  National  Newspapers  Associa¬ 
tion,  Grunfeld  said  some  favorable  action 
should  take  place  in  less  than  a  year 
within  the  association  ranks. 

He  said  the  urban  weeklies  had  already 
made  headway  during  the  mid-winter  con¬ 
vention.  “Discussion  of  urban  papers- 
moved  to  the  top  of  the  board  of  directors 
agenda  and  dominated  the  meeting,” 
Grunfeld  explained. 
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Grunfeld  added  that  until  the  last  10 
years.  New  York’s  downstate  weekly  jour¬ 
nalism  just  wasn’t  as  strong  as  it  is  to¬ 
day.  “Now  it  appears  that  those  papers 
are  actually  stronger  than  many  of  the 
upstate  weeklies,”  he  explained. 

Requirements  questioned 

The  former  president  agreed  with  Roth¬ 
man  and  Farley  that  many  weeklies  were 
being  ignored  by  the  association.  He  said 
many  newspapers  weren’t  eligible  to  join 
because  they  lacked  a  Second  Class 
postage  permit  which  is  required  by  the 
association. 

Grunfeld  predicted  action  which  may 
include  active  recruitment  of  urban  pa¬ 
pers,  programming  serving  both  inter¬ 
ests  and,  perhaps,  new  regulations  for 
membership  admission. 

Meanwhile,  NYPA  members  heard  Rep. 
James  Hanley,  D-N.Y.,  and  chairman  of 
the  Subcommittee  on  Postal  Service,  ex¬ 
plain  the  direction  he  hoped  the  U.S. 
Postal  Service  would  take. 

Hanley  said  the  incorporation  of  USPS 
into  a  self-sustaining  organization  had  in 
many  ways  failed  and  that  to  rescue  it,  he 
and  Sen.  Gale  McGee,  D-Wyo.,  would  be 
introducing  amendments  to  help  modern¬ 
ize  and  subsidize  the  service.  Those 
amendments,  he  said,  would  be  announced 
by  noon  of  March  22. 

Criticizes  incorpuratiuii 

Explaining  the  pending  action,  the  rep¬ 
resentative  said  he  had  doubled  the  remod¬ 
eling  of  the  postal  service  through  incor¬ 
poration.  “The  magic  word  corporation 
cannot  cure  all  problems,”  he  said. 

Hanley  added  that  legislation  which 
made  the  Postal  Service  an  independent 
organization  was  drafted  in  response  to 
criticism  of  its  annual  deficits.  “But  the 
Department  of  .Agriculture  has  had  ap¬ 
propriations  that  totals  five  times  what 
the  deficit  of  the  postal  service  ever  was,” 
he  said.  The  postal  service  has  more  effect 
on  more  people  than  any  other  govern¬ 
ment  agency,  Hanley  said. 

The  representative  said  through  subsidy 
he  hoped  the  service  could  accomplish 
modernization  of  the  system  without  an 
increase  to  the  user.  However,  Hanley 
warned,  such  legislation  may  have  prob¬ 
lems  since  Postmaster  General  E.  T, 
Clausen  had  yet  to  be  sold  on  the  idea 
that  USPS  as  a  self-sustaining  agency 
was  unrealistic. 

He  said  if  something  is  not  done  then 
“thousands  of  periodicals  and  publications 
would  go  out  of  business.”  Hanley  added 
that  he  was  committed  to  keeping  the 
postal  rates  down. 

Awards  presented 

Also  speaking  during  the  three-day  con¬ 
vention  was  New  York  Gov.  Malcolm  Wil¬ 
son  who  helped  present  the  1973  Better 
Newspaper  Contest  Awards. 

More  than  135  awards  were  presented. 
Winning  in  the  general  excellence  cate¬ 
gory  were  the  News  of  the  Highlands  (un¬ 
der  3,000  circulation),  the  Bronxville  Re¬ 
view  Press-Reporter  (3,000-5,000),  the 
Smithtown  News  (5,000-7,000)  and  the 
Mt.  Kisco  Patent-Trader  (over  7,000). 
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300  papers  distribute 
Family  Weekly  magazine 

With  11  more  newspapers  already  start¬ 
ing  or  contracted  to  start  Family  Weekly 
this  year,  the  national  color-gravure  mag¬ 
azine  has  achieved  an  all-time  high  of 
300  subscribing  newspapers,  publisher 
Morton  Frank  said  March  14. 

The  magazine’s  print-order  for  the 
.\pril  7  issue,  going  on  press  next  week, 
will  exceed  11,000,000  copies — half  a  mil¬ 
lion  circulation  bonus  already,  only  one 
month  after  its  new  rate  card  of  10,500,- 
000  paid  copies  became  effective. 

Newspapers  new  to  Family  Weekly  so 
far  this  year  are  the  Montgomery  (Ala.) 
Advertiser,  Joplin  (Mo.)  Globe,  Eau 
Claire  (Wise.)  Leader-Telegram,  Bay  City 
(Mich.)  Times,  Pontiac  (Mich.)  Oakland 
Press,  Pottstown  (Pa.)  Mercury,  Troy 
(N.Y.)  Times-Record,  Saratoga  Springs 
(N.Y.)  Saratogian,  Elkhart,  (Ind.) 
Truth,  Cape  Giradeau  (Mo.)  Southeast 
Missourian,  and  Port  Huron  (Mich.) 
Times-Herald. 

All  are  in  standard  metropolitan  mar¬ 
kets,  maintaining  the  Family  Weekly  poli¬ 
cy  of  serving  weekend  editions  of  influen¬ 
tial  dailies  headquartered  in  SMS.\  areas 
or  TV-ADI  station  cities. 

Family  Weekly’s  advertising  linage 
through  the  first  three  months  of  1974,  its 
publi.sher  stated,  is  12.4  ahead  of  the 
same  period  last  year,  13  issues  versus 
twelve. 

• 

New  weekly  to  serve 
N.Y.  and  N.J.  blacks 

A  weekly  newspaper  devoted  to  report¬ 
ing  and  serving  the  Black  communities  of 
New  York  and  northern  New  Jersey  be¬ 
gins  publishing  April  18. 

The  New  York  Age  will  cover  major 
news  of  the  community,  and  it  will  publish 
investigative  reports  that  will  focus  on 
government,  organized  labor  and  business. 

Dick  Edwards,  a  veteran  of  community 
newspaper  and  magazine  reporting  and 
publishing,  is  publisher  of  The  Age.  .4dam 
Powell,  whose  background  is  primarily  in 
television  and  radio  reporting,  will  be  ex¬ 
ecutive  editor  of  the  newspaper. 


R.L.  Heminger  dies 

R.  Lowell  Heminger,  82,  editor  emeritus 
of  the  Findlay  (Ohio)  Republican-Courier 
and  chairman  of  the  board  of  the  Findlay 
Publishing  Co.,  died  March  15.  Since  re¬ 
tiring  in  1965,  Heminger  had  authored 
two  columns  weekly  and  written  occasion¬ 
al  editorials.  Heminger  became  president 
and  general  manager  of  the  Findlay  Pub¬ 
lishing  Co.  when  his  father  died  in  1941. 
He  also  continued  as  editor  of  the  paper. 
In  1964  he  was  named  chairman  of  the 
board  and  his  son  Harold  H.  was  appoint¬ 
ed  president  of  the  company  and  son  Ed¬ 
win  L.  became  publisher  of  the  Republi¬ 
can-Courier.  Heminger’s  father  had 
owned  the  morning  Republican  and  in 
1933  it  was  merged  with  the  Courier. 


California  paper  sold 

The  Evening  News  Association  of  De¬ 
troit  has  agreed  in  principle  to  purchase 
the  Desert  Sun  of  Palm  Springs,  Calif, 
from  Leonard  K.  Firestone.  The  Desert 
Sun  is  an  evening  paper  published  six 
days  a  week  in  southern  California.  It  has 
an  audited  circulation  of  15,000.  Peter  B. 
Clark,  president  of  Evening  News  .Associ¬ 
ation,  said  “active  management  will  re¬ 
main  in  local  hands  with  Carl  W.  Schoss, 
the  present  publisher,  continuing  in  that 
capacity.  We  plan  no  changes  in  person¬ 
nel.’’  The  Evening  News  .Association  also 
publishes  the  Detroit  News,  Vineland 
(N.J.)  Times,  and  the  Millville  (N.J.) 
Daily. 


Small  daily  sold 

The  Knox  County  (Ind.)  News  in  Bick- 
nell,  Indiana  has  been  sold  to  Terry  Com¬ 
munications  Inc.  by  the  Hemphill  newspa¬ 
per  group.  The  2,013  circulation  evening, 
except  Saturday  and  Sunday,  daily  will  be 
co-published  by  Jack  and  Barbara  Terry. 


News  exec  drowns 

The  general  manager  of  the  Anchorage 
Daily  Times,  Bernie  Kosinski,  54  years 
old,  drowned  March  12  off  Maui’s  Kihei 
coastline  in  Hawaii  in  an  attempt  to  help 
one  of  his  sons. 


WHEN 

YOU  NEED  HELP 
FINDING 

THE  RIGHT  EXECUTIVE 
CALL 

RON  CURTIS  &  COMPANY 

During  the  past  nine  years,  we  have  successfully  filled  execu¬ 
tive  positions  with  newspapers  in  every  state.  These  assign¬ 
ments  have  been  from  all  size  markets  with  salary  levels  from 
$1 2,000  to  $1 00,000  per  year. 

Ron  Curtis  &  Company  is  retained  to  conduct  a  carefully 
planned  search  over  a  wider  range  of  prospects  than  would 
otherwise  be  practical  or  financially  feasible.  As  manage¬ 
ment  consultants,  we  save  valuable  company  time,  avoid 
embarrassing  internal  or  external  "leaks"  by  protecting  client 
identity  and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangible  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our 
new  assignments  come  from  repeat  business  or  client  refer¬ 
rals.  We  believe  this  is  the  best  possible  endorsement  and 
guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  executive  in  your  gen¬ 
eral  management  and  business,  advertising,  mechanical,  cir¬ 
culation  or  editorial  areas,  we  know  how  to  help  you.  Call  Carl 
Young  at  312-693-6171,  or  write  Ron  Curtis  &  Company, 
O’Hare  Plaza,  5725  East  River  Road,  Chicago,  Illinois  60631. 


EDITOR  8c  PUBLISHER  for  March  23,  1974 


21 


Volks’  ad  exec 
seeks  lower  ad 
rate  from  papers 

“You  newspapers  lost  $2  million  in  ad¬ 
vertising  because  of  your  clumsy  billing,” 
the  advertising  spokesman  for  Volkswagen 
told  members  of  the  Newspaper  Advertis¬ 
ing  Sales  Association. 

John  Slaven,  director  of  advertising  for 
Volkswagen  of  America,  Inc.  said  he  be¬ 
lieves  the  local  ad  rate  structure  penalizes 
national  advertising. 

He  asked  the  news  industry  at  N.\S.4’s 
monthly  luncheon  March  14  at  the  Yale 
i  Club  in  New  York  City  to  establish  a  rate 
i  no  better  than,  but  “certainly  no  worse,” 
1  than  the  local  rate  they  now  offer  through 
!  “their  rather  confusing  administrative 
'  mechanism.” 

I  “VW  wants  to  use  more  national  news- 
I  paper,”  said  Slaven,  “but  we  don’t  feel  the 
'  burden  should  be  on  us  to  negotiate  sepa¬ 
rately  with  500  principle  news  publica¬ 
tions  of  the  United  States.” 

Slaven  criticized  the  way  newspapers 
handled  their  billing,  and  he  said  that 
national  advertising  is  at  a  disadvantage 
because  of  what  he  calls  the  “confusing 
local  rate  structure.” 

Despite  Slaven’s  slam  at  newspapers’ 
service  and  financial  procedures,  he 
praised  newspapers  as  a  vehicle  for  ad¬ 
vertising  its  product  at  the  meeting  pre¬ 


sided  over  by  J.  B.  Parichy  of  Chicago 
Tribune. 

“More  requests  come  into  my  office  about 
getting  our  ads  in  newspapers  than  for 
any  other  media,”  said  Slaven,  adding 
that  he  couldn’t  get  along  without  news¬ 
papers,  terming  the  newspaper  industry 
“the  major  media  industry.” 

Clever  news  pegs 

He  said  VW — represented  by  Bob  Fine 
of  Doyle,  Dane  &  Bernbach,  senior 
vicepresident — comes  up  with  some  pretty 
clever  news  pegs  to  its  advertising  slo¬ 
gans. 

“We’ve  got  a  sense  of  time  and  immedi¬ 
acy.  We  always  want  to  tie  into  our  ads 
with  what’s  happening.  In  fact,  we  break 
every  rule  of  newspaper  advertising,  for 
example,  by  not  always  naming  our  prod¬ 
uct.  We  don’t  have  the  sting  of  the  usual 
newspaper  advertising,  smacking  of  com¬ 
mercialism,”  Slaven  told  his  audience. 

“We  believe  in  making  and  creating  ads 
for  consumers,  rather  than  for  the  deal¬ 
ers,”  he  said.  There  are  some  1,200  deal¬ 
ers. 

He’s  got  a  pretty  unique  job,  he  said. 
“My  job  really  doesn’t  exist  anywhere  else 
in  advertising,”  adding,  “We  have  never 
felt  a  necessity  to  run  back  and  forth  to 
Germany.” 

Slaven  showed  a  slide  of  the  front  page 
of  the  Neiv  York  Times,  featuring  head¬ 
line  coverage  of  a  moon  landing.  Coincid¬ 
ing  with  that  news  peg  of  the  space  ac¬ 
complishment  is  a  full-page  ad  showing  a 
space  vehicle,  with  the  slogan:  “It’s  ugly, 
but  it  gets  you  there.” 


Or  take  VW’s  full-page  newspaper  ad 
showing  an  eight-gallon  gasoline  coupon 
with  the  tag:  “If  you  owned  a  VW,  this 
coupon  would  only  be  half  as  frighten¬ 
ing.” 

Slaven  said  he  knew  there  would  be  an 
editorial  coming  on  on  gasoline  rationing 
and  that  VW  wanted  to  take  advantage  of 
the  latest  news  in  its  ad  campaign. 

Then  there’s  a  full-page  newspaper  ad, 
displaying  a  glass  with  an  Alka-Seltzer- 
type  pill  fizzing,  coupled  with  this  double 
entendre:  “If  you’ve  got  gas  pains,  try 
VW.” 


Korean  daily  discloses 
circulation  for  1st  time 

The  Joong-Ang  Daily  News  established 
in  September  1965,  the  fastest  growing 
and  influential  evening  daily  published  in 
Seoul,  took  an  “unprecedented  step”  for¬ 
ward  on  March  5  by  making  its  circula¬ 
tion  public.  Tbe  official  announcement 
took  place  at  11  a.m.  and  lasted  for  an 
hour  in  the  10-story  Joong-Ang  Mass 
Communications  Center  building  in 
downtown  Seoul. 

Attended  by  some  80  advertising/mar- 
keting  executives,  spokesmen  for  the  daily 
disclosed  the  1978  circulation,  broken 
down  by  month  and  area.  The  gross  circu¬ 
lation  reached  a  peak  of  509,856  copies  in 
December  last  year,  an  increase  of  65,490  ^ 

copies  over  January,  1973,  when  the  total 
stood  at  444,366. 

Joong-.\ng  announced  not  only  the  total 
“published”  figures,  but  also  the  unpaid  « 

and  promotional  circulation  figures,  as 
well  setting  a  precedent  for  the  publica¬ 
tion  business  in  Korea.  An  average  of  127o 
promotional  or  unpaid  circulation  was  re¬ 
ported. 

The  circulation  figures  were  verified  by 
two  public  accountants  who  checked  the 
Joong-.\ng  newsprint  purchase  and  con¬ 
sumption  throughout  1973. 

The  Joong-.4ng  group  of  media  is  the 
largest  mass  communication  network  in 
Korea.  In  addition  to  the  daily,  it  pub¬ 
lishes  one  weekly,  two  student  journals, 
one  general  audience  monthly  and  a  ladies 
journal.  The  group  ahso  includes  one  of 
the  two  commercial  TV  stations  in  Seoul 
and  an  am/fm  radio  station. 

The  Joong-.4ng  is  in  keen  competition 
against  the  Dong-a  Ilho,  another  influen-  I 
tial  evening  daily,  founded  in  April  1920. 

The  Dong-a  is  the  second  oldest  newspa¬ 
per  in  Korea  and  last  year  stated  its 
gross  circulation  was  650,000.  But,  it  has  i 
not  released  a  verified  breakdown  to  the 
public. 

There  is  another  morning  daily,  the 
Chosun  Ilho,  which  published  its  total  cir¬ 
culation  of  560,900  in  December,  1973.  The 
Chosun  Ilbo  is  the  oldest  newspaper  in 
Korea. 

.Although  there  have  been  several  at¬ 
tempts  to  form  an  .4udit  Bureau  of  Circu¬ 
lation  in  Korea  in  the  past,  an  ABC 
Korea  has  not  materialized  so  far  primar¬ 
ily  because  the  leading  media  have  been 
ratber  cool  toward  the  move. 


“A  hard  and  largely  objective 
look  at  the  information  business 
(here  and  abroad}... 
most  penetrating.”— Kiikus  Revi*wa 


“Servan-Schreiber  gets  down 
quickly  to  the  nuts  and  bolts  of 
magazine  and  newspaper 
publishing,  the  sources  of 
revenues  and  methods  of  editorial 
and  business  operation.” 
— Robert  J.  Myers, 
The  New  Republic 
A  fresh  and  candid  critique  of 
America’s  print  and  broadcast 
media — viewed  against  a  world 
background  by  a  French  expert. 
“In  his  survey  of  today's  media 
here  and  around  the  world, 
Jean-Louis  Servan-Schreiber 
gives  equal  time  to  principles  and 
profits” — Robert  Stein, 
The  New  York  Times  Book  Review 
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This  NAPP  Photopolymer 
System  sells  for  less  than  $15,000, 
but  there  are  better  reasons  to  buy 


one. 

This  NAPP  Photopolymer 
System  sells 


for  below  41 

$1 5,000.  It’s 

obviously  a  i  '  I  ;  J 
bargain.  But  '  ^ 

only  photo- 

polymer  system  that  delivers  con¬ 
sistently  high  quality  direct  and 
pattern  plates  using  a  clean, 
simple,  low-cost  process. 

NAPP  plates  have  relief 
depth  of  .028"  in  the  line  areas  to 
give  outstanding  direct  printing 
and  pattern  plate  reproduction 
quality.  Consistent  quality,  since 
the  plates  are  used  right  from  the 
package— no  in-plant  preparation 
or  critical  storage  conditions  to 
affect  results.  The  process  is 
clean  (water  washout  without 
acids,  caustics  or  solid  wastes) 
and  simple.  To  make  it  even 


NAPP 

SYSTEMS  (USA)  INC. 


1  simpler  we  provide  plenty  of 

training  and 
¥  I  technical 
-  back-up. 

^  Thereis 
1 1  alsoasemi- 
■  [I  automatic 

NAPP  Sys¬ 
tem.  It  gives  you  the  same  high 
quality  results  the  $15,000  sys¬ 
tem  does,  only  it  gives  them  to 
you  faster— up  to  60  plates  per 
hour. 

These  are  only  a  few  of  the 
reasons  to  buy  the  NAPP  Sys¬ 
tem— any  of  our  80-plus  custom¬ 
ers  could  give  you  a  lot  more.  To 
get  the  rest  of  the  story,  please 
call  or  write  NAPP  Systems  (USA) 
Inc.,  P.O.  Box  246,  San  Marcos, 
Calif.  92069.  (71 4)  744-4387.  Or 
contact  our  regional  office:  1 24 
East  2nd  Street,  Davenport,  Iowa 
j-O  52801  (31 9)  383-2280. 


news-people 


Public  Affairs  Desk 
headed  by  Bob  Duke 

The  Albuquerque  Tribune  has  created  a 
new  desk  to  enable  it  to  cover  governmen¬ 
tal  affairs  more  thoroughly. 

It  is  the  Public  Affairs  Desk,  an  autono¬ 
mous  unit  headed  by  Robert  M.  Duke, 
public  affairs  editor  and  political  writer. 

It  is  manned  by  Pat  Pence  on  City 
Hall,  Mickey  Reilly  on  the  county  govern¬ 
ment  beat  and  two  investigative  report¬ 
ers,  John  Parker  and  Jerry  McKinney. 

Ex-press  secretary 

Duke  is  the  former  governmental 
affairs  editor  of  the  Pensacola  (Fla.) 
News-Journal.  Previously  he  was  press 
secretary  for  U.S.  Sen.  James  B.  Allen, 
D-.^la.,  political  writer  for  the  Mobile 
(.41a.)  Press  Register  and  worked  for  the 
Montgomery  (.41a.)  Advertiser. 

Miss  Reilly  worked  for  the  Tribune  as  a 
summer  intern  during  her  senior  year  in 
college.  She  returned  to  the  newspaper 
after  receiving  her  degree  in  journalism 
from  New  Me.xico  State  University  last 
December. 

Bureau  chief 

Parker  formerly  worked  for  the  Lorain 
News  Bureau  of  the  Chronicle-Telegram, 
Elyria,  Ohio,  before  joining  the  Tribune 
last  year. 

McKinney  for  the  past  nine  years  was 
law  enforcement  and  crime  reporter  for 
the  Corpu.s-Chri.sti  (Tex.)  Caller-Times. 

Pence  has  been  with  the  Tribune  seven 
years.  He  was  on  the  sports  department 
before  transferring  to  cityside  last  year. 


Bob  Balfe,  sports  editor  of  the  West 
Palm  Beach  (Fla.)  Palm  Beach  Evening 
Times,  is  retiring  in  May. 

*  *  * 

LaLinda  LaMotte,  28,  formerly  a  re¬ 
porter  for  the  Oklahoman  and  Times,  who 
is  special  assistant  to  U.S.  Sen.  Henry 
Bellmon — to  marry  Lee  Engerstrom, 
Washington  correspondent  for  Ridder 

Publications  on  April  10.  Her  father 

Clyde  W.  LaMotte  is  an  oil  news  colum¬ 
nist  with  the  Sunday  Oklahoman  and  is 
president  of  Washington’s  National  Press 
Club. 

*  *  * 

Carl  Ritt,  65,  retired  March  1  from 
the  Evansville  (Ind.)  Press.  During  the 
50  years  with  the  newspapers,  Ritt 
served  as  a  reporter,  sports  editor,  wire 
editor,  city  editor,  managing  editor  for 
22  years,  and  since  1962  director  of  plan¬ 
ning  and  public  services. 

»  ♦  * 

James  E.  O’Shea,  business  and  finan¬ 
cial  reporter,  Des  Moines  Register — named 
business  editor  .  .  .  James  E.  Lawless, 
business  and  markets  reporter,  has  become 
markets  editor,  a  new  position. 

*  •  * 

William  H.  Haigh,  53,  a  member  of 
the  Seattle  Times  advertising  staff  for 
nearly  29  years — to  the  Tacoma  News 
Tribune  in  the  newly  created  position  of 
advertising  director.  He  will  supervise  re¬ 
search,  retail,  general,  classified  depart¬ 
ments  as  well  as  magazine-group  advertis¬ 
ing. 


Louis  A.  Kern,  manager  of  newsprint 
purchases  for  the  Courier- Journal  and 
Louisville  Times,  is  retiring  June  1.  Kem 
joined  the  papers  in  August  of  1925.  His 
opinion  on  newsprint  and  new’sprint  mar¬ 
kets  is  highly  respected  by  people  in  the 
newspaper  and  newsprint  industry. 

*  *  * 

Gary  Rawlings,  associate  sports  editor 
of  the  Nevada  State  Journal  in  Reno — re¬ 
signed  to  become  managing  editor  of  three 
rural  weekly  newspapers  in  the  Preston 
area  of  his  native  Idaho. 

♦  ♦  * 

William  Hoop,  news  editor  of  the 
Pittsburgh  Press — appointed  editorial  de¬ 
partment  coordinator  for  new  processes. 
He  will  head  the  Press’  electronic  news¬ 
room  training  program. 

*  «  * 

Richard  L.  Schneider,  formerly  with 
Old  Colony  Memorial,  Plymouth,  Mass. — 
named  advertising  director  of  the  North 
Attleboro  (Mass.)  Neics  Leader  and  Cum- 
berland-Lincoln  (R.L)  News  Leader. 
Peter  Haymow,  formerly  with  the  Quincy 
(Mass.)  Patriot-Ledger — named  editor  of 
these  papers. 

*  *  * 

Kenneth  Johnson,  assistant  general 
manager  at  the  Washington  Post — named 
vicepresident  for  operations.  Mark 
Meagher,  vicepresident,  finance  and  ad¬ 
ministration — given  additional  responsi¬ 
bilities  as  vicepresident  for  business  af¬ 
fairs.  Jack  Patterson,  director  of  the 
circulation  department — named  vicepresi¬ 
dent  for  circulation. 

♦  •  * 

Frank  S.  Scavuzze — to  financial  man¬ 
ager  of  the  Freehold  (N.J.)  Colonial  News 
and  Transcript  and  the  Ocean  County 
(N.J.)  Reporter  newspapers. 

*  *  * 

John  Nagel,  sales  manager  of  Ocean 
Press,  a  UPI  subsidiary — named  publisher. 
He  succeeds  C.  Edmonds  Allen,  who  re¬ 
cently  retired. 

*  ♦  • 

Henry  Shapiro,  former  UPI  Moscow 
bureau  chief — to  visiting  professor  of 
journalism  at  the  University  of  Wiscon- 
sin-Madison. 

*  ♦  • 

Anthony  A.  Allegretti,  classified  man¬ 
ager,  Beloit  (Wis.)  Daily  News — pro¬ 

moted  to  advertising  director.  Richard 
Mitchell,  retail  manager — to  classified 
manager. 

*  *  * 

Virgil  A.  Stanfield,  associate  editor 
of  the  Mansfield  (Ohio)  News  Journal, 
has  retired  after  37  years  with  the  paper. 
He  will  continue  to  write  a  column  of 
local  history. 

*  ♦  ♦ 

David  W.  Schultz,  assistant  promotion 
manager  of  the  Omaha  (Neb.)  World-Her¬ 
ald — to  director  of  public  relations  of  the 
Dubuque  (la.)  Telegraph  Herald. 

*  *  * 

Robert  W.  Spencer,  Sr.,  publisher  of 
the  Fort  Morgan  (Col.)  Times — named 
outstanding  Colorado  newspaper  publisher 
of  1973  by  the  Colorado  Press  Association. 


Your  extensive  local  information 
and  data  are  useless  until  someone 
applies  them  to  answer  a  sales  problem 
and  plan  newspaper  advertising. 
That’s  why  we  stress  the 
planning  stage. 
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in  the  news 


Donald  Singleton,  reporter  and  special 
features  writer  for  the  New  York  Daily 
News — elected  to  the  Hoboken,  N.J.  school 
board. 

*  *  * 

Martin  Bernheimer,  music  critic  for 
the  Los  Angeles  Times — winner  of  an 
ASCAP-Deems  Taylor  Award. 

*  4^  * 

H.  H.  Everett,  former  managing  editor 
of  the  Glendale  (Cal.)  News  Press — named 
Bank  of  America  public  relations  manager 
for  Southern  California. 

*  4>  * 

John  V.  Waits,  special  projects  man¬ 
ager  of  the  Washington  Post — promoted 
to  administrative  assistant  to  the  news¬ 
paper’s  president,  John  S.  Prescott.  He 
is  former  assistant  to  the  president  and 
business  manager  of  the  Washington  Daily 
News. 

*  «  * 

G.  Wendell  Zemina,  assistant  adver¬ 
tising  director  of  the  Oakland  (Cal.) 
Tribune — promoted  to  advertising  direc¬ 
tor.  Fred  0.  Wetton,  local  display  adver¬ 
tising  sales  manager,  takes  over  Zemina’s 
previous  position. 

*  ♦  * 

John  Stewart  has  joined  the  Los  An¬ 
geles  Times  news  desk.  He  previously  held 
the  same  position  at  the  San  Diego  Netvs. 

*  *  * 

William  H.  Pettit,  former  editor  of 
the  Burlington  County  (N.J.)  Times, 
News — named  director  of  public  informa¬ 
tion,  research  and  development  for  N.J. 
Public  Broadcasting. 

♦  *  * 

Clyde  Shue,  newsman  for  nearly  43 
years — retired  from  editorial  staff  of  the 
Harrisburg  (Pa.)  Patriot. 

♦  *  ♦ 

James  L.  Koley  has  resigned  as  secre¬ 
tary  of  Peter  Kiewit  Sons’  Inc.,  publisher 
of  the  Omaha  World-Herald  and  other 
subsidiaries. 

4^  *  * 

Gabe  Schwager,  previously  with  Play¬ 
boy  and  before  that  assistant  promotion 
manager  of  the  Chicago  Sun-Times  and 
Daily  News — to  promotion  manager  of 
Standard  Rate  &  Data  Service  Inc. 

4-  ♦  4> 

Donny  Wilder,  publisher  of  the  Clin¬ 
ton  (S.C.)  Chronicle — named  1974  presi¬ 
dent  of  the  South  Carolina  Press  Associa¬ 
tion. 

*  4^  4> 

Karl  Bishopric,  former  chairman  of 
Lando/ Bishopric  Inc.  ad  agency  in  Miami 
— named  president  and  chief  executive  of¬ 
ficer  of  Miami  National  Bank. 

41  4>  4< 

Warren  B.  Wiethaupt,  previously 
vicepresident  and  group  head  at  Wells, 
Rich,  Greene  Inc.,  New  York  ad  agency — 
elected  vicepresident-marketing  of  First 
National  Bank  in  St.  Louis. 

*  4>  4> 

Theodore  Andrica,  retired  Cleveland 
Press  reporter  who  writes  an  ethnic  col¬ 
umn  for  the  weekly  Sun  Newspapers  in 
Cleveland  and  Charlotte  Curtis,  op-ed 
editor  for  the  New  York  Times  and  for¬ 


mer  reporter  for  the  Columbus  Citizen — 
named  to  receive  the  Ohio  Governor’s 
Award  for  “excellence  of  achievements 

benefitting  mankind.” 

*  4i  * 

Alfred  H.  Alofsin,  salesman  for  King 
Features  Syndicate  and  a  member  of  the 
organization  for  over  30  years — retired. 

*  4>  4< 

Robert  L.  Wolf,  director  of  corporate 
planning  for  the  Providence  Journal  Co., 
publishers  of  the  Providence  (R.I.)  Jour¬ 
nal-Bulletin,  since  1969,  and  Stephen 
Hamblett,  assistant  vicepresident,  ad¬ 

ministration,  during  that  same  period — 
elected  vicepresidents.  Wolf  to  serve  as 
vicepresident-finance,  and  Hamblett,  vice¬ 
president-marketing,  both  newly-created 
posts. 

*  4i  4> 

W.  W.  Wilson — retired  from  the  St. 
Augustine  (Fla.)  Record  after  48  years. 
During  this  time  he  was  circulation  direc¬ 
tor,  business  manager  and  finally  ad  di¬ 
rector.  George  Mirabel  named  retail 
manager  and  Lois  Butler,  classified  ad 
manager. 

*  4>  ♦ 

Colin  Moore,  sports  writer  for  the 
Pensacola  (Fla.)  News-Journal — named 
outdoor  recreation  editor.  He  was  previ¬ 
ously  an  outdoor  writer  at  the  Madison- 
ville  ( Ky. )  M essenger. 

*  4<  * 

David  Freud,  retired  from  Camera  As¬ 
sociates  Inc.,  after  54  years  in  the  news¬ 
paper  and  photography  fields. 

*  tf  * 

Jackson  C.  M.  Goolsby,  metropolitan 
editor  of  the  Middletown  (N.Y.)  Times 
Herald-Record — ordained  a  priest  in  the 
Antiochian  Orthodox  Church. 

*  4:  4< 

Dave  Tishendorf,  formerly  manager  of 
Sen.  Roman  Hruska’s  Washington,  D.C. 
office — rejoined  the  Omaha  World-Herald 
as  a  reporter.  David  Bradley  Jr.,  son  of 
the  president  and  chairman  of  the  board 
of  the  St.  Joseph  (Mo.)  News-Press  and 
Gazette — joined  the  World-Herald  to  gain 
“copy  editing  experience.”  Bradley  was 
previously  feature  writer  on  the  Raleigh 
(N.C.)  Times  where  he  won  the  N.C. 
Press  Association  Award  for  best  feature 
story  of  1973. 

41  4!  4< 

John  A.  Scott,  publisher  of  the  Hono¬ 
lulu  Star-Bulletin — named  to  the  board 
of  Amfac  Inc. 
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Gene  Cryer  appointed 
ME  at  Rockland  Star 

Rockford  (Ill.)  Newspapers  have  made 
several  realignments  in  the  newsroom  of 
the  Morning  Star  including  appointment 
of  Gene  Cryer,  38,  to  the  post  of  manag¬ 
ing  editor.  He  has  been  news  editor  of  the 
Star. 

Publisher  Cove  Hoover,  in  making  an¬ 
nouncement  of  Cryer’s  appointment,  said 
that  Ted  Findlay,  35,  managing  editor  for 
the  past  two  years,  has  been  transferred 
to  the  post  of  managing  editor  of  the  Port 
Huron  (Mich.)  Times  Herald,  a  Gannett 
Co.  newspaper  as  is  the  Star  and  Rockford 
Register-Republic. 

Bob  J.  Hively,  32,  circulation  director  of 
both  newspapers,  w’as  named  to  the  addi¬ 
tional  post  of  assistant  to  the  publisher. 
Hively  will  combine  his  duties  in  the  cir¬ 
culation  department  with  those  of  general 
newspaper  administration. 

Other  newsroom  changes : 

Charles  Morris,  former  Sunday  news 
editor,  to  news  editor  of  the  Morning 
Star;  Bob  Fasce,  Morning  Star  reporter 
to  assistant  news  editor;  Jim  George, 
family  page  editor,  to  Sunday  editor; 
Harry  Thiel,  former  assistant  news  edi¬ 
tor,  becomes  George’s  assistant  in  the  pro¬ 
duction  of  family  pages  for  the  morning, 
evening  and  Sunday  new’spapers. 

♦  41  ♦ 

Ted  Duval,  formerly  with  the  financial 
services  division  of  Media  General  Inc. — 
to  the  Winston-Salem  (N.C.)  Journal  and 
Sentinel  as  assistant  director  of  the  cir¬ 
culation  department  for  administration. 
Paul  Jordan,  previously  assistant  circu¬ 
lation  manager — now  assistant  director 

for  distribution.  Ken  Winfrey,  previously 
city  circulation  manager — to  metropolitan 
circulation  manager. 

41  41  <1 

Thomas  Jones,  director  of  accounting 
for  the  Minneapolis  Star  and  Tribune 

Company,  has  been  appointed  to  serve  a 
five-year  term  on  the  Minnesota  State 
Board  of  Pharmacy  by  Governor  Wen¬ 
dell  Anderson. 

♦  «  « 

Bernard  Judy,  editor  of  the  Toledo 
(0.)  Blade,  has  been  elected  president 
of  the  Toledo  Press  Club  board  of  direc¬ 
tors  for  1974.  William  P.  Day,  assistant 
managing  editor  of  the  Blade,  has  been 
chosen  secretary  of  the  organization. 
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$1,1'77,000  budgeted  in  ’74 
for  new  technology  research 


four  ways,  recounted  Hansen,  that  can 
brinp  about  an  OSH  A  inspection:  inspec¬ 
tion  by  random  OSHA  drawing,  employe 
claims  violation,  wife  of  an  employe 
claims  violation,  and  a  claim  by  labor  rep¬ 
resentative. 

When  the  OSHA  findings  were  filed  the 
Star-Telegram  corrected  the  housekeep¬ 
ing  violations  and  documented  for  OSHA 
how  the  newspaper  planned  to  maintain 
the  new  housekeeping  program. 

The  one  recommendation  stressed  by 
Hansen  was  “Give  as  much  documentation 
as  possible  when  filing  your  answer  to  the 
complaint.” 

Earl  Bullard,  Louisville  Courier- Jour¬ 
nal,  reviewed  procedures  by  top  manage¬ 
ment  in  evaluating  the  future  of  the  com¬ 
munications  industry. 

Over  two  and  a  half  years  ago,  when 
top  management  looked  at  long  range 
planning,  it  was  decided  to  formulate  a 
program  that  would  optimize  investment 
and  consider  the  total  systems  approach 
for  producing  newspapers. 


By  Earl  W.  Wilken 

Two  technical  organizations,  the  Massa¬ 
chusetts  Institute  of  Technolog>'-advanced 
research  program  and  the  Scientific  Ad¬ 
visory  Committee,  both  affiliated  with  the 
American  Newspaper  Publishers  Associa¬ 
tion,  have  kept  the  newspaper  business  in 
the  forefront  of  technological  develop¬ 
ment. 

Last  week  in  Fort  Worth,  Texas,  Stan¬ 
ford  Smith,  president  and  general  man¬ 
ager  of  the  ANPA,  disclo.sed  at  the  South¬ 
ern  Newspaper  Publishers  Association  Me¬ 
chanical  Conference  (Western  Division) 
that  the  budget  for  these  organizations 
and  other  technical  projects  would  be 
.$1,177,000  in  1974.  This  budget  total  rep¬ 
resents  a  10  percent  increase  over  1973. 

The  MIT-advanced  research  program 
was  established  in  1966  to  anticipate  tech¬ 
nologies  that  might  be  u.seful  to  newspa¬ 
pers  within  a  five  year  time  span  and  also 
to  lead  the  re.search  and  development 
efforts,  in  realistic  directions,  five  to  ten 
years  in  the  future.  The  Scientific  Advi- 
.sory  Committee  of  ANPA  was  formulated 
in  1962  and  was  given  the  broad  assign¬ 
ment  of  monitoring  the  field  of  general 
science  where  new  advances  would  affect 
newspapers. 
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NEED  INFORMATION? 

Kawasaki’s  Motorcycle  Factcenter  is 
your  central  source  for  information  on 
motorcycles.  Motorcycles  and  the 
environment.  Motorcycles  and  the 
energy  crisis.  Legislation.  Safety.  His¬ 
tory.  Personalities,  trends  and  any¬ 
thing  else  about  the  world  of  two 
wheels  and  a  motor.  Call  us. 


1062  McGaw  Ave.  Santa  Ana,  CA  92705 


Factline:  (714)  979-5552 


Conference  chairman,  Robert  Jealouse, 
Dallas  Morning  News,  announced  the  ex¬ 
ecutive  committee’s  decision  to  change  the 
Conference  name  to  SNPA  Production 
Conference,  Western  division. 

Ron  White,  vicepresident/production  of 
Gannett  Newspapers,  discussing  the  role 
of  production  managers,  declared:  “Today 
we  must  look  at  every  piece  of  machinery 
we  have  and  weigh  our  alternatives  in  a 
manner  and  in  a  depth  that  we  have  not 
done  before. 

“As  we  look  at  the  future  we  constantly 
ask  if  we  shall  change  equipment.  For  we 
note  that  every  six  months  or  every  year 
another  improvement  or  breakthrough  ob- 
soletes  further  the  machinery  we  now 
have.” 

“Think  systems” 

White  charged  his  audience  to  measure, 
quantify,  specify  and  “think  systems”.  He 
said  it  is  important  when  buying  a  piece 
of  machinery  to  fit  it  into  a  growth  sys¬ 
tem — don’t  buy  a  piece  of  machinery  to 
just  solve  today’s  specific  problem. 

When  commenting  on  the  “practical  fu¬ 
ture”  in  newspaper  production.  White 
outlined  the  function  of  the  “new  plan¬ 
ning  manager”  to  be  that  of  questioning 
the  full  realm  of  corporate  truisms,  mores 
and  structures;  changing  things;  and 
making  things  happen. 

The  planning  manager,  in  White’s  opin¬ 
ion,  must  entertain  the  following  ideas: 
a  change  in  the  skill  level  requirements 
of  management  organization;  a  purge  of 
“craft  thinking”  of  technical  managers 
and  their  traditional  approach  to  prob¬ 
lem  solving. 

“We  have  seen  and  are  seeing  total 
craft  skills  melt  silently  into  new  indus¬ 
trial  functions.  White  explained,  and  al¬ 
most  no  productive  skill  now  trained  and 
producing  our  product  will  be  distinguish¬ 
able  10  years  from  now.”  “This  includes, 
he  elaborated,  “the  class  of  craftsman 
now  called  newspaper  production  man¬ 
ager.” 

Evolve  into  operalion.s  manager 

The  practical  future  dictates  that  a 
properly  educated  and  trained  planning 
manager  who  responds  to  the  manage¬ 
ment  requirements  of  the  total  newspa¬ 
per,  White  said,  logically  grows  into  an 
operations  manager. 

Become  a  professional  manager  and 
create  an  organization  similar  to  that  of 
the  American  Society  of  Newspaper  Edi¬ 
tors,  was  White’s  advice  to  the  production 
managers. 

Eric  Hansen,  Fort  Worth  Star-Tele¬ 
gram,  related  his  experience  with  the  Oc¬ 
cupational  Safety  and  Health  Administra¬ 
tion  inspection  at  the  Star-Telegram. 

In  November  1972  a  three  man  team 
from  OSHA  responded  to  a  housekeeping 
complaint  filed  by  one  of  the  pressroom 
employes,  Hansen  remarked.  'There  are 


Employe  involvemi'iil 

In  phase  one  of  the  program  a  number 
of  qualified  employes  were  brought  into  a 
study  group  to  consider  product  require¬ 
ments  for  the  next  15  years. 

In  phase  two,  said  Bullard,  a  smaller 
group  studied  the  design  requirements 
and  all  major  systems  suppliers  were  in¬ 
vited  to  come  in  and  give  a  presentation 
about  their  particular  system. 

Top  management  expects  to  receive  the 
study  group’s  recommendations  by  July 
of  this  year.. 

Bullard  commented  that  one  of  the  bene¬ 
fits  of  study  groups  was  the  interaction 
l)etween  employes  and  the  “tearing  down 
of  departmental  walls.” 

Claude  Capers,  retiring  SNPA  repre¬ 
sentative,  was  given  a  plaque  by  the  West¬ 
ern  division  members  citing  his  17  years 
of  dedicated  service. 


Harris-Intertype  Corp.  is  planning  to 
change  its  name  to  Harris  Corporation. 
The  change  is  being  made  to  reflect  the 
company’s  expansion  into  new  fields  of 
electronic  communications  and  to  aid  in 
corporate  identification.  In  1895  the  origi¬ 
nal  firm  was  incorporated  as  the  Harris 
Automatic  Press  Co.  The  name  was  later 
changed  to  Harris  Seybold-Potter  Co., 
and  in  1946  the  name  Potter  was  dropped. 
The  last  previous  change  was  in  1957, 
when  Harris-Seybold  acquired  Intertype 
Corp.  and  adopted  the  name  Harris- 
Intertype. 


Higher  operating  speed  for  the  base 
aligning  VIP  phototypesetter,  has  been 
announced  by  Mergenthaler. 

The  new  speed  of  80  lines  per  minute 
will  be  available  in  models  7245-lA, 
7245-2A  and  7245-3A.  All  have  a  6,  12  and 
18  font  capacity.  Each  model  sets  20  sizes 
from  6  to  72  point,  all  base  aligned. 


Harris  drops  Intertype 


Higher  speed  available 
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Joan  Rivers  thoroughly  enjoys 
role  as  syndicated  columnist 


EVERYTHING 
for  TV  pages 


By  Jim  Scott 

Joan  Rivers,  a  sparkling-eyed  comedi¬ 
enne,  is  one  of  the  few  entertainers  since 
Will  Rogers  to  have  a  syndicated  newspa¬ 
per  column. 

And  she  must  be  the  only  entertainer, 
except  Woody  Allen,  who  cares  as  much 
for  the  written  word  as  the  spoken  word 
or  the  visual  image. 

A  wee  (5-2)  bundle  of  endless  energy, 
Joan  also  turns  out  numerous  television 
plays,  even  movies,  as  well  as  books.  Com¬ 
ing  out  soon  is  “Having  a  Baby  Can  Be 
Fun,”  and  she  also  has  knocked  out  300 
pages  of  a  novel  dealing  with  show  busi¬ 
ness. 

Humor  is  a  priceless  commodity  and 
Miss  Rivers  churns  it  out  from  recogniza¬ 
ble  situations  like  Rumpelstiltskin  turned 
flax  into  gold.  Publishers-Hall  started  her 
column  in  October,  1973,  and  already  Joan 
has  50  major  papers. 

“Nothing  else  that  I  do  is  so  gratifying 
as  the  column,”  admitted  Joan.  “I  was  in 
Las  Vegas  the  other  day  when  my  taxi 
driver  recognized  m.e  from  my  picture  in 
the  paper.  ‘Say,  that  was  a  pip  of  a 
column  you  had  last  night.  Miss  Rivers,’ 
he  told  me.  I  almost  hugged  him.” 

Miss  Rivers  is  on  the  road  50  weeks  of 
the  year.  With  her  goes  her  portable 
typewriter  and  a  big  bag  full  of  notes  and 
unfinished  manuscripts.  She  always  re¬ 
turns  to  her  hotel  shortly  after  midnight, 
and  then  writes  until  around  5  a.m.  In  her 
early  morning  attacks  on  the  typewriter, 
Joan  is  usually  working  on  at  least  five 
projects.  “If  the  column  doesn’t  sound 
right,”  she  disclosed,  “I’ll  start  on,  say,  a 
television  script,  then  come  back  to  the 
column  when  I  get  a  fresh  idea.” 

“I  like  the  demands,  the  pressure  of 
deadlines,”  she  confessed.  “They  keep  me 
sharp.  The  column  must  always  come 
first.  I’m  always  thinking  humor  for  I  use 
it  both  on  the  stage  and  in  my  column.” 

“Do  they  ever  change  your  copy?”  she 
was  asked. 

“Hardly  ever,”  replied  Joan.  “I  did  say 
‘to  hell  with  Sesame  Street.’  They  changed 
it  to  ‘to  heck  with  Sesame  Street.’  And  the 
syndicate  doesn’t  like  for  me  to  bring  in 


1  THINk(  HE  WAWTSTO 
WATCH  200 P£VU£ 


Joan  Rivers 


homosexual  hairdresser,  but  still  I 


one  column  size 


If  Joan  appears  in  the  papers  of  the 
town  where  she’s  performing,  she  always 
makes  a  call  at  the  newsroom  to  see  if 
she’s  delivering  what  they  want  and  if 
they  have  any  ideas  for  her. 

She  also  finds  time  to  appear  in  at  least 
30  national  talk  shows  a  year.  Her  favor¬ 
ite  is  Johnny  Carson’s. 

Joan  chuckled.  “I  made  a  real  boo-boo 
recently  on  Carson’s  show.  He  asked  me  if 
I  had  signed  up  any  new  papers.  ‘Yes,’  I 
replied,  ‘I  just  hooked  the  Nf.  Louis  Globe 
Democrat.’  Oh,  my!  I  later  learned  it  was 
the  Post-Dispatchl” 

Humor  is  Joan’s  bag.  And,  since 
it  comes  naturally,  her  husband  suggested 
last  summer  that  she  ought  to  try  a  syn¬ 
dicated  newspaper  column. 

So  Joan  mentioned  it  to  her  agent,  Toni 
Mendez,  and  gave  her  a  few  sample 
columns.  It  didn’t  take  her  long  to  make  a 
connection. 


TV  PREVIEWS 

Capsule  previews  of  the  network 
shows. 

7  8  week 


TV  TUNE-IN 

.with  Dan  Lewis 

3  a  week 

.with  Dick  Shull 

2  a  week 

.with  James  Bacon 


(Interviews  and  commentary) 


TV  ANSWER  MAN 
Richard  K.  Shull  answers  reader 
questions  about  any  TV  personality. 

6a  week 


TV  STARSCREEN  PUZZLE 

TV-topical  crossword  puzzle  with 
caricature  by  Al  Kilgore,  always  timed 
for  release  with  a  major  TV  event. 

1  a  week 

Camera-ready  proof  or  met 


Remember  the  lively  daily  verses  called  PORTRAITS  by  FBI  agent 

James  J.  Metcalfe?  Well,  Jim’s  lovely  daughter,  Kristina,  is  carrying  on  liis 

seven-day-a-week  column  PORTRAITS  in  newspapers.  And  here’s  one  .... 


ESPECIALLY  FOR  YOL 


FILM  SOURCE  BOOK 
22,000  concise  reviews  of  movies 
available  for  TV  showing.  A  must  on  the 

TV  Editor's  reference  shelf. 

Camera-ready 


PORTRAITS  are  back  .  .  .  And  it  seems  the  right  time  ...  To  bring 
out  some  sunshine  ...  In  rhythm  and  rhyme  ...  To  paint  our  word 
pictures  ...  On  all  human  scenes  .  .  .  (jf  life  many-sided  .  .  .  And 
what  it  all  means  .  .  .  Our  readers  have  told  us  .  .  .  Each  lyric  imparts 
...  A  special  impression  .  .  .  That  lives  in  their  hearts  ...  So  I  lift 
my  pen  ...  For  the  good  it  may  do  .  .  .  Each  verse  written  with 
thought  .  .  .  For  your  readers  and  you. 

— Kristina  Metcalfe 

To  subscribe  contact : 

PORTRAITS  •  616  W.  Aldine,  Chicago,  Ill.  60657 

Or  call  collect:  (312)  525-6342/525-5410 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
New  York.  N.Y,  10017 
(212)  682-3020 
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FCC  hears  arguments 
on  cross-ownership 


Free  circulation  plan 
ruled  illegal  by  court 


Extensive  blanketing  of  a  North  Dakota 
city  with  free  newspapers  by  a  competing 
daily  newspaper  in  another  city  seven 
miles  away  violated  a  federal  antitrust 
law,  the  Eighth  Circuit  Court  of  Appeals 
in  St.  Louis  has  held. 

However,  the  court  awarded  only  $3  in 
damages  and  $7350  in  attorney’s  fees  to 
the  Morning  Pioneer,  Mandan,  N.D.,  for 
its  successful  suit  against  the  Bismarck 
Tribune,  an  evening  paper  in  Bismarck, 
N.D. 

The  court  said  the  Pioneer  had  not 
proved  its  claim  for  $473,036  in  damages 
because  of  the  Bismarck  circulation  prac¬ 
tices  and  their  effect  on  the  Pioneer’s 
circulation,  advertising  and  net  worth. 

In  a  ruling  issued  March  12,  a  three- 
judge  panel  of  the  appeals  court  said 
blanketing  by  the  Tribune  in  1963  and 
1965 — which  at  times  approximated  the 
Pioneer’s  total  circulation  in  Mandan — 
violated  the  Sherman  Antitrust  .Act  as 
“illegal  attempts  to  monopolize.’’ 

Food  day  distribution 

Because  much  of  the  blanketing  was 
done  on  heavy  grocery  advertising  days  in 
Mandan  and  a  significant  portion  of  the 
Pioneer’s  revenue  came  from  such  adver¬ 
tising,  “the  dangerous  possibility  that  the 
Pioneer  would  be  driven  out  of  business 
by  a  continuation  of  the  practice  is  evi¬ 
dent,”  the  court  said. 

The  blanketing  began  in  April  1963  on 
the  same  day  as  the  Conrad  family  as¬ 
sumed  ownership  of  the  Pioneer.  Betw’een 
1600  and  2000  free  newspapers  w’ere  dis¬ 
tributed  by  the  Tribune  in  Mandan.  The 
Pioneer’s  circulation  in  Mandan  at  the 
time  was  2278. 

Blanketing  recurred  in  May,  September 
and  October  of  1963  and  January,  Febru¬ 
ary  and  March  of  1965.  In  1965,  between 
1000  and  2400  free  newspapers  were  dis¬ 
tributed  by  the  Tribune  on  23  days. 

The  Pioneer’s  Mandan  circulation 
dropped  from  2278  in  1963  to  a  low  of 
1376  in  1968.  The  figure  rose  to  1814  in 
1972.  The  loss  “came  at  a  time  when  the 
Pioneer’s  circulation  was  increasing  ev¬ 
erywhere  else,”  the  Pioneer  said  in  its 
brief  to  the  court. 

By  comparison,  the  Tribune’s  circula¬ 
tion  increased  between  1964  and  1972  to 
20,954  from  16,011. 

Makes  no  apology 

Judge  Gerald  W.  Heaney  of  Duluth, 
Minn.,  writing  for  the  court,  said  that  if 
the  Tribune — “the  dominant  daily  newspa¬ 
per  in  southwestern  North  Dakota” — ^had 
succeeded  in  driving  the  Pioneer  out  of 
business,  “a  dangerous  probability  existed 
that  it  would  achieve  a  monopolistic  posi¬ 
tion  in  the  daily  newspaper  market.” 

In  that  eventuality,  the  Tribune  “w’ould 
be  able  to  exploit  that  position  to  the 
disadvantage  of  the  people  and  businesses 
in  the  area,”  Heaney  said. 

Heaney  noted  that  the  presence  of  radio 
and  television  outlets  would  not  prevent 


the  Tribune  “from  exploiting  its  position 
as  the  only  daily  newspaper  because  elec¬ 
tronic  media  is  not  wholly  competitive 
with  respect  to  some  types  of  news  and 
advertising.” 

“These  include  in-depth  stories  on  local 
and  national  affairs;  detailed  stories  on 
births,  deaths,  marriages  and  social  en¬ 
gagements;  stock  market  statistics;  de¬ 
tailed  sports  stories;  and  price  advertis¬ 
ing,  particularly  in  the  grocery  field,”  Hea¬ 
ney  said. 

Price  differential 

The  court  rejected  a  number  of  other 
charges  by  the  Pioneer  of  alleged  anti¬ 
trust  violations  by  the  Tribune.  They  in¬ 
cluded  the  Tribune’s  practice  of  selling  its 
newspapers  at  a  lower  price  in  Mandan 
than  in  Bismarck  and  of  offering  premi¬ 
ums  such  as  magic  tricks  for  children  and 
alarm  clocks  to  Mandan  residents  for  new 
subscriptions. 

In  commenting  on  the  price  differential, 
the  court  said  its  “holding  is  supported  by 
the  evidence  demonstrating  that  the  pric¬ 
ing  practice  w'as  one  of  over  thirty  years 
standing.” 

In  its  brief,  the  Tribune  justified  the 
difference  in  part  by  arguing  that  a  news¬ 
paper  becomes  less  valuable  the  longer 
time  passes  after  its  publication. 

“The  Bismarck  Tribune  is  a  bargain  on 
the  streets  of  Bismarck  within  an  hour  of 
the  time  it  is  printed  but  you  would  have 
difficulty  giving  it  away  on  the  streets  of 
St.  Louis  two  days  later,  let  alone  selling 
it  at  a  cost  which  would  reflect  the  costs 
of  transportation,”  the  Tribune  said. 

“One  week  later,  it  would  be  useless 
except  to  wrap  garbage  in  either 
Bismarck  or  St.  Louis.” 

Other  violations  alleged  by  the  Pioneer 
included  a  Tribune  attempt  to  purchase 
the  Pioneer  and  the  cancellation  of  a  joint 
agreement  between  the  papers  to  solicit 
jointly  most  national  and  some  local  ad¬ 
vertising. 

The  case  arose  from  a  change  in  pub¬ 
lisher  at  the  Tribune  in  March  1962.  A. 
Glenn  Sorlia  became  publisher  and  “this 
resulted  in  a  more  vigorous  operation  of 
the  Tribune,”  the  newspaper  told  the 
court. 

The  Tribune,  asking  the  court  to  dis¬ 
miss  the  Pioneer’s  suit  entirely,  said  Con¬ 
gress  in  passing  antitrust  laws  “never 
intended  to  insure  that  the  smaller,  less 
efficient,  less  aggressive  operation  could 
hold  its  place  in  the  sun  unless  it  earned 
that  right.” 

The  Tribune  makes  no  apology  for  any¬ 
thing  that  it  has  done  and  asserts  that 
whatever  was  done  was  done  free  of  the 
taint  of  anticompetitive  intent,”  the  paper 
asserted. 

On  the  other  hand,  the  Pioneer  accused 
the  Tribune  of  “a  predatory  and  piratical 
series  of  acts,  including  blanketing 
Mandan  daily  98  times  in  two  years  with 
free  Tribunes  into  practically  every  home 


The  Federal  Communications  Commis¬ 
sion  has  scheduled  June  18  and  19  to  hear 
oral  arguments  on  newspaper-television 
station  cross-ownership  questions. 

The  .American  Newspaper  Publishers 
.Association  and  National  .Association  of 
Broadcasters  are  expected  to  play  leading 
roles  in  opposing  the  proposed  FCC  rules 
relating  to  multiple  ownership  of  stan¬ 
dard,  FM  and  tv  stations  that  require  i 
divestiture  within  five  years,  to  reduce  one 
party’s  media  holdings  in  any  market  to 
one  or  more  daily  newspapers,  or  one  tv  ( 
station,  or  one  am-fm  combination. 

Under  the  proposal,  if  a  broadcast  li¬ 
censee  were  to  purchase  one  or  more 
daily  newspapers  in  the  same  market, 
it  would  be  required  to  dispose  of  any 
stations  that  it  owned  in  that  market 
within  one  year  or  by  the  next  renewal 
date,  whichever  is  longer.  No  grants  for 
broadcast  station  licenses  would  be  made 
to  ow'ners  of  one  or  more  daily  newspa¬ 
pers  in  the  same  market. 

Deadline  for  filing  written  comments  or 
notices  of  appearance  is  May  1. 

The  FCC  said  it  will  not  consider  cross¬ 
ownership  of  co-located  newspapers  and 
cable  tv  systems  at  the  June  18  and  19 
proceedings. 


I.4irk  of  evidence 

The  court  decided,  however,  that  the 
Pioneer  had  failed  to  introduce  “evidence 
as  to  the  value  of  its  grocery  advertise¬ 
ments”  during  the  blanketing  period  or 
material  to  prove  that  its  loss  of  circula¬ 
tion  was  “caused  by  the  Tribune’s  wrong¬ 
doing.” 

Other  factors  in  the  loss  may  have  been 
the  Pioneer’s  change  from  an  evening  to  a 
morning  paper  in  1963,  poor  management 
in  the  Pioneer’s  circulation  department 
and  that  “the  Pioneer’s  editorial  policy 
was  shifted  to  a  more  liberal  position”  by 
its  new  owners  in  1963,  the  court  said. 

Heaney’s  opinion  was  concurred  in  by 
Judges  Roy  L.  Stephenson  of  Des  Moines 
and  William  H.  Webster  of  St.  Louis.  The 
ruling  upheld  a  decision  by  United  States 
District  Judge  Bruce  M.  Van  Sickle  on  the 
suit,  which  was  filed  in  1969. 

• 

Multimedia  to  buy 
three  radio  stations 

Multimedia,  Inc.  announced  that  agree¬ 
ment  has  been  reached  with  LIN  Broad¬ 
casting  Corp.  to  purchase  the  latter’s  ra¬ 
dio  stations  in  Louisville,  Ky.,  Little  Rock, 
Ark.,  and  Shreveport,  La. 

The  purchase  price  is  $9.3  million  cash. 
The  stations  involved  are  W.AKY-am, 
Louisville,  Ky.,  K.A.AY-am,  Little  Rock, 
.Ark.,  KEEL-am  and  KMBQ-fm,  Shreve¬ 
port,  La. 

The  transaction  is  subject  to  the  com¬ 
pletion  of  formal  agreements  and  the  ap¬ 
proval  of  the  Federal  Communications 
Commission. 

Multimedia  operates  broadcasting  and 
newspaper  publishing  facilities  in  five 
southeastern  states. 


28 


EDITOR  SC  PUBLISHER  for  March  23,  1974 


Credibility 

(Continued  from  page  11) 


He  also  referred  to  UPI’s  strict  ethical 
stand:  “UPI  staffers  must  maintain  an 
arm’s  length  relationship  with  people  or 
organizations  in  the  news.  They  must  not 
accept  gifts  from  any  sources  whose  ac¬ 
tivities  fall  within  their  own  area  of  news 
coverage  responsibility.” 

Candor  in  making  corrections,  getting 
government  officials  to  speak  on  the  rec¬ 
ord  and  protesting  over  restraints  placed 
on  coverage  all  have  bearing  on  credibili¬ 
ty,  image  and  ethics  for  UPI,  Stevenson 
summarized. 

AP's  approach  to  credibility 

.\P’s  Lou  Boccardi  said  fairness  and 
impartiality  are  what  .\P  is  all  about.  He 
said  the  .AP’s  credibility  keypoint  is  the 
reader.  “We  do  hear  from  our  readers, 
and  we  recognize  there  are  some  readers 
that  nothing  short  of  fantasy  wdll  satis¬ 
fy,”  he  pointed  out.  He  agreed  with  Ste¬ 
venson’s  focus  on  objectivity.  He  said  so¬ 
lutions  to  the  credibility  problem  include 
doing  a  better  job,  answering  all  questions 
and  printing  “more  good  journalism.”  He 
also  said  the  AP  is  very  restrictive  on 
accepting  freebies  because  of  appearance 
of  interest  conflict. 

Pre.senting  a  complete  news  package 
with  in-depths  is  another  of  the  AP’s 
solutions,  Boccardi  explained.  And,  an¬ 
swering  the  letters  of  readers  and  editors 
is  tantamount  to  the  .AP’s  service. 

The  reader’s  image  was  discussed  by 
Dr.  Eric  Walker,  vicepresident  ALCO.A, 
Pittsburgh;  .Admiral  Roger  Nelson,  re¬ 
tired  professor  emeritus  of  mathematics, 
Dickinson  College,  Carlisle;  Donald 
Briner,  prothonotary  of  Perry  County, 
New  Bloomfield.. 

Dr.  Walker  said  key  problems  are: 
misleading  headlines,  bar-room  reporting 
and  “patently  untrue  articles.”  His  sug¬ 
gestions  :  “A  lot  more  factual,  careful 
news  reporting.” 

.Admiral  Nelson  said  a  newspaper 
should  be  a  “responsible  transmitter,”  and 
include  more  issue  coverage  outside  of 
Watergate  and  energy. 

The  business  of  credibility  was  also  ex¬ 
amined  by  March  15’s  evening  speaker, 
William  B.  .Arthur,  executive  director. 
National  News  Council,  who  said  that  the 
public  has  raised  its  sights  on  what  to 
expect  from  the  media.  He  blames  the 
lowering  of  the  public’s  confidence  on 
“nostalgia  for  Paradise  Lost.” 

Arthur  said  self-examination  is  one  so¬ 
lution.  And  he  further  pleaded  for  the 
media’s  moral  support  of  the  News  Coun¬ 
cil  to  serve  public  interest.  He  said  in  the 
seven  months  of  its  existence,  the  NNC 
has  received  800  letters:  200  asking  for 
information  and  100  complaints.  The  com¬ 
plaints  qualified  for  investigation  break 
down  as  follows:  news  syndicates,  six; 
newspapers,  three;  broadcast,  12;  wire 
services,  five,  and  magazines,  one. 

Arthur  suggested  that  the  public  has 
lost  sight  of  what  a  newspaper  is,  and 
does  not  know  the  difference  between 
writing  for  the  eye  and  the  ear.  “Even  on 
paper,  tv  sounds  more  portentous,”  he 
noted.  He  feels  that  newspapers  must  ed¬ 


ucate  their  readers  and  make  the  public 
more  aware  of  print-tv  differences.  He 
also  suggested  that  editors  make  readers 
understand  the  First  Amendment. 

A  hard  look  from  representatives  of 
government,  politics,  labor  and  industry 
was  discussed  at  the  concluding  March  16 
morning  workshop  by  Richard  A.  Doran, 
executive  assistant  to  Pennsylvania’s  Gov¬ 
ernor  Shapp;  Clifford  Jones;  vicepres¬ 
ident,  Penn.  Manufacturer’s  Association, 
William  Richardson,  executive  vicepres¬ 
ident  and  general  manager,  Pennsylvania 
Motor  Truck  .Association  and  Michael 
Johnson,  executive  vicepresident  Pennsyl¬ 
vania  AFL-CIO. 

Doran  suggested,  “using  your  papers  to 
educate  the  public  in  an  interesting  and 
objective  manner.”  He  urged  editors  to 
maintain  a  fair  balance  and  not  always 
dissect  government’s  alleged  irregulari¬ 
ties. 

Good  headlines,  attribution,  giving  in¬ 
terviewees  a  fair  shake  and  being  more 
human  and  compassionate  were  responsi¬ 
bilities  mentioned  by  Jones,  Richardson 
and  Johnson. 

• 

Sunday  weekly  launched 

SUNDAY,  a  regional  weekly  paper  will 
start  publication  on  March  31. 

The  paper  will  circulate  in  the  Mid- 
Hudson  Valley  area  of  New  York  State. 
Published  by  Wappingers  Falls  Shopper, 
Inc.,  SUND.AY  will  use  the  facilities  of 
the  Southern  Dutchesa  Newft,  a  weekly 
with  20,000  circulation  and  a  central  print¬ 
ing  facility. 

Emphasis  will  be  on  local  news  and 
photos,  a  magazine  section  containing  na¬ 
tional  columnists  and  a  comic  section  will 
complete  the  package.  Newsstand  price 
has  been  set  at  20  cents. 


Publisher  not  allowed 
to  advertise  in  paper 

The  Louisville  Times'  restaurant  re¬ 
viewer,  Richard  Des  Ruisseaux,  gave  a 
“glowing  review”  recently  to  a  new  local 
place  called  “simmons.” 

.A  few  weeks  later  one  of  the  city’s 
other  restaurant  people  commented  that 
“of  course  simmons  got  a  rave;  there’s 
Bingham  money  in  it.” 

Des  Ruisseau.x  checked  and  sure  enough 
he  found  that  Barry  Bingham  Sr.,  chair¬ 
man  of  the  board  of  the  Courier-Journal 
and  Louisville  Times  Co.  owned  200  non¬ 
voting  shares  of  stock  in  the  restaurant 
.  .  .  15.4%  of  the  outstanding  stock. 

Ownership  disclosed 

In  a  follow-up  column  Des  Ruisseaux 
reported  the  publisher’s  financial  interest 
and  added  this  note:  “I  learned  this  fact 
last  week.  .All  I  need  now  are  some  tapes 
that  will  prove  I  didn’t  know  beforehand. 
.Anyway,  I  thought  you  should  know  about 
the  ownership  situation.” 

Bob  Schulman,  who  w'rites  a  column, 
called  “in  all  fairness”  that  appears  in 
the  Louisville  Times,  went  even  further 
by  pointing  out  that  Des  Ruisseaux  did 
not  mention  that  “Bingham’s  investment 
never  would  have  been  made  had  the  new 
restaurant’s  operator  not  been  able  to 
qualify  it  under  the  newspapers’  executive 
conduct  guidelines,  by  pledging  that  the 
restaurant  would  not  become  an  adver¬ 
tiser.” 

The  Courier  Journal  and  Times  guide¬ 
lines,  according  to  Schulman,  are  the 
“stiffest  in  the  U.S.  news  business.” 

The  guidelines  forbid  accepting  ‘free¬ 
bie’  tickets,  trips  and  favors,  as  well  as 
the  remotest  types  of  potentially- 
entangling  business  or  political  alliances, 
or  moonlighting  work. 


. X 

/  IF0MG0TT0\ 


KlMlWJUlf  IIF 


\  suBsciinm.  I 

. . 


rouuvf  \ 

\DANGilt0USir: 


ORDER 
rOUROWN 
SUBSCRIPTION 
TODAY.  JUST 
MAIL  THIS 
COUPON. 


I  KDITOR  A  I^UBLItHClI.  SSO  Third  Ava.,  New  York,  N.  Y.  10022 
I  Gantlemen:  Please  start  my  subscription  now,  addrassod  to:  ' 

■  Name _ _ 


I  Address _ 

■  Cjiy _ 

■  Company _ 

•  Nature  of  Business 

L . 


Zip 


$1i  a  year,  U.S.  and 
Canada;  all  ether 
cauntries,  $29  a  year. 


□  My  remittance  is  en¬ 
closed. 


EDITOR  ac  PUBLISHER  for  March  23,  1974 


mS 

29 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

Affiliated  Publications  (AMEX)  ... 
American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE)  .... 

Com.  Corp.  (OTC)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm.  (OTC)  . 

GanneH  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMW)  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Bidder  Publications  (NYSE)  . 

Southern  Press  (CE)  . 

Speidel  (OTC)  . 

Tnomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMK)  . 


Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE)  . 

Alden  Electronics  (OTC)  . 

Altair  (OTC)  .  . 

Anglo-Canadian  (CE)  . 

Ball  Corp.  (NYSE)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Inter^pe  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

Log  Etronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . 

Milgo  Electronics  (AMEX)  . 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  ft  Mfg.  (NYSE)  . 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE)  .  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 

ADVERTISING  AGENCIES 
Batten,  Barton,  Durstine,  Osborn  (OTC)  . 

Doremus  (OTC)  . 

Doyle.  Dane,  Bernbach  (OTC)  . 

Foote,  Cone,  Belding  (NYSE)  . . 

Grey  Advertising  (OTC)  . 

Interpublic  Group  (NYSE)  . 

Needham.  Harper  ft  Steers  (OTC)  . 

Ogiivy.  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracey-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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Great  Northern  buys 
coal  firm  in  Alabama 

Great  Northern  Nekoosa  Corporation,  a 
producer  of  newsprint  and  other  types  of 
paper,  said  that  it  has  acquired  Brilliant 
Coal  Company,  Birmingham,  Alabama. 
Coal  reserves  are  estimated  to  exceed  180 
million  tons.  Brilliant  properties  are  lo¬ 
cated  in  the  northwestern  part  of  Ala¬ 
bama,  and  are  well  located  to  supply 
GNN’s  mills  at  Ashdown,  Arkansas,  and 
Cedar  Springs,  Georgia. 


Corporate  earnings  reports 


Journal  Co.  peaks 

The  Journal  Company,  publishers  of  the 
Milwaukee  Journal  and  Milwaukee  Sen¬ 
tinel,  said  it  achieved  records  in  sales  and 
earnings  in  1973.  Irwin  Maier,  board 
chairman,  said  company  earned  net  in¬ 
come  of  $9,160,258,  equal  to  $5.09  a  share, 
on  sales  of  $148,124,000.  In  1972,  sales 
totaled  $131,927,000  and  earnings  were 
$8,553,149  or  $4.87  a  share.  Newspapers 
Inc.,  which  publishes  the  Journal  and  Sen¬ 
tinel,  increases  sales  5.6'y  to  $73.1  million 
last  year.  However,  net  income  was  down 
to  4.3  million  from  $4.4  million  in  1972. 
Employe  ownership  of  the  company  in¬ 
crease  in  1973  to  82%%  of  the  stock, 
Maier  said.  At  the  1973  year  end  1,468 
employes,  or  88%  of  those  eligible,  owned 
participating  shares  in  the  trust  that  holds 
the  company  stock  under  a  plan  created  by 
the  late  Harry  J.  Grant  in  1937. 

... 

Cap  cities  reports 

Capital  Cities  Communications  Inc.’s 
consolidated  net  income  for  the  year 
amounted  to  $20,146,000,  an  increase  of 
18*^ f  over  the  comparable  1972  income  of 
$17,015,000,  according  to  Thomas  S.  Mur¬ 
phy,  chairman.  Earnings  for  the  three 
months  ended  December  31,  1973,  were 
$6,054,000,  up  IOVy  over  the  comparable 
period  last  year. 

The  proposed  acquisition  of  the  newspa¬ 
per  and  radio  properties  of  Carter  Publi¬ 
cations,  Inc.,  in  Forth  Worth,  Texas, 
awaits  action  by  the  Federal  Communica¬ 
tions  Commission  whose  approval  is 
necessary  for  the  transfer  of  the  radio 
stations  to  the  company. 

Til  #  * 

Domtar  up  $27  million 

Domtar  Limited  rej)orts  net  earnings 
for  1973  of  $40.6  million,  up  more  than 
$27  million  from  1972  net  earnings.  Earn¬ 
ings  per  share  increased  to  $2.70  from  86 
cents  in  1972. 

Domtar’s  pulp  and  paper  division  ac¬ 
counted  for  67.4  per  cent  of  total  1973 
sales  of  $442  million.  Construction  materi¬ 
als  accounted  for  18.6  per  cent  and  chemi¬ 
cals  for  14  per  cent. 

This  represents  a  slight  increase  from 
1972  in  the  company’s  pulp  and  paper 
sales  and  a  slight  decrease  in  its  other 
sales. 

The  company  says  it  plans  to  spend 
about  $60  million  on  capital  expenditures- 
this  year  and  about  $6  million  on  pollution 
abatement. 

Tribune  Co.  profits  up 

Tribune  Co.  in  Chicago,  reported  1973 
net  earnings  of  $24,465,000,  an  increase 
of  27%  over  1972  profit  of  $19,321,000. 
Total  revenues  last  year  were  $586,882,- 
000,  an  increase  of  7%  over  1972.  The 
March  19  report  of  earnings  was  the  third 
annual  issued  by  the  company,  which  is 
privately  held.  Each  of  the  company’s 


major  operations,  newspapers,  broadcast¬ 
ing,  and  paper  mills,  contributed  to  the 
improvement  in  the  earnings.  The  com¬ 
pany  reported  it  had  22,059,000  combined 
weekday  cii-culation,  including  Van  Nuys 
(Calif.)  Valley  News  and  Green  Sheet, 
and  combined  Sunday  circulation  of  4,- 
561,000  copies.  “Largest  of  any  group  or 
affiliated  group  in  the  U.S.,”  the  company 
said. 

... 

Tbomson  up 

Thomson  Newspapers  Ltd.  reports  a 
net  profit  in  1973  of  $26  million  or  50.9 
cents  a  share  on  sales  of  $157  million.  Net 
profit  in  1972  was  $21  million  or  43  cents 
a  share  on  sales  of  $139  million. 

... 

Three  fold  jump 

Abitibi  Paper  Co.  Ltd.  reports  operat¬ 
ing  profit  in  1973  of  $30,552,000  or  $1.66 
a  share,  more  than  three  times  higher 
than  $8,516,000  and  43.6  cents  in  the  pre¬ 
vious  year. 
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“POSITIONS  WANTED" 

(Fay  able  with  order  I 


4-weeks  .  $1.15  per  line,  per  issue 

3-weeks  $1.25  per  line,  per  issue 

2-weeks . $1.35  per  line,  per  issue 

1-week  . $1.45  per  line 


OTHER  CLASSIFICATIONS 

(Kemlttanee  theuld  aeeompany  eiastHled  copy 
when  submitted  unless  credit  has  been  estab¬ 
lished.) 

4-weeks  .  $1.70  per  line,  per  issue 

3-weeks  . $1.80  per  line,  per  issue 

2-weeks  .  $1.90  per  line,  per  issue 

1-week  $2.00  per  line 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Airmail  service  on  box  numbers  also 
available  at  $1.00  extra 

DISPLAY— CLAS$IFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decorations,  changes  your  classified  ad 
to  display.  The  rate  for  display-classified  is 
$3.60  per  agate  line — $50.40  per  column  Inch 
minimum  space. 

Classified  Contract  Rates  Available 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BOOKVIEWS 

Your  readers  are  l>ook  readers.  Hard 
cover  and  naiierbacks.  Give  them  the 
latest  news,  weekly  or  monthly  at  the 
lowest  cost.  For  samples  write  Box  l.'iT, 
Maplewood,  N.J.  U7010. 


'  COMMENTARY  on  current  topics  in 
sonir-paro<ly  form.  Samples.  Parodix 
Syndicate,  Box  2240,  Chicago,  III.  60690. 


OUTDOOR  ACTIVITIES 


MIDWEST  SPORTSMAN— Weekly  fea¬ 
ture,  hunting,  fishing,  camping  and 
conservation.  Outdoors  coverage  in 
Mi<lwest.  Sample  writing  on  request. 
Box  4.73,  Editor  &  Publisher. 


WHY  BE  BORED?  Bright,  helpful  - 
weekly  column.  Snm))les.  rates.  Box  340, 
Eiditor  &  Publisher.  I , 


GARDEMm; 


PHOTO-POWERED,  600  WORDS 
WEEKLY.  Re<ader  impact  guaranteed ! 
Walter  Masson,  Box  66.  Needham, 
Mass.  02192.  I 


I  POLITICAL 

GEOPOLITICAL  ANALYST,  column¬ 
ist  with  style,  punch;  Distinctive,  hard- 
headeil  views  as  alternative  to  estab¬ 
lished  military  writers.  Box  413,  Editor 
&  Publisher. 


QUIZZES 


HinnEIS  TRIJASIJRES 


TREASURE  HUNT.  Weekly  column 
slanted  to  backpackers,  coin  shooters 
with  their  metal  detectors,  armchair 
adventurers  interested  in  lost  minesj 
buried  treasure,  sunken  yralleons  and 
overUx)ked  bonanzas  in  attics.  Clues  of 
where  to  look  and  news  of  the  lucky 
ones.  Samples,  Don  A.  Stewart.  P.  O. 
Box  6630,  Tropico  Station.  Glendale, 
California  91205.  1 


NEED  A  LIGHT,  refreshing,  thought- 
provoking  column?  Try  my  “Name 
Quiz".  Will  send  samples.  Midwest 
News  Service,  30943  Club  House  Lane, 
Farmington  Hills,  Mich.  48024. 


TV  EEATURES 

TV  STAR  SCRAMBLE,  TV  puzzle  now 
in  its  12th  year  of  syndication.  lOOVc 
TV  oriented.  Samples.  Leo  White  Prod., 
16.S  Strasser  Ave.,  Westwood,  Mass. 
02090. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


ANNOUNCEMENTS 

ANNOUNCEMENTS  j 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS  j 

ASSOCIATE  PUBLISHER  WANTED. 
Tire<l  or  selling  for  someone  else?  STOP  ! 
And  START  selling  for  yourself.  A 
young  dynamic  publishing  firm  has  n 
program  that  neeils  your  abilities.  A 
small  investment  will  oi>en  the  door  to  a 
ground  floor  opportunity.  Call  Larry 
Grossmann  :  (314)  442-6931.  ! 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This  1 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  189,  Mount  Pleasant,  Mich.  48858  i 

NORTHWEST  CANADA,  owners  want  I 
to  team  up  with  couple  in  expanding  ! 
weekly  group :  writing  and  ad  sales 
skills  essential:  only  a  small  investment 
nee<le<l.  Box  473,  Eklitor  &  Publisher.  i 

i 

Negotiations  for  sales,  purchasing,  ap-  ■ 
praising  of  newspapers  our  business,  i 
CLARENCE  W.  TABB  &  AS.SO..  i 

6614  Rutgers  Street 

Houston,  'Texas  77005 

Ph  (713)  664-9414 

NEWSPAPER  APPRAISERS 

CONFIDENTIAL  NEGOTIATIONS  1 

APPRAISALS  FOR  ESTATE  TAX,  1 
partnership,  loan  and  insurance  pur-  j 
poses.  Sensible  fees.  Brochure.  M.  R.  ' 
Krehbiel,  Bo.x  88,  Norton,  Kans.  67654. 

1 

Daily  Newspapers'***  Weekly  i 

W.  B.  GRIMES  &  CO.  ' 

National  Press  Building  ! 

Washington,  D.C.  20004  ! 

(202)  NAtional  8-1133 

NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne-  ' 
gotiations  for  sale  and  purchase  of  i 
highest  iiuality  daily  and  weekly  news-  j 
paiiers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day-  I 
time:  (813)  73.3-8053  nights;  or  write  ' 
Box  3364  Clearwater  Beach,  Florida  j 
33515.  No  obligation,  of  course. 


33515.  No  obligation,  of  course.  Clossmeos 

_  _  4s  effective  In 

JOSEPH  A.  SNYDER  BROKER  "•*»*P0P«r  eommunUy 

Western,  Mid-Western  Newspapers  os  your  newspopors  efossiftods 
2234  E.  Romneya,  Anaheim,  Cal.  92806  ^  are  In  year  eommunlfyl 
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□  Assign  a  box  number  and  mail  my  replies  daily 


m  To  Run: 


.Till  Forbidden 


SYD  S.  GOULD  ASSOCIATE.S 
"the  broker  with  instant  buyers" 
SALES,  SERVICES.  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

ROBERT  N.  BOLITHO 
Newspaper  sales,  appraisals,  consulting. 
Krehbiel  -  Bolitho  Newspaper  Service, 
P.O.  Box  7133,  Shawnee  Mission,  Kans. 
66207.  Office  (913)  236-5280;  Res:  (913) 
381-6815. 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  editor  &  publisher  •  SSO  Third  Ave.  •  New  York,  N.  Y.  10022 

j  ANNOUNCEMENTS  _ ANNOUNCEMENTS 

I  ^^mWSPAPERSyOlTsAl^  NEWSPAPERS  FOK  SALE 

PRESERVE  UTMOST  SECURITY  and  1  SMALL  WEETCLY  located  in  established 
avoid  haggling  in  your  newspaper  sale.  |  winter-summer  resort  area.  Profitable 
Newspaper  Service  Co..  Inc..  P.O.  Dr.  ;  history  with  good  potential.  Desire  per- 
'2428.  Panama  City.  Fla.  32401.  son  with  proven  journalistic  background. 

!  Price  reasonable  to  this  type  person. 

I -  “  j  Zone  8.  Box  355,  Editor  &  Publisher. 

:  NEW  ENGLAND  WEEKLY  serving  j - 

well  known  winter  and  summer  recrea-  |  PRIZE-WINNING  WEEKLY,  National 
!  tion  area  and  cultural  haven.  Own  com-  j  Blue  Ribbon  Newspaper,  exclusive  terri- 
!  position  equipment,  offset  printing  j  tory,  college  town,  in  path  of  rapid 
farmed  out.  Asking  $40,000,  terms.  W.  suburban  growth.  Owners  have  other 
B.  Grimes  &  Co.,  National  Press  Bldg.,  interests.  Upstate  New  York.  Princi- 
'  Washington,  D.C,  20004.  i  pals  only.  Box  446,  Editor  &  Publisher, 


iuiiiiiiiiiniiiiiiiiiiiiiiiiiiyiiiiniiiiiiiiiiniii^ 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


MACHINERY  &  SUPPLIES 


MAILROOM 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


SOUTHERN  NEW  ENGLAND,  2nd 
class  controlled  offset  tab,  monthly. 
Average  54  pages  plus;  circulation  7000 
plus ;  cold  comp  and  camera,  fine 
growth,  gross  $80,000.  -  Net  to  gross 
could  be  40%.  Asking  $130,000.  Box 
1996.  Editor  &  Publisher. 

FLORIDA  offset  weekly  (possible  daily). 
Large  printing  business.  Excellent 
growth  potential,  complete  typesetting, 
mailroom,  camera,  press  equipment.  Real 
estate,  contract  for  adequate  newsprint. 
Principals  only.  Box  373,  Eklitor  & 
Publisher. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd..  Golden,  Colo.  80401 
(303)  279-6345 


PERIODICAL  SUBSCRIPTIONS 


INVESTIGATIVE  REPORTER— Month¬ 
ly  expose  of  high  and  low  on  current 
scene.  12  issues  $12.  P.O.  Box  7218, 
Jackson  Heights.  N.Y.  11372. 


MACHINERY  &  SUPPLIES 
^^^^^OMPOSlNcllOmi 


ESTABLISHED,  PROFITABLE  SUB¬ 
URBAN  MAGAZINE  in  Metropoli- 
tan  New  York  Area.  Ideal  opportunity 
for  journalist  or  advertising  executive 
contemplating  retirement.  Owner  would 
consider  remaining  as  active  partner  or 
consultant.  Principals  only.  Box  412, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

EX-PUBLISHER  has  capital  for  pur¬ 
chase  of  good  weekly  or  daily,  any  pub¬ 
lication.  Must  be  profitable.  Confidential. 
Box  374,  Editor  &  Publisher. 

LETTERPREJSS  newspaper  wanted 
that  needs  to  be  converte<i  to  offset. 
Large  weekly  or  small  daily.  Finan¬ 
cially  able,  experienced  newspaperman. 
Box  1760,  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 

composingIw^ 


USED  PHOTOCOMP  AND  LINOTYPE  UNITS 

Linofilm  COL  28 . .  from  $10,000 

Linofilm  KE-28  w/Function  Analyzer  .  from  9,000 

Linofilm  Keyboards  w/Linomix  .  from  4,500 

Wide  Range  and  Standard  Super-Quicks  .  .  from  11,000 

Have  large  selection  of  hot  metal  machines 
Comets,  Elekrtons,  Models  30,  32,  36, 
and  other  photocomp  equipment,  including: 

Photon  713-10  w/cont.  and  KB  units 
Varityper  725  (1970)  w/tape  supply/take-up  units 
PDP  8/1  Comp,  (4K),  Ser.  #1670  w/ASR  33 
All  items  subject  fo  prior  sale 

Contact:  Ray  Kazlas  (516)  694-1300 

MERGENTHALER  LINOTYPE  COMPANY 
P.  O.  Box  82,  Plainview,  New  York  1 1 803 


COMPUSCAN  page  reader,  fully  equip-  ^ 
pe<l  with  paper  tape  reader,  mag  tape 
drive,  automatic  stack  feeder,  key  op¬ 
tics,  teletype  interface,  etc.  Call  or  write 
Mr.  Van.  Box  62.  New  Hampton,  N.Y.  ‘ 
10958,  (914)  294-6108.  I 

COMPUGRAPHIC  4961,  Compugraphic  i 
7200,  Automix  keyboard.  Ektamatic  I 
processor,  type  strips.  Complete  pack¬ 
age  ready  for  production.  $10,000.  Let  ' 
us  put  together  a  typesetting  package 
designed  for  your  needs.  O.N.E.,  P.O. 
Box  362,  Tucker,  Ga.  30084.  (404)  939- 
4831.  ^ 

JITSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu-  ! 
facturer.  FHN  Business  Products,  ’ 
(Thurch  Rd.  Mt.  Laurel.  N.  J.  08057.  j 
(609)  235-7614.  I 

ELECTRO/SET  435  PMCK  perforating 
keyboard,  Varityper  phototypesetting 
system.  88  keys  on  keyboard;  16  format 
keys  ;  50  characters  i>er  second.  Call  Roy 
Lach  at  (201)  777-0588  or  write  Royal 
Graphics  Inc.,  461  River  Rd.,  Clifton. 
N.J.  07015. 

FOR  SALE— PHOTON  200A’s  and 
200B’s,  complete  with  font  discs  and 
paper  magazines.  $500  each.  W.  R. 
SUhler,  P.O.  Box  150,  Napa,  Calif. 
94558.  (707)  226-3711. 

TTS  PERFORATOR  KEYBOARD 
(Varityper  model  TPE-2141.  New,  in 
original  packing  case.  Full  factory 
warranty.  $1400.  (516)  433-0235. 


CHESHIRE  AND  MAGNACRAFT  la¬ 
bel  affixing  machines  with  quarterfold- 
er.  Label  affixes  and  quarter-folds 
newspapers,  magazines,  etc.  at  speeds  of 
thousands  per  hour.  Save  thousands  as 
!  compared  to  price  new.  Rapid  Leasing 
I  (3o..  Inc.,  260  W.  Broadway.  New  York, 
N.Y.  10013.  Ph:  (212)  925-7737. 

^'’'^l^nimALlFoirsAU^^ 

SAVE  25%  on  paper  for  AM  text  type¬ 
setters.  Use  Kodak  bulk  puck  with 
NAPSCO’s  reusable  metal  cassette. 
Write  for  prices.  National  Publishers 
Supply,  Box  29,  Berlin,  Wise.  54923. 


NEWSPRINT 

NEWSPRINT 
IN  ROLLS 

All  sizes  available  from  stock  Marshal 
Industries.  (212)  531-3200. 

ROLLS  ALL  SIZES-BEMRENS  Pulp 
&  Paiier  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (21$)  474-6625. 

PERFORATOR  TAPE 

NOW  STATIOFREE  iierf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

[  Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500.  Akron.  Ohio  44313 

^yRESSEp&lHACIIINERY^ 

NEWS  KING  unit.  1971,  very  good  con¬ 
dition.  $10,800.  O.N.E..  P.O.  Box  362, 
Tucker.  Ga.  30084.  (404)  939-4831. 

GOSS  URBANITE,  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unit,  new 
1967. 

GOSS  COMMUNITY,  6  unit,  new 
1967. 

j  GOSS  UNIVERSAL  FOLDER. 
COITRELL  4  or  5  unit  V-15 
excellent  condition. 

COTTRELL  VANGUARD.  22Vj  x 
31,  2  unit. 

I  COTTRELL  5  unit  V-15  A,  new 
1969. 

I  COTTRELL  V-702-B 
I  FAIRCHILD  NEWSKING.  2  unit 
I  and  folder, 

HOE  ALLER  units. 


USED  IBM  SELEfTRIC  COMPOSER 
with  6  type  fonts.  $3000.  I'or  informa¬ 
tion  phone  (815)  758-0696. 


IPEC,  Inc. 

401  N.  Leavitt  Street. 
Chicago,  Illinois  60612 
Phone;  (312)  738-1200 


COMPLETE  HOT  METAL  shop  for 
small  daily  or  weekly.  Located  in  Zone 
3.  Call  or  write  Todd  Clay.  Daily 
Review,  Clifton  Forge,  Va.  24422.  (703) 
862-4139. 


FAIRCTHLD  COLOR  KING.  4  units. 
New  1965.  22-')4  x  36.  complete  with 
oven,  chill  rolls  and  folder.  Excellent 
condition.  IPEC  Inc..  401  N.  Leavitt 
St.,  Chicago,  III.  60612.  Ph ;  (312) 

738-1200. 


STEREOTYPE 


QUALITY  STEREOTYPE  reproduction 
demands  jmDuralumin  Base.  Jack 
Moore.  3444  Country  CTub,  Medina. 
Ohio  44256. 


WANTED  TO  BUY 

WANTED:  Elliott  Addressograph  Model 
3000.  Write  The  Times-Union,  Attn:  Mr. 
Lloyd  Perkins,  Times  Bldg.,  Warsaw, 
Ind.  46580. 

FORK  LIFT  with  rotating  roll  clamp 
to  handle  40"  diameter  rolls.  3000  lb. 
capacity  120"  to  150"  lift.  Propane  or 
gasoline.  Call  collect;  J.  R.  Murphy  or 
R.  W.  Oleyar,  (201)  469-0400,  Somerset 
Publishing  Co.,  Somerset,  N.J,  08873. 

REWINDER  for  rolls  up  to  36".  Con¬ 
tact  E.  L.  Carson,  The  Journal  Pub¬ 
lishing  Co.,  3  Prospect  St.,  Vernon, 
0>nn.  (203)  875-0706. 

WANTED:  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway,  196 — 14th 
St.  N.W..  Atlanta.  Ga.  30318.  (404) 
873-3257. 


NEWSPAPER  SERVICES 

cmcuL^mofTcoNSuvrA^ 


aRCULATION  PROBLEMS?  Call  Mid¬ 
west  Circulation  Systems.  We  are  avail¬ 
able  in  Midwest  area  only.  We  provide 
complete  circulation  services.  Refer¬ 
ences  provided.  For  more  information 
call  (219)  772-2024. 


CLASSIFIED  CONSULTANTS 


PERSONALIZED  field  tested  program, 
I  designed  to  increase  classified  revenue 
I  substantiaily.  Outside  and  telephone 
I  sales  procedures  organized.  Complete  de¬ 
partment  evaluation.  Paul  C.  Ryan  & 
i  Associates,  3636  Los  Padres.  Santa 
I  Maria.  Calif.  93454.  Ph ;  (805)  937-4168. 


AVAILABLE  NOW 
Justape — Serial  No.  2151 
Hyphenation  and  Justification 
Justape — Serial  No.  2031 
No  Hyphenation 

The  Greenville  News-Piedmont  Co. 
P.O.  Box  1688 
Greenville.  S.C.  29602 


COPYSTAR  USERS — Order  Systems- 
Ten  (S-10)  Proofing  Paper,  newly-form¬ 
ulated,  highspeecl/contrast  —  get  full 
quality  control.  All  sizes  plus  18"  for 
Warren.  Write/phone:  LUTZ  CO..  116 
Warwick  Dr..  Walnut  Creek.  Calif. 
94598.  (415)  934-3368. 


LINOFILM  EQUIPMENT 
2  Photo  Units,  high  speed 

and  function  analyzer  ....each  $7950 
2  Photo  Units  . each  4500 

4  Keyl>oards  with  Linomix  .  .each  2750 

Save  on  package  deal  with  grids 
MISCELLANEOUS  EQUIPMENT 

5  Monarchs,  4-molds,  Star  equiptied 
Linotypes.  Model  31,  #72778  and  73430. 
Many  other  late  machines. 

COLOR  KING,  2  units  with  counter¬ 
stacker.  electric  hoist  . $28,500 

i  E.  H.  Richey  Co.,  1417  Georgia  St. 

,  Los  Angeles,  Calif.  90015 

(213)  748-5954 


I  COLOR  DECK  and  BALLOON  FORM-  i 
ERS  for  1936  Roller  Bearing  Newspa- 
!  per  Press.  4  plate  wide  with  22-%" 
cutoff. 

UNIVERSAL  PRINTING  EQUIPMENT 
CO..  INC. 

Lyndhurst,  New  Jersey 
(201)  438-3744 

GOSS  METRO  WEB  OFFSET  PRESS 
— 22J54"  CUT-OFI' 

4  Units  including  2  common  impression 
reversible  halfdecks 
Colortrol  ink  arrangement 
Double  delivery  2:1  high  speed  folders 
with  double  upper  former 
Four  3-arm  Goss  reels  and  automatic 
flying  pasters 

Chitler-Hammer  counter  stacker  Model 
#2 

Bottom  wrap,  Signode  KW  tying 
machine 

Heavy  duty  conveyor  system  and  roller 
conveyor — plus  other  miscellaneous 
equipment 

Fincor  DC  Solid  state  drive 
Placed  into  production  in  1968,  avail- 
;  able  within  90  days.  Excellent  condi- 
1  tion — May  be  seen  in  operation. 

Box  463,  Ekiitor  &  Publisher, 

GOSS  SUBURBAN  E'OLDER.  excellent 
condition.  1  SUBURBAN  UNIT,  new 
1968.  IPEC  Inc..  401  N.  Leavitt  St., 
Chicago.  lil.  60612.  Ph:  (312)  738-1200. 


FREELANCE  ASSIGNMENTS 


LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  nee<ls — NO  CHARGE! 
For  E’REE  copy,  write  E'REELANCER'S 
NEWSLE'ITER,  Dept.  31.  37  W.  67th 
St..  NYC  10019. 


INSURANCE 


WEEKLY  PUBLISHERS:  New,  moat 
comprehensive  libel  insurance  program 
ever  offered.  Developed  by  the  largest 
newspaiier  libel  insurance  underwriters 
in  the  world.  Now  get  protection  similar 
to  ANPA  members  program.  Protection 
includes  punitive  damages  and  defense 
costs.  Low  deductible.  Premiums  as  low 
as  $100  per  year.  Inquire  airmail: 
Potomac  Insurance  Company,  Inc.,  Box 
1179E,  Reid  House.  Hamilton,  Bermuda. 
Or  call  22244. 


LOGO  DESIGN 


LOGOS  DESIGNED — Get  new,  revised 
or  up-dated  logo.  Camera-ready.  Ap¬ 
proval  sketches  supplied.  Durr,  P.O. 
Box  365,  Winnsboro,  La.  71295. 
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I1EI>P  WANTED 


AimiMSTRATIVE 


HELP  WANTED 


DISPLAY  ADVERTISING 


HELP  WANTED 


EDITORIAL 


THE  MEDIA 
MIDDLE  MAN 

EXECUTIVE  RECRUITING  and 
EXECUTIVE  PLACEMENT 
S|>ecializinf?  in  newspaiiers  for  all 
positions  $12,000  up.  ConfHiential. 
GOUKLEY  ASSOCIATES 
Box  53404,  Oklahoma  City  73105 

^^PRESS^rmE^AVAlE^^ 

QUALITY,  CONVENIENCE.  Modern 
plant  with  8  Goss  Urbanite  units,  two 
folders,  upiK'r  former.  Just  olT  New  Jer¬ 
sey  Turnpike  Exit  9.  Call  Hil|  Canino 
(201)  254-7000. 


Help 

Wanted 


alademh: 

FULUTIME  FACULTY  member  for 
rapidly  >jrowinK  department  of  journal¬ 
ism.  l*hl)  ilesired.  Master’s  decree  neces¬ 
sary.  Professional  experience  or  com¬ 
petency  in  copy  editing  and  newspaper 
layout  essential.  The  ability  to  teach 
courses  in  areas  such  as  radio  and  tele¬ 
vision,  public  relations,  advertising  an<l/ 
or  photography  is  highly  desirable. 
Salary  ami  rank  commensurate  with 
qualifications.  Please  send  application 
and  resume  to  Dr.  George  Hafer,  Chair¬ 
man.  Department  of  Journalism,  Uni¬ 
versity  of  Wisconsin-Whitewater,  White- 
water,  Wise.  53190.  The  University  of 
Wisconsin-Whitewater  is  an  E(|ual  Op¬ 
portunity/ Aflirfnative  Action  E'mployer. 
Applications  from  women  and  members 
of  minority  groups  are  encouraged. 

NEWS-EDITOUIAL  iKisition  open  in 
expanding  journalism  degree  program  to 
teach  reporting,  editing,  writing:  PhD 
or,  possibly,  AllD,  plus  solid  news  and/ 
or  college  teaching  backgrouml.  $11,5C0 
upward  depemling  upon  qualifications. 
Send  resume  ami  salary  requirements  by 
Aiiril  15  to: 

W,  J.  Stone 

Department  of  Communication 

Carlisle  Hall 

The  University  of  Texas  at  Arlington 
Arlington,  Texas  76019 

PHOTOGRAPHY-AGRICULTURAL 
Journalism  teacher.  Masters  essential, 
PhD  desirable.  Fall  1974.  Salary,  rank 
m'gotiable.  Head,  Dept,  of  Journalism, 
Kans.as  State,  Manhattan.  Kans.  66506. 

EDITOR  for  magazine  at  major  univer¬ 
sity  in  Washington,  D.C.  Requires  de¬ 
gree  in  Journalism  or  English  with  at 
least  2  years  ex|»erience  in  feature  writ¬ 
ing,  editing  and  layouts.  Applicant 
must  l>e  an  excellent  writer,  and  be 
responsible  for  all  phases  of  the  mag¬ 
azine’s  production.  Exi>erience  on  a 
university  magazine  preferred,  but  not 
necessary.  Send  salary  requirements 
and  resume  to  Box  450,  Editor  Sl 
Publisher. 

MAGAZINE  JOURNALISM  TEACHER, 
successful  magazine  and  teaching  ex¬ 
perience,  graduate  degree,  comr>etent  to 
teach  in  one  or  more  other  journalism 
areas.  Salary  and  rank  appropriate  to 
credentials,  highly  competitive.  Drake 
J-School  well  staffeil  and  equipped,  ac¬ 
credited  programs,  ideally  locateil  in  a 
Midwest  publishing  center,  cultural  cen¬ 
ter,  state  capitol,  Ekiual  Opportunity 
E'mployer.  Rush  letter  and  resume  to 
Dean  Wayne  Rowland.  School  of  Jour¬ 
nalism,  Drake  University.  Des  Moines, 
Iowa  50311. 


ADMilSlSTRATlVE 

ARE  YOU  A  FRONT  MAN?  WE 
WANT  YOU.  Business  manager  sought 
for  new  publication  in  Zone  5.  Man  or 
woman  with  solid  business  background, 
preferably  in  advertising  or  related  pub¬ 
lishing  fields.  Send  resume,  salary  re- 
(luirements  to  Box  427,  Editor  & 
Publisher. 


PRESS  ASSOCIATION  MANAGER 
Build  and  serve  Newspapers  in  the 
Bluegrass  state!  KENTUCKY  PRESS 
ASSOCIATION  wants  innovative,  en¬ 
ergetic  self-starter  to  replace  present 
Secretary-Manager,  who  is  retiring,  but 
will  help  successor  break  in  until  Jan¬ 
uary  1st.  Must  l>e  interested  in  helping 
newspaiRM’s  improve  editorially,  finan¬ 
cially:  1)6  able  to  deal  with  eilucators, 
ailvertisers.  legislators,  young  iieople 
coming  into  the  field.  Plan  two  conven¬ 
tions  yearly,  edit  monthly  newspaiier, 
information  bulletins,  operate  advertis¬ 
ing  service.  Starting  salary  in  five  fig¬ 
ures  will  remain  comi)etitive  as  new 
person  develops  association.  Integrity, 
commitment  to  professional  journalism 
essential.  Excellent  fringes.  Send  re¬ 
sumes  to  George  Wilson,  63  Fountain 
Place,  Frankfort,  Kentucky  40601  before 
April  15th.  Position  will  l>e  filled  by 
June  1st. 


CONTROLLER 

A  major  U.S.  newspaper  group  is 
seeking  a  controller  for  one  of  its 
medium  sized  operations. 

Excellent  starting  salary,  benefits, 
community. 

If  interesteil,  please  send  full 
resume,  including  exi)erience  and 
ilata  processing  applications,  bud¬ 
geting  and  fiscal  control. 

Box  470,  Editor  &  Publisher. 


( IHCAJLATIOfS 


COUNTRY  CIRCULATION  MANAGER 
We  neeil  an  aggressive  go-getter, 
skilled  in  all  phases  of  circulation  work. 
Must  be  strong  in  home  delivery,  l)oth 
boy  routes  and  motor  routes.  This  posi¬ 
tion  requires  a  i)erson  who  can  train, 
lead,  promote  and  sui)ervise  one  of  our 
most  important  growth  areas.  (Complete 
fringe  iiackage  including  car.  We  are  a 
7-<lay  AM  East  Coast  newspaper.  Start¬ 
ing  salary  $14,000  plus  generous  bonus. 
Send  detailed  resume  covering  experi¬ 
ence  and  record  of  past  employment  to 
Box  377,  Eilitor  &  Publisher. 

CIRCULATION  SALES  DIRECTOR— 
Proven  circulation  builder  for  growing 
6-day  Zone  4  daily  in  rapiilly  ilevelop- 
ing  area.  Top  pay.  plus  iKinus,  benefits 
for  aggressive  self-starter  who  can  pro- 
iluce  quick,  solid  results.  Box  430, 
Eilitor  &  Publisher. 

IF  YOU  are  looking  to  prove  yourself 
as  a  top  daily  newspaper  Circulation 
Manager^ — and  have  the  necessary 
knowledge  and  background  (regardless 
of  your  years  of  experience)  to  operate 
a  sm<M)th  department  at  the  same  time 
you're  proilucing  growth — we  have  the 
job  for  you.  We're  looking  for  ambi¬ 
tion,  drive,  enthusiasm,  anti  RESULTS. 
You  will  find  our  salary,  fringe  liene-  i 
fits,  and  plans  for  yours  and  our  fu-  ' 
ture  to  be  quite  inviting.  If  you  are 
up  to  the  challenge,  write  today  to 
Box  449,  Eilitor  &  Publisher. 

CIRCULATION  MANAGEll  —  11,200 
ilaily  looking  for  energetic  manager 
who  can  increase  subscribers  in  county 
areix  and  run  efficient  department.  Tell 
me  specifically  how  you  will  do  it.  Da¬ 
vid  B.  Martens,  Publisher,  The  Adver¬ 
tiser-Tribune,  52  E.  Market  St.,  Tiffin, 
Ohio  44883. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  AD  Manager  for  Georgia’s  | 
fastest  growing  ABC  daily  located  in 
suburban  Atlanta.  Opportunity  for  man¬ 
agement  advancement--former  Classified 
Manager,  now  a  publisher.  Apply  to 
Robert  Fowler,  Gwinnett  Daily  News, 
P.O.  Box  367,  Lawrenceville,  Ga.  30245. 


LET’S  TRADE 

You  trade  us  your  knowledge  and  ex¬ 
pertise  in  Classified  for  our  unique  op- 
liortunity  to  grow  and  prosper  in  a 
young,  aggressive  organization.  Phone 
room  experience  essential.  100-thousand 
daily  in  ideal  Gulf  Coast  location.  Send 
background  to  Box  456,  Editor  and 
Publisher. 


ADVERTISING  MANAGER— Choice  va¬ 
cation  area.  Zone  5.  Sales  exi>erience. 
Box  442,  Editor  &  Publisher. 

TAKE-CHARGE  SALES  MANAGER 
for  group  of  weeklies.  Earnings  will  de¬ 
pend  on  ability  to  organize  and  manage 
sales  staff.  Great  potential.  Send 
resume  and  starting  salary  exi)ected  to: 
Community  Publishing  Co..  P.O.  Box 
343,  Birch  Run.  Mich.  48415. 

IF  YOU’RE  AN  AGGRESSIVE,  idea- 
oriented  iierson  who  wants  to  1)€  your 
own  boss,  you  can  move  up  to 
Advertising  Manager  on  our  growing 
suburban  Ohio  weekly.  Tell  us  your  sal¬ 
ary — we’ll  aild  l)onus  plus  car.  Send 
resume.  Box  371,  Editor  &  Publisher. 

ADVERTISING 

DIRECTOR 

Our  present  ad  director  just  l)ecame 
a  publisher. 

Now  we  need  another.  A  person  who 
can  plan,  organize,  train,  motivate  and 
leail  both  stall  and  newspaper  through 
an  enormous  growth  period.  The  Caro- 
linns  have  been  called  the  high  growth 
area  of  the  coming  <Iecnde  .  .  .  and  we 
are  right  in  the  middle  of  it. 

Rock  Hill  Is  one  of  the  country’s  top 
model  cities;  just  starting  a  totally 
new  “town  center”  downtown:  on  1-77 
soon  to  be  the  (luickest  way  from  the 
Midwest  to  the  Atlantic  Ocean  and 
l'’lorida ;  home  of  the  new,  larger-than- 
Disneylanil  Carowinds  Theme  park; 
with  two  whole  lakeside  planned  com¬ 
munities  under  development :  a  new 
nuclear  energy  plant;  a  major  new 
discount  store  in  early  1975;  and  much 
more. 

The  opportunity  is  here.  All  that’s 
needed  is  the  right  person.  Someone 
who  can  lie  part  of  a  team  ;  who  can 
work  with  goals  and  objectives  planning 
and  performance:  who  believes  in  heb>- 
ing  everyone  else  achieve  their  maxi¬ 
mum  potential. 

We  want  a  lot.  We  also  think  we  offer 
a  lot  ...  in  salary,  fringe  l)enefits, 
opportunity  for  performance  and  per¬ 
sonal  development. 

If  you  think  you  are  the  right  i>erson, 
contact  Roger  Sovde  or  Wayne  Patrick, 
Evening  Herald,  P.O.  Box  11707,  Rock 
Hill,  S.C.  29730.  Ph :  (803)  327-7161. 

BI-LINGUAL  (in  Spanish),  energetic 
salesman  with  some  experience  in  off¬ 
set  layout  to  manage  advertising  staff 
of  progressive  English-language  weekly 
in  Costa  Rica.  Low  base,  but  good  com¬ 
mission.  Apartado  7-2730,  San  Jose, 
Costa  Rica.  Send  Airmail. 

NEWSPAPER  DISPLAY  ADVERTIS¬ 
ING  sales  person.  E'xperienced,  ener¬ 
getic  with  an  eye  to  the  future.  Live 
and  work  in  California’s  finest  clean 
air.  Mi<lway  on  coast  between  San 
Francisco  and  Los  Angeles.  Call  or 
write  Howard  J.  Higgins,  Ad  Director, 
Telegram-Tribune,  San  Luis  Obispo, 
Calif.  93401. 

ADVERTISING  SALES 
We  have  immediate  openings  for  ad¬ 
vertising  sales  people  with  our  group  of 
daily  newspapers  in  southewestern 
Pennsylvania.  Phone  D.  Guines,  (412) 
258-7000. 

GROUND  FLOOR  OPPORTUNITY  for 
energetic  advertising  salesman.  Subur¬ 
ban/  mountain  growth  <laily.  Superb  news 
I)r<Mluct,  distribution  system  and  offset 
plant.  Subsi<]iary  of  Kansas  City  Star. 
e\|>erience.  Jerry  Emerson,  Publisher, 
Write,  state  salary  requirements  and 
The  Transcript,  P.O.  Box  32,  Golden, 
Colorado  80401. 


EDITORIAL 

NEWS  CORRESPONDENTS.  Leading 
business  publication  seeks  stringers  in 
major  industrial  cities.  Competitive 
rates.  Resume,  clips  (nonreturnable)  to 
News  Eklitor,  Purchasing  Magazine.  221 
Columbus  Ave.,  Boston,  Mass.  02116. 

AGGRESSIVE,  self-starter  for  e<litor  of 
3  weekly  newspapers.  Strong  background 
in  headlines  and  makeup.  Sen<l  resume 
and  starting  salary  expected  to:  Ck)m- 
munity  Publishing,  P.O.  Box  343,  Birch 
Run,  Mich.  48415. 


MANAGING  EDITOR  for  large  moun¬ 
tain  state  weekly  (Zone  7)  soon  going 
daily.  Send  complete  resume  including 
salary  requirements,  references,  samples, 
to  Box  431,  Editor  &  Publisher. 

ONE  PERSON  BUREAU  for  hustling 
38,000  daily  where  enterprise  is  appre¬ 
ciated.  Goo<l  spot  for  man  or  woman 
with  a  year  or  2  of  experience  to  show 
what  you  can  do  on  your  own,  covering 
the  whole  range — news,  features,  photos 
— in  a  lively  county  seat  community  in 
east  Tennessee.  Send  samples  to  Ray 
Bearfield,  Area  Editor,  Times-News, 
Kingsport,  Tenn.  37622. 

EDITOR/REPORTE’R  — Experienced  in 
all  facets  of  ret>orting,  editing  and 
makeup  for  award-winning  weekly  type¬ 
set  newsletter  and  interpretive  news 
service  with  statewide  circulation  cover¬ 
ing  major  Midwest  (Zone  6)  state  gov¬ 
ernment  and  legislature.  Must  be  able  to 
dig  behind  surface  issues  to  develop  in¬ 
terpretive  reports  on  wide  range  of  state 
issues.  Send  resume,  letter,  samples  and 
salary  requirements  to  Box  325,  Editor 
&  Publisher. 

CITY  EDITOR,  for  20M  6-tlay  in  grow¬ 
ing  Southeastern  city,  who  can  provide 
aggressive,  tactful  leadership  for  12- 
l>erson  staff.  Someone  who  will  con¬ 
centrate  on  the  content  and  leave  the 
paragraph  marking  to  others.  Must  be 
able  to  relate  state,  national  and  inter¬ 
national  developments  to  the  regional 
level  and  explain  their  impact  on  a  per¬ 
sonal/family  level.  Person  must  have 
solid  news  sense  and  be  able  to  deal  with 
newsmakers  and  news  readers  fairly  and 
amicably.  Must  have  quick  eye  for  photo 
and  graphic  possibilities  and  be  able  to 
crop  and  supervise  display  of  photos  to 
I'est  advantage.  This  position  opening 
in  June  or  earlier.  Send  resume  to  Box 
404,  Editor  &  Publisher. 

INNOVATIVE  aggressive  morning 
daily  wants  high-calihre  desk  editor  with 
maturity,  news  judgment  and  under¬ 
standing  of  writing  skills.  Great  oppor¬ 
tunity  for  advancement.  Attractive  offer, 
in  modern  plant.  Area  6.  Box  344,  Editor 
&  Publisher. 


NEWS  EXECUTIVE 

We  are  Roini;  to  hire  a  bright  news 
editor  with  the  ability  to  direct  a 
hard  working  news  staff.  Solid 
writing  and  editing  background  a 
must.  Supervisory  experience  and 
skills  must  be  above  average. 

You  will  supervise  a  news  staff  of 
30  professionals  on  this  medium 
size  Midwestern  daily.  We  offer  an 
excellent  starting  salary  with  good 
growth  potential.  Send  resume  to 
Box  406,  Editor  &  Publisher. 


E'XPERIBiNCED,  upwanlly  mobile  erli- 
tor  to  run  local  staff  of  competitive 
medium  daily.  Hard-nosed  pro  who  can 
manage  people  fairly  but  firmly,  organ¬ 
ize  and  keep  on  top  of  busy,  complex 
local  news  flow,  $17,000  up  depending 
on  your  track  record.  Box  422,  Editor 
&  Publisher, 

CITY  HALL  reporter  sought  by  aggres¬ 
sive,  community-minded  16M  daily,  ^nd 
resume  to  James  F.  Daubel,  Executive 
Editor,  The  News-Messenger,  Fremont, 
Ohio  43420. 


OUTSTANDING  OPPORTUNITY  to 
edit  two  bi-monthly  newsletters  and  su¬ 
pervise  monthly  newsservice  for  highly 
respected  New  York  City  based  non¬ 
profit  research  organization  in  the  edu¬ 
cation  and  business  industries. 

Starting  salary  $15,000  with  exciting 
growth  possibilities. 

Send  resume  listing  newsletter  expe¬ 
rience  to :  Box  407,  ^itor  &  Publisher. 

HARD-WORKING,  responsible  person 
to  edit  and  write  news.  Send  letter, 
resume  and  salary  desired  to  Tribune, 
Box  139,  Oak  Hill,  West  Virginia. 

WHAS-TV,  a  station  with  a  known 
news  reputation  is  looking  for  a  strong 
reporter  who  can  tackle  a  variety  of 
assignments  with  drive,  flair  and  fair¬ 
ness.  Send  resume,  and  copy  to  Tom 
Dorsey.  WHAS-TV  News,  Box  1084, 
Louisville.  Ky.  40201.  No  phone  calls. 
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HELP  WANTED 


EDITORIAL 


EDITOR 

REUTERS 

NEW  YORK 
FINANCIAL 
DESK 

NtHHl  slot  man/woman  thor¬ 
oughly  familiar  with  filing  na¬ 
tional/ international  news  wires 
and  a  minimum  of  2  years 
experience  in  this  i*ole.  Salary 
commensurate  with  exi>erionce 
—  to  $19,000.  and  excellent 
fringe  l>enefits.  KnowletlKe  of 
financial  and  cori>orate  affairs 
a  ilefinite  asset  but  not  essen¬ 
tial. 

Successful  applicant  will  have 
a  key  role  in  the  continuing 
expansion  of  Reuters’  o|>era- 
tions  in  this  country,  supervise 
a  larjfe  staff,  work  closely  with 
overseas  bureaus  and  know  how 
to  coi)e  with  minute-to-minute 
deadline  pressures. 

There  is  no  more  excitinj?  or 
demanding  news  o|>eration  in 
the  country,  and  our  reputation 
for  recojjnizinjj  and  promoting 
talented  staff  is  unsurpasso<l. 
Send  a  resume  in  confidence  to: 
PERSONNEL  MANAGER 

REUTERS  Ltd. 

1700  Broadway 
New  York,  N.Y.  10019 

Interviews  by  appointment  only. 
An  E<iual  Opportunity  Employer. 


HELP  W  ANTED 


EDITORIAL 


MANAGING  EDITOR  for  Illinois  State 
I  Journal.  57,000  AM  in  state  oapitol. 
j  Should  l)e  innovative,  able  to  deal  di- 
'  rectly  with  other  news  executives,  re¬ 
porters  and  backshop  personnel.  Ex- 
l>erience  with  new  technology  in  news¬ 
room  woubl  \ye  an  asset.  Salary  nojjo- 
tiable.  Send  resume  or  phone  Orval  R. 
McGuire.  Personnel  Manager.  313  S. 
6th  St.,  Sprin};field,  111.  62701. 

NEED  DESKMAN  AND  REPORTER 
for  50.000  AM  daily.  Excellent  fringe 
Ijenefits.  Send  resume  to  Personnel  Di¬ 
rector,  Amarillo  Daily  News,  Box  2091, 
Amarillo,  Texas  79166. 

FREE  PLACEMENT  SERVICE 

Daily  Neivspapers 

!  Send  us  your  resume:  we  w’ill  duplicate 
and  refer  it  on  current  job  oinmin^s. 
Full  ranne  of  editorial,  atlvertisinj;. 
circulation  ami  back  shop  jobs  usually 
I  available. 

I  New  England  Daily  Newspaper  Assn. 

;  310  Main  St.,  Room  527 

!  Worcester,  Mass.  01 60S 


NEW  NATIONAL  WEEKLY  seeks  off- 
lent  pix,  odditic*s.  human  interest  photos 
aml/or  st^iries  ran^rinjr  the  broadest 
sjx'ctrum  of  topical  interest.  Send  pho¬ 
tos,  but  only  those  with  stampe<l,  self- 
nd<lresse«l  enveloi>e  enclose<l  will  be  re¬ 
turned.  Payment  on  acceptance.  Phototr- 
raphers  and  re|>orters  interested  in 
strinjrer  assij'nments  send  a<ldress,  home 
and  liusiness  phone.  Box  -100,  Editor  & 
Publisher. 


AWARD-WINNING  northwest  New 
Jersey  daily  seeking  <lesk  ixusonnel. 
Contact  Rod  Odell,  The  Daily  Advance, 

ST  E.  Blackwell  St.,  Dover,  N.J,  07S01, 

WOMEN’S  EDITOR 
We  want  an  affuressive  jKoson  with 
several  years  exj)erience  to  handle  a 
2-person  department.  Must  l>e  stron^r  on 
makeup  and  local  coverage.  Must  like 
to  mingle  an«l  write.  Conta<'t  Editor, 
Gazette,  Gastonia,  N.C.  25<052, 

NIGHT  WIRE  EDITOR— All-day  daily 
and  Sumlay  pai>er  in  university  city 
seeks  ex|H«rienced  ni^ht  wire  editor. 
$189  scale  for  4  years  e\|M*rience. 
Write  Mickey  Furfari  Jr.,  Dominion- 
Post,  Morjjantown,  W.Va.  26505. 

MANAGING  EDITOR 
to  head  staff  of  22  in  a  fast  Krowin« 
university  community.  We  cover  a  nine 
county  ai*ea  and  expert  strong  commun¬ 
ity  coverage.  State  salary  requirements 
and  include  resume  in  first  letter.  Write 
Dan  J.  Rooker,  c/o  THE  DAILY 
PROGRESS.  P.O.  Box  1287,  Charlottes¬ 
ville,  Va.  22902. 

BI-LINGUAL  (in  Spanish)  reiwrter 
who  wants  to  l>eat  the  ordinary  ex¬ 
istence.  Prefer  i>erson  with  prior  travels 
Or  work  in  Latin  America.  EnRlish- 
lanRUDRe  weekly  in  Costa  Rica  nee<ls 
e<litorial  help.  Apartado  7-2730,  San 
Jose,  Costa  Rica.  Send  airmail.  | 

EDITORIAL  ASSISTANT 
Immediate  openintj  for  cilitorial  assist¬ 
ant  in  attractive  4-year  suburban  col- 
le^e  in  AlleRheny  HiRhlands.  Assist 
public  relations  director  in  preparinR 
news  releases,  advertisinR,  media  pro- 
RiamminR  and  publications.  BA, 
preferably  in  Journalism,  plus  2  or 
more  years  exi>erience,  or  e<iuivalent. 
Go<mI  feature  writer.  Annual  salary 
ranjjre  of  $8,100  to  $9,100  plus  frinpe 
benefits.  An  Affirmative  Action/E<|ual 
Op|M»rtunity  Employer.  Send  inquiries 
to:  Mananer,  Personnel  Office,  Univer¬ 
sity  of  PittsbuiRh  at  Johnstown,  Johns¬ 
town  Pa.  15904. 

EXPERIENCED  NEWS  EDITOR  for 
RrowinR  Mississippi  weekly  o|>eration. 
Must  know  news.  a<l  makeup.  $175. 
Box  459,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN/ MAN AGER 
-  Rapidly  Riowinp  Florida  printinR  cor¬ 
poration.  Must  have  exix*rience  ami 
manaRerial  ability.  (j<jod  startinR  salary, 
j  frinRcs.  Write  P.O.  Box  14021,  Jackson¬ 
ville.  Fla.  32210. 


PRESSROOM  SUPERINTENDENT  — 
Zone  8.  Experienced  Goss  Urbanite  and 
Community  presses.  2  shifts  each  prc'ss. 
Excellent  pay  ami  Ixmefits  for  the  rijrht 
person.  An  E(iual  Op|>ortunity  Employ¬ 
er.  Ibix  471.  E<litor  &  Publisher^ 


HELP  WANTED 


PUBLIC  RELATIO^S 


DIIIECTOK  or  PUBLIC  KELATIONS. 
L:ii>t<‘st  privntc  hospital  in  Alaska  netsis 
an  eN|>orien(‘e<I  Puhlic  Belntions  Director 
to  develop  and  manaiie  an  elTective  Pul)- 
lic  Relations  proniam.  Responsibilities 
will  include  umnt  and  fund  development. 
Dettiee  leipiirisl.  Must  have  a  minimum 
of  2  years  exiH'i  ience,  inrIudiiiK  Kiants- 
mnnship.  Health  care  experience  pre¬ 
ferred.  Resume  to  Box  iitS,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

1  Adurr^s  your  rrply 

In  iho  lm\  nnni-  1 

1  hrr  I!>'rn  in  the 

ad,  c/o  I'dilor  S  1 

1  Piilili-hfr,  350  Third  Avenue,  New  1 

York.  N.V.  lOO.’J. 

PloH'^e  ho  >*oler!ivc 

in  iho  toitnhor  of 

clips  «uhiiiitlod  in 

ro-pon-e  It)  iin  .id. 

Inoliidr  oiilv  nude 

ri.d  which  ran  ho 

forwarded  in  u 

.irge  ni.inilla  on- 

V  elope. 

1 

Positions  Wanted ... 


ACADEMIC 

EXPERIENCED  TEACHER.  editor, 

I  award-winninp  publications  atlvisor,  MA 
j  Mass  Communications,  seeks  chanRO, 

'  cliallenRe;  prefer  West.  Box  339.  Editor 
&  Publisher. 

AFFILIATION  with  University  CoIleRO 
for  teachinR  assistantship  and/or  felb»w- 
shij>  aim  to  further  own  education.  Chief 
photoRrapher  larRe  New'  EiiRlaml  daily. 
Excellent  qualiflc.ations  color,  audio¬ 
visual.  Will  rebx-ate  U.S.,  ahroa<I. 
SinRle,  BA.  Salary  ncRotiable  deiHmditiR 
personal  opportunity.  Re<|uest  resume. 
Box  420,  Eilitor  &  Publisher. 

ADVERTISING  INSTRUCTOR  with 
Journalism  MA  and  8  years  pro  ex¬ 
perience  st»eks  job  chanRO  in  Zone  2. 
Box  460.  Editor  &  Publisher. 


_ PURI.IC  RELATlOyS  j 

CORPORATE 
PUBLIC  RELATIONS 

Florida  eorporation  with  $365  mil¬ 
lion  in  assets  has  o|)eninR  for  News 
Bureau  supervisor/ writer  in  Puhlic  j 
Relations  who  can  lx*  innovative,  as 
we  are.  in  establishinR  planned  com-  | 
munities.  Must  l»e  Journalism  Rrad 
with  minimum  of  2  years  experience 
in  PR  or  media  who  can  produce 
under  deadline  prt'ssure.  Ample  op- 
|x»rlunity  for  professional  Riowth 
with  NYSE  listed  lU'esliRc  com¬ 
pany.  Send  only  your  lK*st  cot>y 
samples,  a  precise  resume  an<l  sal¬ 
ary  ex|x*cte«l  to :  Personnel  Directoi-, 
P.O.  Box  450369.  Miami,  Fla.  33145. 

DIRECTOR 

INTERNAL 

COMMUNICATIONS 

Eastern  utility  has  vacancy  for  i)ro- 
fessiunal  to  supervise  and  further  de¬ 
velop  award-winninR,  multi-phase  in¬ 
formation  proRram  aimcMl  at  employees 
and  retirees.  Ability  to  identify  and  de¬ 
fine  communications  objectives  ami  se¬ 
lect  Ix'st  tools  for  achievinR  them  will 
be  as  imiMjrtant  as  writinR  and  cslitinR 
skills.  ProRiam  includes  tabloid,  maRa- 
zine,  s|>ecial  literature,  amlio-visual 
aids.  meetinRs  an<l  motivational  cam- 
IxuRns.  Camlidiate  probably  shoubl 
have  4-10  years  related  experience.  Full 
relocation  exi>enses  paid.  Send  resume, 
salary  history  and  cover  letter  to  Box 
454,  Editor  &  Publisher. 

An  Ecjual  Opix)rtunity  Employer 


ADMIMSTRATIVE  j 

GENERAL  MANAGER.  Zone  1  news- 
pa|x*r  chain  of  60.000  circulation.  Con-  ' 
tiitioned  f(»r  Ri'owth  sales,  profit  and 
expansion.  Metal  ami  oirst‘t  exinuience. 
Box  3nS,  Editor  &  Publisher. 

GENERAL  MANAGER  of  medium  si-/.e 
daily  newspa|x*r  seeks  a  biRRer  chal- 
lenRe.  UmbuRiaduate  dcRrt^t*  in  Jour¬ 
nalism.  Master’s  dcRree  in  Business  A<l- 
I  ministration.  33  years  old.  Mariiinl  with 
j  three  ehibiren.  StroiiR  in  cost  control. 
Itopressive  reconI  of  impiovinR  profits. 
Box  328,  Editor  &  Publisher. 

NEWSPAPER  LAWYER  with  full 
rapRe  of  ex|x*rience  in  leRal  side  of 
newsiiaiHMs  Rained  at  major  New  York 
Gity  law  firm  wants  to  imive  Into  oihu- 
ation.  Stx'ks  posit3»n  in  manaR<-ment 
I  (e.<|.  publisher's  assistant).  Arc  29.  Box 
441,  Editor  &  Publisher. 

VyORKING  PARTNER  wishes  to  asso¬ 
ciate  with  small  maRazine.  Box  437, 
Editor  &  Pui»lisher. 

GENERAL  MANAGER -YounR.  aRRies- 
j  sivo  administrator  with  proven  reconl. 
F^xperienc<‘d  all  phases,  es|>ecially  IalH»r 
relations  and  ncRotiations.  Let  me  diivct 
an<l  inspire  your  staff  t<»  increastMl  rev¬ 
enue  with  e\ix*nse  budRetinR  control. 
Box  113,  l*>litor  &  Publisher. 

VERSATILE  MANAGER  completinR 
successful  rebuiblinR  of  nowspa|x»r  in 
j  Kuro|>c*.  19  years  oxix'rience  all  facets 
publication  manaRcment:  (Jeneral,  news, 

!  advei'tisinR,  photo  ami  pro<luction.  in- 
cludinR  offset  conversion  consultinR.  Ex¬ 
cellent  Riowth,  le:idership  record.  Avail¬ 
able  for  Rcneral  or  departmental  man- 
aRcment,  other  challenRe  anywhere. 
Available  for  interview  ANPA  April 
I  21-27.  For  resume  ‘A’lite  David  T.  Hay- 
how,  Avenue  de  Sumatra  35,  1180 

I  Brussels,  BelRium. 


DISPLA 1  AD  VER  T I  SING 

i  ADVERTISING/BUSINESS  MANA- 
GER.  ScM’k  less  crowd*':!  area.  Any  Zone. 
Will  consider  aiiythinR  over  $15,000. 
Box  3*.>2,  Editor  &  Publisher. 

I’M  LOOKING  for  a  pi  omotion  t»)  woi  k- 
inR  display  advertisiiiR  manaRcr.  20 
years  in  ne\vspaiK*r,  Prefer  snuiller 
I  cities.  Weekly,  ilnily,  offset  or  lett«*r- 
\  piess.  Minimum  $275  salary.  Available 
j  on  30-<lay  notice  t<»  pies<‘nt  employer. 

I  Reply  Box  439,  K<litor  &  Publishei-. 

29-YEAR-OLD  MBA  has  five  year  suc¬ 
cess  sbiry  as  AdvertisiiiR  Diiecbu*  of 
Rfoup  owned  newspaper.  StroiiR  recoid 
j  of  inrre;is<*<l  a«lvert isiiiR  revenue  in  eom- 
'  petitive  market.  M:trri<Ml.  WilliiiR  to 
I  move.  Oppoitunily  more  impoitant  th:ui 
iiicon.e.  Box  329,  Editor  &  Publisher. 

AD  DIRECTOR  capable  of  trainiiiR 
stair  for  sales,  layout,  promotion,  eretlit 
control.  BackRi'iuirnl  im'ludi's  award- 
j  winniiiR  weeklies  and  dailies.  Ib»\  447. 
'  Editor  &  Publisher. 


ADVERTLSING  MANAGER.  Suc«*essful 
Retail.  Classified.  National  exi>erience. 
Heavy  promot  itui  knowledRO.  Record 
'  linaRc  Rains  over  past  12  months. 

Pr«*sently  on  20, (MH)  daily.  SeekiiiR  Ad 
I  Director  or  Administrative  position. 
I  Prefer  Area  1  or  2,  will  consider  re- 
l(Mation.  Box  471,  Edittir  &  Publishcu'. 


r  ARTOOMSTS 

HAVE  PEN  WILL  TRAVEL.  Editorial 
•  cartoonist.  aRe  31,  12  years  experience. 

!  se<‘ks  nuMlium  size  conservative  <laily. 

I  Will  do  other  art  for  riRht  bxation. 
Clips.  Box  386,  Etlitor  &  Publisher. 

TENNIEL?  NAST?  FITZPATRICK? 
Award-winninR  younjr  pro  with  ambition 
I  and  talent  to  Ite  the  liest  seeks  position 
with  meilium  or  laiRe  daily.  OXitstandinR 
stylist,  idea  man.  Crcnlentials  and  clips, 
i  Any  Area.  Box  345,  Editor  &  Publisher. 


EDITORIAL 

I'UBLir  AFI'AIRS  JOURNALIST 
:  Etiitorial  writiiiR  or  public  affairs  re- 
'  iHutiriR  job  souRht  by  ambitious  con- 
I  s<*rvative  on  public  servici*  oriented  pa- 
jK*r  or  radio-TV  station.  Speci:il  inlm'osi 
,  in  national  and  urb:in  alTairs  and  liiRher 
;  (‘dueation.  PhD  in  Rovei  nincnt  in  May. 
Experienced.  Available  now.  Southeast 
location  prefetri**!.  Write  Box  121, 
j  Editor  Si  Publisher. 

EDITORIAL  ASSISTANT  with  miniiiR 
;  journal  s€M*ks  position  as  copy  tsiitor/ 
creative  writer  with  maRazine  of  broader 
sctqx'.  4  years  ex|M*rience ;  exc«*llent 
EiiRlish,  rditinR  skills.  WashinRton 
*  metro  aiva  preferred.  Box  348,  Editor  & 

'  Publisher. 

BAJ  with  20  years  lepoitiiiR.  desk  ex- 
^  perUuice,  si'i-ks  «*nvirnnm<‘nt  ri'portinR 
job.  OrRanized  and  implemente<l  public 
information  proRiam  for  comprehensive 
New  Mexico  Environmental  Improve- 
'  ment  ARency,  Prefer  private  sector. 

William  P.  MontRoniery.  JM  Ranch. 

,  Rt.  I,  Waldson,  Ark.  7295'*. 

SUMMER  REPLACEMENT:  June.  July 
!  ami  .\uRiist:  3  years  experience  Roneral 
j  news  reixirtinR:  Zone  1  or  2.  Robert 
Kinerk,  Box  325,  North  Haven.  Maine. 

1  I’D  LIKE  OPPORTUNITY  to  islit  your 
1  wtK'kiy  in  Zone  9  or  8.  Aro  31,  news¬ 
man  since  I  was  17.  Now  state  official 
but  I  ]>refer  private  seilm-,  (J.  E.  New¬ 
ton,  2215  Ninth  St.,  Sacramento.  Calif. 
958 1 8. 


I  W.ANT  OUT  of  this  small  town. 
Hard-workinR  wire  editor,  ex-city  re¬ 
porter.  Mainly  West,  East  coast  for 
newspai>er,  PR  or  ?  Box  466,  Editor 
&  Publisher. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEV\/SPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

REPORTER — 2  years  experience  on 
26,000  5^one  2  daily  seeks  more  re¬ 
sponsibility  on  larger  tlaily.  Can  also 
od:t.  Box  337,  Editor  &  Publisher. 

SPORTSWRITE'R  —  Sports  editor  of 
major  collepre  daily.  Will  relocate  any¬ 
where,  Box  226,  Editor  &  Publisher. 

EDITORSHIP  OF  METRO  EDITOR¬ 
IAL  PAGE  soutfht  by  writer-editor, 
early  40s,  with  wealth  of  local,  state 
and  national  experience.  Nieman,  other 
professional  awards.  Seek  chance  to 
build  editorial  and  op  e<l  pajros  into  re¬ 
spected.  authoritative  forum.  Family 
man.  Top  references.  Zones  4.  3,  2. 
Box  330,  Editor  &  Publisher. 

LOOKING  for  active  reporting  oi>- 
portunity.  1973  Enjrltsh  prad,  Case 
Western  Reserve  U.  Experience  in  re- 
portinp,  layout,  headlines  and  photopra- 
phv.  Want  to  learn  and  can  work  hard. 
Will  come  for  interv'ew  Zones  1.  2,  5, 
7.  8,  9.  Call  (813)  251-2612:  64  Bahama 
Circle,  Tampa,  Fla.  33606. 

T^NTVERSTTY  OF  WISCONSIN  May 
pnul  seeks  reporter  job  on  daily.  Sum¬ 
mer  and  campus  experience.  Any  loca¬ 
tion.  Box  338.  Editor  &  Publisher. 

AGGRESSIVE  reporter,  26,  for  4nM 
daily:  2^'  years  exneriencc  Includes 
work  for  Milwaukee  Journal.  BA  with 
honors  in  Journalism  and  workinp  on 
MA  in  same.  Top  writer,  have  done 
police,  peneral  assipnment  and  features. 
Seek  challenpe  on  75M4-  daily  in  any 
Zone.  Goal :  Tnvest'pntive  reportinp.  Box 
411.  Editor  &  Publisher. 

PROVEN  LOYALTY  to  employer,  news¬ 
man.  BA.  seasoned  in  most  phases  of 
small  daily,  especially  manapinp  e<litnr, 
sports  area.  wire,  seeks  to  broaden  hori¬ 
zons.  Box  419.  E<litor  &  Publisher. 

HORSE  RACING  WRITER  chompinp 
at  bit  to  display  talents.  4  years  ex- 
i>erience.  collepe  prad,  25,  willinp  to 
help  vour  daily  paper.  A  sure  bet.  Box 
418,  Editor  &  Publisher. 

FUTURE  STAR  NEW^SMAN-May  J- 
Grad  wants  reportinp  job  on  dailv.  Was 
strinper  and  intern  reporter  on  leadinp 
metro  dailies.  Extensive  experience  ns 
collepe  editor.  Box  423.  E<litor  & 
Publisher. 


EDITORIAL 


A  W'RITER  who  knows  sports  and 
I>enple  seeks  spot  on  medium,  metro 
ilaily  or  mapazine.  Will  relocate.  Em¬ 
ployed,  unhappy  after  3  years  as  uni- 
I  versity  SiK>rts  Information  Director. 

I  Honors  MSJ  prad.  Solid  feature,  column 
exi>erience  on  Zone  7  metro  tiaily.  26, 
sinple.  Resume,  clips  on  request.  Box 
365.  E<litor  &  Publisher. 

I  J-GRAD  seeks  reportinp  job:  7  years 
i  writinp  exi>erience — science,  health,  en- 
I  ^rpy.  business.  Wide  interests.  Available 
'  July.  Box  362,  EJtlitor  &  Publisher. 

;  SPORTS  WRITER,  21,  lookinp  for 
1  start,  anywhere.  Si)orts  etlitor  of  small 
'  collepe  weekly.  Have  won  awards  for 
sports  columns.  Very  eaper  and  willinp 
to  work.  Clips  available.  Box  376,  Editor 
&  Publisher. 

ENERGETIC  recent  J-prad  seeks  re¬ 
porter’s  position.  News  editor  on  prize- 
;  winninp  collepe  newspa|)er.  Willinp  to 
:  travel.  Box  360,  Editor  St  Publisher. 

WANT  WOMEN’S  SECTION  with 
community  appeal,  pood  balance  news, 
i  features?  Try  me — 3-time  award- 
'  winner.  22  years  experience.  Box  336, 
Editor  &  Publisher. 

I  COPY  EDITOR — 10  years  PR.  15  news; 

I  now  workinp.  Box  409,  Editor  & 

I  Publisher. 

AWARD-WTNNING  WRITER,  24.  seeks 
feature/ reportinp  spot  on  mapazine. 
D.C.  area.  Goo<l  sense  of  humor:  versed 
in  contemporary  music,  consumerism. 
Versatile,  eaper  and  ready  to  move.  Box 
429,  Editor  &  Publisher. 

!  BACK  TO  THE  APPLE 

Manapinp  editor  national  trade  weekly 
I  in  Southwest  desires  return  to  New 
'  York  or  major  East  Coast  city.  Depart¬ 
ment  editor  2  years  250M  Midwest 
I  daily:  4  years  New  York  advertisinp- 
i  PR.  Major  leapue  experience  sports  and 
entertainment:  also  welcome  copy  desk. 
I  features,  peneral  assipnment.  Present 
salary  hiph  teens,  but  location  more 
;  important.  Box  448,  Editor  &  Publisher. 

j  SOLID  COMMUNITY  NEWSPAPER 
experience  (5  years),  politics,  features, 
opinion  pieces,  supervision,  makeup,  27, 
J-Krad.  apTBressive,  talented.  State  posi¬ 
tion  and  salary  range.  Zones  7,  8,  9. 
,  Box  4.11,  Editor  &  Publisher, 


REPORTER.  Za,  with  small  Fast  Coast  | 
daily,  seeks  work  on  a  city  daily,  any  ! 
Zone.  Have  covered  police,  local  govern¬ 
ment,  school  boards,  and  written  fen-  | 
tures.  Some  desk  experience,  BA  and 
some  graduate  work.  Box  416.  Editor 
&  Publisher. 


EXPERIENCED  SPORTS  EDITOR 
seeks  position  on  small  PM  newspaper. 
Extensive  reporting  and  promotion  back¬ 
ground.  BA  degree.  Av.ailable  immedi¬ 
ately.  Write  El  Fidel  Hotel,  Rm.  22.", 
Las  Vegas,  New  Mexico. 


BEC.INNING  REPORTER.  24.  versatile; 
looking  to  learn  ;  previous  city  desk 
assignments:  BA  U.  of  Wisconsin : 
fluency  in  languages:  overseas  experi¬ 
ence.  Box  426,  Editor  &  Publisher. 


REPORTER- WRITER  seeks  editorship. 
Investigative  work  cited  in  New  York 
Times.  Newsweek.  Editorial  won  inter¬ 
national  award.  Rook  comes  out  this 
month.  Box  42.5,  Editor  &  Puhlisher. 


HARD  WORKING  CITY  EDITOR  of 
12-man  staff  seeks  same  job  or  assistant 
e<litorship  of  paper  on  its  way  up, 
paper  that  puts  premium  on  goo<l  writ¬ 
ing  and  good  coverage  and  believes  that 
money  put  into  excellence  is  a  wise  in¬ 
vestment.  Used  to  breaking  in  new  re¬ 
porters.  Further  information  on  re¬ 
quest.  Box  47.5,  Editor  &  Puhlisher. 


JANUARY  PHOTOJOURNALISM  grad 
seeks  job  with  monthly  or  weekly,  or 
someplace  where  writing  experience  can 
be  used.  Interned  with  small  daily:  also 
radio  newswriting.  16mm.  copy  camera 
experience.  Larry  J.  Clark,  7.56  N. 
Strathmore  Ave.,  Lindsay,  Calif.  93247. 
(209)  562-4361. 


WIRE  SERVICE  picture  newsman  de¬ 
sires  a  newspaper/ magazine  spot.  Pic¬ 
ture  editing-caption  writing  experience. 
Knowledge  of  national  news  wires.  Box 
4.52,  Editor  &  Publisher. 

TENNIS  writer,  other  sports.  Expert 
reporting  on  growing  sport.  BJ.  news¬ 
paper,  magazine  experience.  Box  455, 
Editor  and  Publisher. 


PHOTOJOURNALIST,  BSJ,  former 
assistant  e<litor  of  trade  magazine,  ex- 
Iiericnced  in  all  facets  of  publishing. 
Zone  1  or  2.  Vernon  Weiss,  1440  Bea¬ 
con  St.,  Brookline,  Mass.  (617)  734- 
4934. 

EDITOR-REPORTER  over  15  years 
wants  desk  or  writing  job  in  Mid- 
Atlantic  state.  Wide  experience,  look¬ 
ing  for  newspaper  "home.”  Box  457, 
Bklitor  &  Publisher. 


SEASONED  PRO  seeks  editor’s  slot, 
small  daily.  Want  to  raise  family  in 
less  urban  environment.  Offer  15  years 
experience,  strong  writing,  mature 
news  judgment.  Box  458,  Editor  & 
Publisher. 


REPORTER,  27,  4  years  on  respected 
metro  AM-PM  writing  and  editing, 
seeks  challenge  in  Zones  1  or  2.  Maga¬ 
zine  or  feature  work,  city  or  managing 
editor  of  small  daily,  or  top  spot  on 
ttrong  weekly.  Box  461,  Editor  & 
Publisher. 


PRIZE-WINNING  reporter  turned 
teacher  wants  back  in  newspaper. 
Adept  at  desk  and  layout  work.  Also 
photography.  College  education,  10 
years  experience.  Prefer  Zones  3,  4  or 
6.  Box  462,  Editor  &  Publisher. 


EDITORIAL 


HEAVY  DUTY  WRITER  -  EDITOR  - 
PROMOTION.  27  years  experience  in  ' 
all  editorial  fields,  want  goo<I,  solid  job 
with  paper  with  some  old-fashioned  ' 
guts.  Politically  moderate  but  coura-  ^ 
geous  citizen.  11  years  in  current  job  as 
news,  advertising  and  PR  director. 
Heavy  duty  worker,  no  drink  or  smoke, 
gootl  references.  Strong  on  city  gov¬ 
ernment,  big  sports,  oil  well  drilling- 
pro<Iuction,  flying,  columns,  people-to- 
people.  Can  lead  with  discipline  and 
talent,  can  teach  with  plain  old  know¬ 
how.  Zones  6,  8,  9  only.  Can  take  full 
charge  or  l>e  your  best  reporter.  P.D. 
Box  937,  Chula  Vista.  Calif.  92012. 

YOUNG  PERSON.  25.  IV2  years  as 
managing  editor-editorial  assistant  of 
trade  publication,  seeks  similar  position 
suited  to  background  and  experience. 
Do  editorial,  layout,  circulation,  pro¬ 
duction,  bookkeeping  and  general  ad¬ 
ministrative  work.  Chicago  area.  Box 
467,  Editor  &  Publisher. 

RCTORTER/ WRITER:  June  BA:  Eng¬ 
lish-French  seeks  job  with  daily  or 
weekly.  Zone  4.  then  9.  8,  etc.  5  years 
office  clerk.  Done  much  sports  re-writ¬ 
ing.  4  years  university  paper  all  areas, 
including  Paris  correspondent,  sports. 
Call  (617)  924-8726. 

SPORTS  DESKMAN  with  12  years  ex¬ 
perience  (also  in  sports  writing)  look¬ 
ing  for  position  in  South-East.  Scottie 
Helt,  1002t  Purcell  Rd.,  Richmond,  Va. 
2.3228.  (804)  264-0280. 

YOUNG  PRO  seeks  slot.  Paper  folded 
but  I  didn’t.  Served  as  reporter,  copy 
editor  and  layout  man.  Will  do  any  or 
all.  Location  no  problem.  Box  469, 
E<litor  &  Publisher. 

EDITOR,  writer,  photographer  seeks 
copy,  photo,  wire,  state  or  city  editor¬ 
ship  or  No.  2  to  city  editor.  Presently 
working  beneath  too  many  hats  to 
excel  at  any.  Bo.x  468,  Editor  & 
Publisher. 

HONORS  JOURNALISM  MA  with  1 
year  reporting  experience  on  60,000 
plus  daily  seeks  challenging  imsition  in 
Zone  8  or  9.  Pay  secondary.  Write  Box 
465,  E<litor  &  Publisher. 

YOUNG  EDITOR  of  5,800  weekly  lo<ik- 
ing  for  weekly  or  small  daily  iM)st.  As¬ 
sistant  on  two  time  top  state  winning 
paper.  Built  circulation  up  from  4,700 
to  present  in  one  year.  Heavy  back¬ 
ground  in  editing,  writing,  layout  and 
photography.  Box  476,  Editor  & 
Publisher. 

EXPBnUENCED  REPORTER  of  wom¬ 
en’s  news,  strong  on  features,  seeks 
nesvspaper  job  in  Baltimore-D.C.  area. 
Box  264,  Editor  &  Publisher. 

TRADE;  An  A-1  pro  who  can  lead  for 
a  darn  good  paper,  high  pay,  an  edi¬ 
torship  or  step  leading  thereto.  Box 
472.  Editor  &  Publisher. 


PHOTOGRAPHY 


HELP!  Multiple  award-winninu  news¬ 
paper  photographer  trapped  on  a  non¬ 
photo  daily.  Want  a  chance  in  a  big 
market.  Have  clips  to  back  it  up.  Box 
428,  fklitor  &  Publisher. 


PHOTOJOURNALIST,  feature  writer, 
nose  for  news,  eye  for  usual  and  un¬ 
usual,  too  busy  for  ego-tripping.  Ex¬ 
perienced.  top  references.  Zones  1  thru 
4.  Box  421,  Editor  St  Publisher. 


PRESSROOM 


PRESSMAN,  knowledge  of  Urbanite, 
Community,  Cottrell  V-15A,  camera, 
plate  making,  also  hot  metal.  Desire 
position  in  Areas  5.  6,  7,  8.  Box  445, 
Editor  St  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  hot  or  cold 
type:  raw  copy  to  press;  TTS/IBM 
1130;  Linotron  505,  others.  Successful 
union  contract  negotiations,  grievance, 
arbitration.  Desire  future  growth  from 
this  level.  Relocate.  Box  387,  Editor  & 
Publisher. 


PRODUCTION  MANAGER  available. 
RIT  graduate  with  12  years  experience 
dealing  with  unions,  converting  to  cold 
type,  an<l  reducing  costs  are  not  new 
to  me.  Have  complete  knowledge  in  all 
production  areas  and  want  a  new  chal¬ 
lenge.  Box  327,  Editor  &  Publisher, 


PRODUCTION  MANAGER  —  Knowl¬ 
edge  from  composing  room  to  transpor¬ 
tation  ;  hot  to  cold  type:  stereo  to  thin 
relief :  strong  data  processing  back¬ 
ground.  Box  402,  Editor  &  Publisher. 


PUBLIC  REL4TIOISS 

I  NEED  CHALLENGING  WORK,  a 
goo<l  salary  and  an  opportunity  to  grow 
l)rofessional!y.  In  return,  I  will  provide 
high  grade  copy,  attractive  publications 
and  a  quality  public  relations  program. 
I  have  solid  experience  in  PR  and  in 
medical/ scientific/technical  writing.  If 
we  should  be  together,  write  to  Box  434, 
I  Editor  &  Publisher.  Resume  and  samples 
I  available  upon  request. 


PUBLIC  RELATIONS  GENERALIST, 
age  39,  experienced  in  all  phases  of  PR, 
Public  Information,  looking  for  new 
challenge.  20  years  with  present  com¬ 
pany,  desire  to  relocate.  Zones  3,  4,  6. 
Box  417,  Editor  St  Publisher. 


NEWSMAN  who  can  do  everything 
except  sell  ads  wants  PR  job,  prefer¬ 
ably  for  college  or  medically  oriented 
organization.  Box  464,  Editor  St 
Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown  Court  refuses 
- - -  to  curb  access 


^Sound  Off^  is 

Tape  recording  telephoned  letters-to- 
the-editor  is  a  fairly  new  idea  for  news¬ 
papers  that  promises  to  spread  rapidly. 

It  has  the  advantage  of  immediacy.  It 
puts  the  newspaper’s  letters  page  within 
reach  of  a  telephone.  It  doesn’t  require 
the  time  to  find  or  to  use  pen,  pencil, 
paper  or  typewriter. 

As  far  as  E&P  is  aware,  the  first  use  of 
this  technique  was  by  the  Fremont  (Cal¬ 
if.)  Argun  (E&P,  Jan.  26,  page  30).  The 
newspaper  dubbed  it  “The  Argus  Tapes” 
and  its  recording  line  operates  24  hours 
daily  for  reader  comments  on  any  subject. 
The  purpose  was  to  promote  more  letters 
to  the  editor  and  it  worked.  The  newspa¬ 
per  began  printing  a  full  page  of  the 
recorded  messages  on  a  variety  of  sub¬ 
jects. 

Two  other  Floyd  Sparks  Newspapers, 
the  Hayward  Review  and  the  Livermore 
Tri-Valley  Herald  (a  tri-weekly)  soon 
adopted  the  idea. 

The  largest  daily  to  join  the  procession 
but  applying  a  different  twist  is  the  Okla¬ 
homa  Journal  of  Oklahoma  City  (E&P 
March  9,  page  45).  Calling  it  “Sound  Off” 
the  Journal  press  a  question  to  its  readers 
listing  two  numbers  to  call — one  for  “no” 
votes  and  one  for  “yes”  votes  with  a  re¬ 
cording  machine  on  each  line. 

Now  a  weekly  paper,  the  18,- 
OOO-circulation  Lapeer  County  Prens  of 
Lapeer,  Mich.,  has  joined  the  growing 
throng.  Also  called  “Sound  Off,”  its  re¬ 
ceiving  equipment  is  limited  to  Wednesday 
and  Thursday  nights  from  6  p.m.  to  8 
a.m.  But  the  technique  works  and  the 
weekly  has  a  growing  letters  column. 

Bob  Myers,  publisher,  says  “our  thought 
is  that  there  are  a  lot  of  people  who  won’t 
even  write  a  postcard  to  (irandma,  but 
they  may  pick  up  the  phone  and  ‘Sound 
Off’.”  Apparently,  so. 

One  of  the  attractions  for  the  readers  is 
anonymity.  Most  editors  will  not  accept 
letters  to  the  editor  unless  they  are  signed 
so  that  authenticity  can  be  checked  if 
necessary,  although  not  all  letters  pub¬ 
lished  carry  a  signature. 

.\s  Linn  Brown,  .\rgus  editor,  said  two 
months  ago:  Anonymity  cuts  out  the  ques¬ 
tion  of  call  backs  for  verification  before  a 
letter  is  printed.  “This  puts  a  burden  of 
responsible  editing  on  the  editor,  but 
that’s  an  editor’s  job,  anyway.”  He  noted 
that  al)out  20%  of  the  phoned  letters  are 
discarded  for  reasons  of  libel  or  bad  taste. 

One  would  suspect  that  obscenity  might 
cause  a  pi’oblem,  but  Brown  said  “no.” 
“Who  wants  to  make  an  obscene  sugges¬ 
tion  to  a  tape  recorder?  They  want  a 
person  to  react.”  Sounds  reasonable. 

We  think  the  idea  will  spread  like  the 
“.4ction  Line”  columns  a  couple  of  years 
ago.  The  question  is  how  large  a  newspa¬ 
per  has  to  be  before  the  details,  the  calls, 
the  transcribing  become  unmanageable. 
The  bigger  the  circulation  the  bigger  the 
potential  for  calls  from  readers.  And,  the 
space  devoted  to  letters  is  not  necessarily 
potentially  larger. 

Also,  we  believe  newspapers  using  the 
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catching  on 

technique  will  have  to  emphasize  re¬ 
peatedly,  as  the  Lapeer  County  Press 
does,  that  “selected  opinions  will  appear.” 
Otherwise,  readers  will  become  as  dis¬ 
gruntled  when  their  phone  messages  are 
not  used  as  they  do  when  their  letters  are 
not. 

People  do  like  to  “Sound  Off,”  as  previ¬ 
ously  noted,  and  this  is  a  good  way  for 
editors  to  find  out  what  their  readers 
think  of  him  and  his  newspaper  as  well  as 
what  they  think  of  public  issues. 

• 

Vatican  and  Detroit 
clamps  down  on  news 

Detroit  Mayor  Young  issued  an  order 
March  15  that  “All  Department  Heads 
are  to  clear  any  interviews  or  statements 
issued  by  them  or  an  employe  of  the  De¬ 
partment  through  the  Mayor’s  Office.” 
William  Beckham  Jr.,  chief  executive  as¬ 
sistant  to  Mayor  Young  and  author  of  the 
new  policy,  denied  that  it  was  “gag  rule”. 
Press  secretary  Robert  A.  Popa  said  the 
“media  will  still  have  full  access.” 

«  *  * 

The  Vatican  has  ordered  all  its  em¬ 
ployes,  from  Cardinals  to  doormen,  not  to 
leak  official  church  secrets  to  the  press  or 
to  other  unauthorized  persons.  It  threat¬ 
ened  violators  with  “sanctions  commen¬ 
surate  with  the  crime.”  The  directive  was 
signed  by  Secretary  of  State  Jean  Cardi¬ 
nal  Villot  and  approved  by  Pope  Paul  VI. 

• 

Kansas  media  subpoenaed 

Editors,  publishers  and  broadcasters 
are  cooperating  with  Kansas  Attorney 
General  Vern  Miller  in  his  investigation 
of  an  alleged  $30,000  political  kickback. 
More  than  400  newsmen  have  been  sub¬ 
poenaed,  according  to  Associated  Press. 
The  subpoenas  asked  every  weekly  and 
daily  newspaper  in  Kansas  to  report, 
from  their  records,  what  advertising  they 
accepted  in  connection  with  the  campaigns 
of  Democratic  Gov.  Robert  Docking  and 
his  Republican  opponent  Morris  Kay  in 
the  1972  campaign. 


to  U.S.  data 

The  U.S.  Supreme  Court  this  week  de¬ 
clined  to  set  aside  lower  court  ground 
rules  that  were  established  in  1966  under 
which  the  courts  will  review  requests  by 
citizens  for  access  to  government 
documents  under  the  Freedom  of  Informa¬ 
tion  Act. 

Solicitor  General  Robert  H.  Bork  had 
petitioned  for  high  court  review  in  the 
hope  that  the  judges  would  relax  the 
ground  rules  which  make  it  harder  for  the 
government  to  oppose  suits. 

In  one  instance,  the  District  of  Colum¬ 
bia  Circuit  Court  of  Appeals  last  summer 
called  for  an  end  to  “governmental  obfus¬ 
cation  and  mischaracterization”  in  suits 
by  citizens  for  access  to  civil  service  and 
defense  contractor  documents. 

In  the  other  case,  the  government  had 
resisted  efforts  to  release  civil  service 
personnel  evaluation  reports. 

In  reversing  both  decisions,  the  District 
of  Columbia  Circuit  Court  of  Appeals, 
said  that  the  courts  were  being  too  rigid 
in  deciding  freedom  of  information  suits 
and  should  examine  detailed  descriptions 
of  documents  being  withheld,  if  not  the 
documents  themselves. 

Circuit  Judge  Malcolm  R.  Wilkey,  said 
the  government  repeatedly  used  the  “tac¬ 
tical  ploy”  in  such  suits  of  automatically 
claiming  “the  broadcast  possible  grounds 
for  exemption  for  the  greatest  amount  of 
information”  sought  by  outsiders. 

The  1966  law  gave  citizens  the  right  to 
take  government  agencies  to  court  over 
document  secrecy,  but  spelled  out  several 
categories  of  information  that  are  exempt 
from  disclosure,  such  as  investigative  and 
national  security  data. 

To  put  an  end  to  blanket  unsupported 
claims  that  information  is  exempt,  the 
lower  court  set  guidelines  for  future 
cases.  It  said  the  government  must  specify 
in  detail  which  parts  of  large  documents 
must  be  kept  confidential  and  explain  how 
the  government  would  suffer  by  selective 
disclosure. 

The  civil  service  and  Defense  Depart¬ 
ment  cases  will  now  resume  in  U.S.  Dis¬ 
trict  Court  in  Washington  under  the  new 
ground  rules. 
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The  people  who  use  Newspaper  Circulation  Analysis  tell 
us  they  prefer  it  for  several  reasons.  It’s  “more  readily 
available.’’  It’s  “easier  to  work  with."  And  the  format, 
graphics  and  type  are  more  to  their  liking. 

And  there  are  reasons  for  those  reasons.  NCA  is 
more  readily  available  because  SRDS  people  have  made 
it  more  readily  available.  It  is  easier  to  use  because 
SRDS  people  have  learned,  over  the  years,  what  media 
planners  prefer  to  work  with.  Its  format,  graphics  and 
type  are  better  because  SRDS  people  designed  them 
that  way. 

NCA  analyzes  newspapers,  their  metro  markets,  their 
counties,  their  regions.  It  applies  this  data  against  TV 


market  areas.  It  ranks  individual  papers,  their  markets, 
their  rates.  In  short,  it  gives  the  media  planner/ buyer 
everything  necessary  for  effective  evaluation,  just  the 
way  it  was  requested. 

Even  if  you  were  to  use  another  source,  you  couldn’t 
get  by  with  that  alone.  You  would  still  have  to  consult 
NCA,  like  a  trusted  doctor,  to  get  a  second  opinion,  to 
fill  in  open  spaces. 

Trust?  Yes,  we  like  to  think  that,  too,  is  a  result  of 
our  people  and  the  dedication  they’ve  shown  to  market¬ 
ing  research  over  all  these  years.  Trust  NCA  to  make 
your  newspaper  planning  and  buying  easier,  faster,  more 
efficient. 
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IMow,  the  one  to  remember  in  Denver 
is  the  one  that  helped  change  it. 


Now,  the  1  to  remember  in  Denver 
is  the  News,  which  has  just  registered 
impressive  circulation  gains  both  daily 
and  Sunday,  Publisher's  Statement, 

Sept.  30, 1973.  Now  more  than  218,000 
daily,  241 ,000  Sunday,  and  more  gains 
coming!  News  daily  up  6450,  Sunday  up 
9097,  while  the  opposition  is  down. 

Now,  the  1  to  remember  in  Denver 
is  the  News,  which  posted  remarkable 
advertising  gains  in  1973.  Media  Records 
shows  total  gains  of  4,659,216  lines; 
all  departments  represented  with  a  per¬ 
centage  gain  of  9.6%  over  1972.  Total 


linage  53,174,670— the  nation's  ^1 
tabloid  in  full-run  linage! 

Now,  the  1  to  remember  in  Denver 
is  the  Nevvs,  which  challenges  the  com¬ 
munity  with  interpretive  and  investigative 
reporting  that  educates,  informs,  and 
stimulates  a  growing  area. 


the  1  to  remember  in  Denver 

Rocky  Mountain  News 

a  Scripps’Howard  newspaper 


